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Memo

Memo

Memo

Memo

Document Description

From Mr. Herge to Bruce Miller. RE:
Indecipherable message written on a paper
entitled: "Committee for the Re-election of
the President." 1 pg.

From Elaine La Roche to Miss Sandy Cram.
RE: Counsellor Rumsfeld's comments on the
viewing of the Connally political broadcast.

1 pa.

From Donald Rumsfeld to unknown author.
RE: The Connally half hour television show
Monday evening October 23, 1972. 1 pg.

From Mr. Herge to Bruce Miller. RE:
Message that reads: "For your information."

1 pg.
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Page 2 of 21

Document Description

A document containing Secretary Morton's
comments on John Connally's TV program.
RE: The main argument that the "Last 1/2
was superior to the first." 1 pg.

Indecipherable handwritten note regarding
nationwide television network statistics. 1 pg.

From Gordon Strachan to Haldeman. RE:
The Connally overnight ratings. 1 pg.

Indecipherable handwritten note. 1 pg.

Unknown author to Gordon. RE: The
overnight statistics for MacGregor, Connally,
and McGovern. 1 pg.
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21 7 10/16/1972 [ Campaign Memo From Alvin Snyder to Larry Higby. RE:
Neilsen New York Overnights-RN-10/14 and
McGovern-10/15. 2 pgs.

21 7 10/24/1972 ] White House Staff Memo From Phil Joanou to Bruce Miller. RE:
Reactions to the Connally 1/2, and various
comments made in the order of importance. 6

pgs.

21 7 10/24/1972 [ White House Staff Memo From Chester L. Posey to Peter Dailey. RE:
The John Connally Special, and specific
comments and concerns listed by Mr. Posey.

3 pgs

21 7 10/24/1972 [ White House Staff Letter From unknown author to Peter Dailey. RE:
Comments on the Connally anti-McGovern
defense one-half hour speech. 1 pg.

21 7 10/19/1972 ] Campaign Letter From Barton A. Cummings to Peter Dailey.
RE: The concern over the Committee to Re-
Elect the President's failure to spend enough
money to counteract the effort being
executed McGovern's campaign. 1 pg.
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Memo

Memo

Memo

Memo

Memo
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From Gordon Strachan to Haldeman. RE:
Campaign advertising, and the cancellation
of the upcoming budget meeting that was
meant to discuss advertising
recommendations. 2 pgs.

From David Ogilvy to Jack Elliott. RE: Mr.
Ogilvy's negative comments regarding
Connally's television appearance. 1 pg.

From Jeb Magruder to Haldeman. RE: Field
reaction to the Connally 30-minute defense
commercial (Friday, October 20). 4 pgs.

From Gordon Strachan to Haldeman. RE:
Connally overnight ratings on The New York
Overnight being 1.9 the previous evening,
compared to 30.5 on Friday. 1 pg.

From Alvin Snyder to Larry Highy. RE: New
York Overnight Ratings for yesterday's three
TV interview programs. 1 pgs.
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Memo

Memo

Memo

Memo

Memo

Document Description

From Phil Joanou to Jeb Magruder. RE:
Thursday Connally Half-Hour, and the
recommendation against the purchase of an
additonal Connally half-hour for the future. 2

pgs.

From George Collins to Haldeman. RE:
Message that reads: "Would you like to view
the Connally 5-min. spots made from the
30.min. Connally speech this week?" 1 pg.

From Gordon Strachan to Haldeman. RE:
Connally 5 minute spots are now available
thanks to Bill Carruthers. 1 pg.

From Jerry Jones to Gordon Strachan. RE:
Sample reactions to Connally broadcast. 3

pgs.

From Jack Gibbs to Don Mosiman and Jeb
Magruder. RE: Mr. Gibbs' evaluation of
Connally's television appearance as "The
most powerful thing we've done in the

campaign." 1 pg.
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Page 6 of 21

Memo

Memo

Memo

Memo

Letter

Document Description

From Jeb Magruder to Haldeman. RE: Field
reaction to the Connally 30-minute defense
commercial (Friday, October 20). 4 pgs.

From Phil Joanou to Jeb Magruder. RE: Mr.
Joanou's recommendation that Connally not
occupy another television spot in the future.

2 pgs.

From Larry Higby to Haldeman. RE:
Message that reads: "With the exception of
your notation, do you approve of this?" 1 pg.

From Jeb Magruder to Haldeman. RE: The
Connally 30-minute commercial on defense
and international affairs. 2 pgs.

From Clark MacGregor to a Fellow Nixon
Supporter. RE: The announcement of John
Connally's television appearance as a
Democrat for Nixon. Included are outlines of
why this appearance will be historical. 10 pgs.
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Page 7 of 21

Memo

Memo

Report

Memo

Memo

Document Description

From Larry Higby to Haldeman. RE:

Democrats for Nixon T.V. Ads. 1 pg.

From Phil Joanou to Clark MacGregor. RE:
Advertising decisions for the week of 10/9,
along with an attached schedule for network
and local advertising. 4 pgs.

A report detailing the 2:15 P.M. meeting on
October 17, 1972. RE: The promotion of the
Connally tape on McGovern. 1 pg.

From Larry Higby to Haldeman. RE:
Connally's Thirty-Minute Program. 1 pg.

From Jeb Magruder to John Connally. RE:
The 30-Minute defense commercial
scheduled to air on Friday, October 20, at
7:30 P.M. *Multiple copies throughout. 2

pas.
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Memo

Memo

Memo
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An advertisement entitled: "Still Undecided?
Tonight: A Frank Discussion of the
Important Issues of the '72 Election That Cut
Across Party Lines." *Multiple copies

throughout. 1 pg.

From Dwight L. Chapin to Gordon Strachan.
RE: The organization of a press preview on
Wednesday before the Connally show. 1 pg.

From Gordon Strachan to Haldeman. RE:
The purchase of various television slots. 1 pg.

From Gordon Strachan to Haldeman. RE:
News that the Democrats have cleared the
10:30-11:00 P.M. television slot for
McGovern's speech on Economics. 1 pg.

From Larry Higby to Haldeman. RE: An
attached plan on the Connally thirty-minute

program. 1 pg.
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Page 9 of 21

Memo

Memo

Memo

Memo

Memo

Document Description

From Gordon Strachan to Haldeman. RE:
Leak of information regarding the upcoming
Connally speech. 1 pg.

From Dwight Chapin to Jeb Magruder. RE:
The decision on what would be the best buy
for Connally on Wednesday evening,
October 18. A top priority is how to reach
the largest audience possible. 1 pg.

From Phil Joanou to Clark MacGregor. RE:
Connally's scheduled one-half hour, and
subsequent estimates for repeat network

showings. 1 pg.

From Dwight Chapin to Jeb Magruder. RE:
Clark MacGregor's theory that if money is to
be raised for Connally's appearance, then it
might have to come from the Democrats for

Nixon. 1 pg.

From Gordon Strachan to Haldeman. RE:
Connally's speech, and purchase of a
television slot. 1 pg.
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Page 10 of 21

Document Description

From Dwight Chapin to Haldeman. RE:
Clark MacGregor's viewing of the Connally
tape, and his opinion that it was, "tough and
hard-hitting." 1 pg.

From Dwight Chapin to Jeb Magruder. RE:
The recommendation for a newspaper tune-in
for the Connally show. 1 pg.

From Phil Joanou to Jeb Magruder. RE:
Connally Network One-Half Hour. 1 pg.

From Dwight Chapin to Jeb Magruder. RE:
The President's request via Jim Copley that
he wanted Copely to view the Connally tape,
and be sure to purchase some tune-in
advertising for the speech. 1 pg.

Indecipherable handwritten message entitled:
"Maybe pull 4-5 minute spots for news
leading to the 30 min." 1 pg.
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21 7 10/11/1972 [ Domestic Policy Memo From Charles Colson to Dwight Chapin. RE:
Discussions concerning a major advertising
promo event surrounding the Connally

speech. 1 pg.

21 7 10/10/1972 [ Domestic Policy Memo From Dwight Chapin to Haldeman. RE:
Connally's television speech, and schedule
for the week of October 15. 2 pgs.

21 7 10/13/1972 ] Domestic Policy Memo From Gordon Strachan to Haldeman. RE:
Magruder's memorandum that will focus on
Connally's speech; specifically, options of
market and audience reach. 1 pg.

21 7 10/13/1972 ] Domestic Policy Memo From Gordon Strachan to Haldeman. RE:
Leak of information concerning Connally's
speech. 1 pg.

21 7 10/10/1972 ] Domestic Policy Memo From Dwight Chapin to Haldeman. RE:
Connally's schedule for the week of October
15. 2 pgs.
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Memo

Memo

Memo

Memo

Memo

Document Description

From Larry Higby to Haldeman. RE:
Democrats for Nixon-T.V. Ads. 1 pg.

From Dwight Chapin to Haldeman. RE:
Connally's opinion of a Democrats for Nixon
Rally in California. 1 pg.

From Gordon Strachan to Larry Higby. RE:
The Democrats for Nixon, and the
guestionable competence of the Jeno
Paulucci advertising agency. 1 pg.

From Gordon Strachan to Haldeman. RE:
Connally's 5-Minute Spot, and
recommendation against using the phrase: "l
am a Democrat." 1 pg.

From Gordon Strachan to Haldeman. RE:
Connally's 5-Minute Spot- Buchanan's

Views. 1 pg.
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Document Description

From Gordon Strachan to Haldeman. RE:
The review of Connally's 5-Minute Spot by:
Moore, Carruthers, Goode, Scali, and

Chapin. 2 pgs.

From Gordon Strachan to Haldeman. RE:
The approval of the two five minute spots for
the following week, and any subsequent
reviews will be submitted to Haldeman. 1 pg.

Indecipherable handwritten notes dated 9/15.
4 pgs.

An article from The Wall Street Journal
entitled, "Loyal Opposition: Connally Plugs
Hard to Reelect President: Is He Looking to

1976?" 3 pgs.

From Gordon Strachan to Haldeman. RE:
Connally-DFN 5-Minute Spot. 1 pg.
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Report

Memo

Memo

Memo

Memo

Document Description

An advertising proposal entitled, "Democrats
for Nixon", which entails: Creative strategy,
media strategy, media plan, etc. *Documents
repeated throughout. 8 pgs.

From Gordon Strachan to Haldeman. RE:
DFN-Dailey Meeting with Connally, and
strategy recommendations. 2 pgs.

From Gordon Strachan to Haldeman. RE:
Democrats for Nixon Advertisements
including TV spots, and newspaper boards. 1

pg.

From Gordon Strachan to Larry Higby. RE:
Message that reads, "These DFN complaints
of which there are many go on Connally's
call list, etc." 1 pg.

From Noble Melencamp to Gordon Strachan.
RE: Message that reads: "Origional to Chuck
Colson, copies to Dwight Chapin and Harry

Dent." 1 pg.
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Letter

Memo

Memo

Letter

Memo

Document Description

From Josephine Crouch to President Nixon.
RE: The apparent mistreatment of The
Committee of Democrats for Nixon at the
President's dinner on August 24th, and the
request for an apology. 1 pg.

From L. Robert Morgan to Clark
MacGregor. RE: "Democrats for Nixon"
brochures, and the importance of their
disbursement to high income and middle
income Democrats. 2 pgs.

From Gordon Strachan to Dick Howard. RE:
Message that reads: "Something for your
Dems for Nixon." 1 pg.

From Patzy Gleeson to Mr. Haldeman. RE:
Mr. Gleeson's offer to aid Nixon in his run
for reelection in any capacity available. 1 pg.

From Bob Morgan to Unknown receiver. RE:
"Democrats for Nixon" mailing ensembles. 2

pgs.
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Page 16 of 21

Document Description

From L. Robert Morgan to Mr. Clark
MacGregor. RE: "Democrats for Nixon"

brochures. 2 pgs.

A report entitled: "Why We Democrats are
Supporting President Nixon." Several
reasons include Nixon's positions on:
Defense, drugs, Vietnam, stability, foreign
policy, etc. *Same documents continued
throughout. 4 pgs.

A banner that reads: "Why We Democrats
Are Not Supporting Senator McGovern."
*This document appears several more times
throughout this folder. 1 pg.

A list of "Pue Brochure Quotes" some of
which include Senator Muskie's quote:
"McGovern's positions on many of the issues
are unacceptable to a large portion of our

people." 1 pg.

From Gordon Strachan to Haldeman. RE:
Peter Dailey meeting regarding Democrats

for Nixon. 1 pg.
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Page 17 of 21

Document Description

From Gordon Strachan to Haldeman. RE:
Democrats for Nixon Advertisements. 1 pg.

A typed response outlining the President's
policy on amnesty; including, his view that it
should not be considered for draft-dodgers
until the war in Vietnam is over. 1 pg.

From Gordon Strachan to Patrick Buchanan.
RE: Amnesty paragraph of the DFN

brochure. 2 pgs.

From Gordon Strachan to Haldeman. RE:
Message that reads: "You have the brochures
that the Democrats for Nixon will send with
these letters in September, etc." 1 pg.

From L. Robert Morgan to Mr. Clark
MacGregor. RE: "Democrats for Nixon"

letters. 2 pgs.
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Page 18 of 21

Document Description

From unknown sender to Fellow Democrats.
RE: A grassroots effort by the Democrats for
Nixon to point out Senator McGovern's
extreme views, and encourage other
dissatisfied Democrats to vote for Nixon.
*These documents are repeated throughout. 2

A partial interview taken from the
Washington Post on January 9, 1972, as well
as June 30. *This document is repeated
several times throughout this folder. 1 pg.

A paragraph written by the Democrats for
Nixon in which a recommendation is made to
replace the welfare paragraph with the
President's support of the space shuttle
program and its possible creation of 160,000

new jobs. 1 pg.

A typed paragraph written by the Democrats
for Nixon regarding the possibility of
replacing the welfare paragraph with the
President's National Health Insurance Plan. 1

pg.

A detailed list of the sponsers and leaders of
the Democrats for Nixon, along with a copy
of the volunteer card needed to support the
President's reelection. 5 pgs.




Box Number

21

21

21

21

21

Monday, April 25, 2011

Folder Number

Document Date

8/18/1972

8/17/1972

No Date

Subject Document Type

White House Staff Other Document

Domestic Policy Memo
Campaign Other Document
Campaign Other Document
Campaign Other Document

Page 19 of 21

Document Description

Handwritten note that states: "MacGregor
specifically reguests that you review section
paper clipped.” 1 pg.

From L. Robert Morgan to Clark
MacGregor. RE: "Democrats for Nixon"

brochures. 2 pgs.

A general brochure sponsered by the
Democrats for Nixon entitled: "Why We
Democrats Are Supporting President Nixon."

4 pgs.

An advertisement provided by the Democrats
for Nixon, in which they use a popular guote
by the President to show how he is better
suited to care for the elderly in America.
*This document is repeated several times

throughout. 1 pg.

An advertisement provided by the Democrats
for Nixon, in which they use a quote from
Presidential Nixon in order to demonstrate
how he will be better suited to deal with
domestic issues like education. 1 pg.




Box Number

21

21

21

21

21

Monday, April 25, 2011

Folder Number

Document Date

8/17/1972

7/31/1972

7/29/1972

No Date

(=]

Subject Document Type

Campaign Other Document

Campaign

Memo

White House Staff Other Document

White House Staff

White House Staff

Page 20 of 21

Memo

Memo

Document Description

A brochure created by the Democrats for
Nixon, which focuses on the topic of older
Americans. Topics covered in the brochure
include: Social Security, health care,
stability, defense, the economy, etc. 4 pgs.

From Gordon Strachan to Haldeman. RE:
Message that reads: "You have the brochures
that the Democrats for Nixon will send with
these letters in September." 2 pgs.

From Bruce Miller to Gordon Strachan. RE:
A message that reads: "For HRH review." 1

pg.

From Jeb Magruder to Gordon Strachan. RE:
The September Mailing. 1 pg.

From Gordon Strachan to Jeb Magruder. RE:
Bob Morgan's July 27 memo on the
September mailing copy points. 1 pg.
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21 7 8/26/1972 [ Domestic Policy Memo From Gordon Strachan to Larry Higby. RE:
The attached package of the Democrats for
Nixon brochures, and Clark MacGregor's
review and subsequent approval of the

material. 1 pg.

21 7 White House Staff Other Document A cover sheet from Strachan to Higby that's
addressed to Camp David. 1 pg.

21 7 White House Staff Memo From Gordon Strachan to Larry Higby. RE:
Magruder's meeting with Connally for a
"final decision" late on Monday. 1 pg.
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THE WHITE HOUSE

WASHINGTON

OCtober 24, 1972

TO: MISS SANDY CRAM
LS\
FROM: ELAINE LA ROCHE

Attached, as per your request,are
Counsellor Rumsfeld's comments on
the viewing of the Connally political
broadcast.

Thank You.



MEMORANDUM

THE WHITE HOUSE

WASHINGTON

October 24, 1972

MEMORANDUM

Subject: The Connally half hour television show
Monday evening October 23, 1972

It was about as good as any political telecast could possibly

be. It was exceedingly powerful. He did a good job personally--
his material was excellent. If one were to try to find save way
to criitcize it, about the only thought that would came to mind
is that it might have been a bit too powerful. That is to say,
that possibly it could have been done in 15 or 20 minutes.

All in all, it was excellent.

Donald Rumsfeld
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SECRETARY MORTON'S COMMENTS ON

JOHN CONNALLY'S TV PROGRAM

"Last 1/2 was superior to the first"

"Effective to those involved in politics and interested
in issues but to the average voter it would seem wordy
and they would only have a passing interest in it -

he felt 1/2 hour was too long and two showings have
been ample.”
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ADMINISTRATIVELY CONFPIDENTIAL
’M

NMEMORALDUM FOR:
PROM,
BUBJECT

Cctober 24, 1972

H. R, HALDEMAN
GORDON STRACHAN
Connally Overnight Ratings

The ilew York Overnight rating for the Connally 1/2 hour
last night was 1.9, 7This compares with Friday's rating

of 30.5.

The Los Angeles Overnight was 4.7. This compares with

21.0 on Yriday.

GS/3b
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THE WHITE HOUSE

WASHINGTON

GORDON :

Phil Joanou called at about 10:45 with the
Overnights for MacGregor, Connally and
McGovern:

CONNALLY - on 5 stations back to back

NEW YORK

W

0.5

LOS ANGELES 21.0

MacGREGOR - 1 station

NEW YORK 3.9
ILOS ANGELES 3.3
McGOVERN - 1 station
NEW YORK 10.1

LOS ANGELES 6.5




THE WHITE HOUSE S<

WASHINGTON

October 16, 1972

11:00 a.m!
MEMORANDUM FOR: LARRY HIGBY
FROM: ALVIN SNYDER/,
SUBJECT: Neilsen New York Overnights -

RN - 10/14 and McGovern - 10/15

Here are the New York overnights for the President's political
broadcast Saturday night October 14 and Senator McGovern's
political broadcast last night:

ABC (6th Sense) 10/14 10:30-11:00 p.m. - 12.4 Rating, 23 Share
CBS (RN) 10/14 10:30-11:00 p.m. - 10.5 Rating, 19 Share
NBC (Devils Brigade) 10/14 10:30-11:00 p.m. - 23.3 Rating, 43 Share

The following is the quarter hour breakdown for the President's
broadcast:

ABC (6th Sense) 10/14 10:30-10:45 p.m. - 12.8 Rating, 23 Share
10:45-11:00 p.m. - 12.0 Rating, 23 Share

CBS (RN) 10/14) 10:30-10:45 p.m.
10:45-11:00 p. m.

11.5 Rating, 21 Share
9.5 Rating, 18 Share

1

NBC (Devils Brigade) 10/14 10:30-10:45 p.m.
10:45-11:00 p.m.

4

23.0 Rating, 41 Share
23.6 Rating, 44 Share

Senator McGovern's New York half hour overnight averages are as
follows:

ABC (0Odd Couple) 10/15 10:00-10:30 p.m. - 29.8 Rating, 44 Share

CBS (Mannix) 10/15 160021070 wove, - 22,70 Taling 34 Shore

NBC (McGovern) 10/15 10:00-10:30 p.m. - 5.9 Rating, 9 Share



political broadcast:

ABC (Odd Couple) 10/15

NBC {(McGovern) 10/15

T

CBS {Mannix) 10/15

16, 800, 000 viewers and 8, 400, 000 homes.
for Senator McGovern's ratings would be 9, 440, 000 viewers and

The following is the quarter hour breakdown for Senator McGovern's

£y

10:00-10:15 p.m.
10:15-10:30 p.m.

10:00-10:15 p.m.
10:15-10:30 p.m.

10:00-10:15 p.m.
10:15-10:30 p.m.

i

30.0 Rating,
29.6 Rating,

23.3 Rating,
22.5 Rating,

7.9 Rating,
3.8 Rating,

44 Share
45 Share

34 Share
34 Share

12 Share
6 Share

A national projection of the President's ratings would give him

4,720,000 homes.

cC?

The national projection

The President's radio speech Sunday at 7:05 p.m. Eastern Time
on CBS, NBC and Mutual had a combined network rating of 4, 346, 000
listeners according to the Radio Advertising Bureau.

Mr.
Mr.,
Mr.
Mr.
Mr.
Mr.
Mr.
Mr.

LA

Mr.

Chapin
Clawson
Colson
Goode
Kehrli
Klein .
Moore
Scali
Strachan
Whelihan
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October 24, 1972

T0: : BRUCE MILLER

FROM: FHIL JORNQU

SURJECT: Reactions to the Connally L hour

Attached are the comments vou requested on the
Conually ¥ hour. T Ll
A
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THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

October 23, 1972 -

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN S
SUBJECT: Campaign Advertising

CRP/DFN Spot Advertising -

The scheduled Budget Meeting to review advertising recom-
mendations and expenditures was cancelled. I advised
Magruder and Dailey of your "view" that all positive

CRP 60-second ads on Older Americans, Passport, Record,

etc., scheduled for the Week of October 23, should be
replaced with the DFN attack ads - Turnaround and Welfare -
and that the 5~minute spots should be the Connally 5 minutes'.

Clark MacGregor decided that in spite of your "view" that
the CRP positive 60's should be run this week and the DFN
attack spots should be run next week. He agreed that the
Connally 5-minute spots should be run.

Magruder and Dailey believe the MacGregor decision implements
the worst of the two arguments. Dailey's theory is that
McGovern has been driven down to 34 points by three months

of attack. He doubts he can be driven lower by further
attack. 1Instead, Dailey argues that the positive material
should be run to hold the President's 60% by giving Democrats
and Independents as many positive reasons for continuing to
support the President as possible., Dailey's argument is a
little more sophisticated than whether voters are voting for
the President or against McGovern. Dailey also argues that
running the ‘positive material counters the effect of the
Watergate attack from McGovern by indicating to the public
that any President involved in the great issues and trips

for peace couldn't be involved in the political espionage.



Magruder and Dailey now recommend running the DFN 60-second
attack ads - Turnaround and Welfare - this week and then
running the CRP positive ads next week. All agree that the
Connally 5's should be run through to November 7.

Dailey could replace all the network CRP 60's from Tuesday,
October 24 with the DFN attack ads if a decision were reached
quickly.

Before you decide, you should review the new McGovern attack

spots., One gquotes Baldwin of Watergate fame saying that Bill
Timmons received transcripts of taped telephone conversations.
Also, you indicated you wanted to view fhe three Connally 5's

cut from the 30-minute spot.
The President meets with Rogers and Kissinger Tuesday at
10 a.m., if you want to view these materials and make the
decision regarding advertising for the last two weeks of
the campaign.

Set viewing at 10 a.m.

Set viewing at 11:30 (President meeting with
Dr. Kraemer).

No need for Haldeman to view materials.
Let MacGregor's decision stand.

Other.

Connally 1/2 Hour

MacGregor decided not to run the Connally 1/2 hour on Thursday.
Instead, the Connally 5 will be run Thursday between 9:55 and
10 p.m. The Connally 5 is also scheduled on Saturday at 10:55-
11 p.m. on all three networks.

Local Advertising

MacGregor decided to cancel all local TV advertising except

for California and Michigan. In California and Michigan,

1/3 of the available spots will be the DFN attack ad Turnaround.
The other 2/3 in Michigan will be the CRP Busing spot. The

2/3 in California will be the 60=-second Record.
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Committee for the Re-eiection of the President

MEMORANDUM
October 23, 1972
MEMORANDUM FOR: H.R. HALDEMA§§
)
FROM: JEB 8. MAG?UD?%}\j/ﬂN\hy
'Fi
SUBJECT: Field Reactionito the Connally 30-Minute

Defense Commercial (Friday, October 20)

Several different sources were contacted in determining reaction to the
Connally half-hour broadcast Friday, October 20, The overwhelming
response was that the commercial was outstanding and has gone a long
way in ensuring a substantial victory for the President -- especially
among normally Democrat voters. Similarly, Democrats for Nixon

reports an "overwhelmingly favorable response" based on 100 plus

phone calls and telegrams received, chiefly from Democrats.

In conducting this sampling, we interviewed cur local State press
personnel as well as outside press sources, telephone center personnel,
polling experts known to Bob Teeter, surrogates, and members of the
Advertising Advisory Council.

The remainder of this memorandum summarizes the comments of each of
these sources.

EDITORS /PUBLISHERS.

A dozen newspaper editors or publishers were telephoned
for their views of the commercial. Those who saw it
liked it.

¢ Ashton Phelps, President of the Times-Picavune
in New Orleans, -~ a paper which has endorsed the
President's re-election -- said he felt "Connally
made a good case for the President and against
McGovern...a quite convincing argument.”

¢ Reg Murphy, Editor of the Atlanta Constitution, ==
which broke a 100 year-old tradition and endorsed
the President last week -~ called the ccmmercial
"superb, very effective" although he added that
he feit it should have ‘'gentled up in the last
five minutes."



http:argu~ent.1I

-2 -

¢ Don Goodenow, Managing Editor of the Los Angeles
Herald~Examiner, happened to be sitting at an
editorial board meeting when we spoke with him.
He said the consensus of his editorial board was
that it was an excellent presentation and would
be quite effective, particularly in the defense
conscious areas of Southern California.

Surprisingly, despite its excellent advance promotion, the
show was not viewed by such opinion leaders as TFloyd Barger
of the New York Daily News, Creed Black, Editor of the
Philadelphia Incuirer, Clayton Kirkpatrick, Editor of

the Chicago Tribune, Murray Mcler, Editor of the Ogden
Standard Exawminer.

However, we believe the consensus that we got from those who
did see the show indicates that it was very effective and
certainly worth a repeat showing.

STATE PRESS DIRECTORS

CRP State press directors in California, Oregon, Michigan,
Ohio, Illinois, New Jersey, and Maryland were interviewed.
All of them offered favorable comments about the Connally
half-hour pointing out that they thought that the program
had "particularly strong appeal among Democratic voters"

in their States. Press coverage of the program was limited
to wire service stories with Washington datelines that were
played on the inside, our press directors reported.

Michigan was the only State reporting calls to the headquarters
after the program. They received four calls: three of them
were favorable,

TELEPHONE CENTER VCLUNTEERS

New York City: 'Mr. John Connally's comments were excellent.
It was a patriotic warning to the Nation with all facts
provided. It was a patriotic call for the benefit of all the
country despite party limes. Mr. Connally showed to the Nation
that he was a genius, a great leader for the future."

"Mr. John Connally was great. President Nixon is fortunate
to have such a great American Democrat on his side. The
quality of the man that came through is indicative of the

type of person who understands and supports what Nixon is
so dedicated to and is accomplishing for our country.”

was r

Lel 1O ~ ”
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"John Connally's speech Friday night was wonderful!"

New Jersey: Barbara Claymzn thought it 'was one of
the best PR jobs (she'd) ever seen...many favorable
comments..."

Connecticut: "Excellent...well worth watching...best
speech of the campzign...wonderful...saw both Connally
and McGovern...thought McGovern couldn't cowmpare te
Connally...like Connally anyway...thought it was

terrificl”

Pennsylvania: '"Terrific, wonderful, fabulous, very

pleased...especially good with McGovern following...
made Connally loock even better...nothing negative."

Illinois: '"Sincere effort...hit the gut issues...left
no doubt in anyone's mind about who we should vote
for...received only favorable remarks from people

I've talked to..."

Texas: "Everyone is falling all over themselves with
enthusiasm,,.thrilled...but maybe it came on a little
strong."

SURROGATES

Only one surrogate, Secretary Petersen, saw the show.
He felt "the speech was 'definitely positive' making
clear who can negotiate best a fair and constructive
deal." Moreover, the Secretary felt that several
important points were driven home:

President: "Bargains from strength"

"Bargains in a real world in which adversaries
are tough, hard and agressive"

McGovern: "lives in a dream world"

"is trusting and assuming"

"does not understand bargaining is quid
pro quo”



POLLIKG EXPERTS

This morning Bob Tzeter contacted nine polling professionals
to get their response to the Connally 30-minute program
Friday.

Tom Zenham, President, Opinion Research

Harry 0'Neill, Vice President, Opinion Research,
CRP Account Executive

Vince Barabba, Decision Making Information

Richard Wirthlin, President, Decision Making
Information, CR? Account Executive

Fred Currier, President, Market Opinion Research
Hale Greenleaf, Central Surveys

John Becker, Becker Research

Tully Plesser, Cambridge Opinion Studies

Bob Colonna, Politicon

0'Neill was the ocnly one to have seen the program. His
comments were all favorable. Specifically, he thought
Connally "came on well...was dynamic...made several
telling peints..."” Ee thought the contrast to McGovern
was good and that we should rerun the program on the same
evenings as McGovern's thirty minute programs; back to
back if possible.

Teeter also talked with several other political types

he deals with regulerly and cnly two of them saw it.
However, most of them had talked to people in their organi-
zations who saw it -- most thought it was effective.

In summary, Teeter could not find encugh people who saw
it to get much of a reading. Therefore, he asked them all
to watch tonight, if possible, and call us tomorrow.

ADVERTISING ADVISORY COUNCIL

No one on the Council saw the ad. We asked that they watch
tonight, if possible, and call tomorrow.



THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

October 24, 1972

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN §
SUBJECT: Connally Overnight Ratings

The New York Overnight rating for the Connally 1/2 hour
last night was 1.9. This compares with Friday's rating
of 30.5.

The Los Angeles Overnight was 4.7. This compares with
21.0 on Friday.



THE WHITE HOUSE

WASHINGTON

October 23, 1972

MEMORANDUM FOR: LARRY HIGBY
FROM: ALVIN SNYDER ﬁS
SUBJECT: New York Overnight Ratings

The following are Nielsen overnight ratings for yesterday's
three TV interview programs:

Face The Nation (CBS) - Shriver, 11:30-Noon

1. 8 Rating
1,440, 000 Homes, National Projection
2, 880,000 Viewers, National Projection

Meet The Press {(NBC) - Lou Harris, Noon-12:30 p.m.

2.3 Rating
1,840, 000 Homes, National Projection
3,680,000 Viewers, National Projection

Issues And Answers (ABC) - McGovern, 1:00-2:00 p.m.

2.1 Rating
1, 680, 000 Homes, National Projection
3, 360, 000 Viewers, National Projection

cc: Charles Colson
Bruce Whelihan



Committee for the Re- n of the President

October 23, 1972

MEMORANDUM
TO: - JEB
FROM: IL. JOANOU
SUBJECT: Thursday Connally Half~Hour

This is to recommend against the purchase of an
additional Connally half hour for the following
reasons:

1. It received wide viewing Friday, Oct. 20,
because of forced exposure.

2, It will be replayed again on Monday.

3. By Thursday, many of those who want to
see the tape will have done so, and it
most likely will garner a lower rating
on Thursday. ‘

If the objective is to gain additional exposure for
the Connally message, some or all of the five minute

spots should ke employed.

The Connally half hour will db, at best, a 10-12 rating,
and most likely much less. On-the other hand,.the fives

programmed for next week are as follows:

Tues. 10/24 "NBC 11:55-12:00. Noon 7.1
ABC 11:55-12:00 Hoon 4.6

Wed. 10/25 NBC = 2:25-2:30 9.4
CBS °©  9:55-10:00 21.2

. Thurs. 10/26 NBC 3:55-4:00 . 6.7
‘ ABC 4:25-4:30 ' 6.6
ABC 10:55-11:00 17.0

Fri. 10/27 CBES 1:55-2:00 11.7
ABC 10:55-11:00 17.2

Sat. 10/28 ABC 10:55-11:00 14.0
CBS 10:55-11:00 18.3

NBC 10:55-11:00 17.3

S
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On any given day, the fives will reach significantly
more people than an additional half-hour, for less
money. o .

A cost comparison is. as follows:
. Half~hour $50 - 75,000

Day Five $3 - 4,000
Night Five $10 -~ 13,000




THE WHITE HousE

WASHINGTON

Date 10/23/72

TO: H. R. HALDEMAN

FROM: GEORGE COLLINS

Would you like to view the Connally 5~min.
spots made from the 30-min. Connally
speech this week?

Yes, set up a time for Strachan
to show spots.

, I don't want to see them.



THE WHITE HOUSE

WASHINGTON

October 19, 1972

MEMORANDUM FOR : H.R. HALDEMAN
FROM : GORDON STRACHAN
SUBJECT : Connally 5 Minute Spots

The three 5 minute spots that Bill Carruthers made from the
30 minute Connally speech are available for your review.

MacGregoT needs the €e spots ta or anw.
t to show to e promin ems.

One of the three spots is scheduled to go on network TV on Oct.

H to see Connally spots today

H see Connally spots over week-end

Other

of 23

28.



October 21, 1972

MEMORANDUM FOR: GORDON STRACHEN
FROM: . JERRY JO .
SUBJECT: Sample Reactions to Comnally Broadcast

e

The following comments on Secretary Connally's broadcast came from our calls
to state headquarters today:

I1llinois ~ Tom Houser, Chairman

Connally was smashingly good - positive - helped with soft Democrats leaning to
President. Most helpful. Connally was knowledgable, sincere and effective.

California - Lyn Nofziger, Executive Director

The program was the best thing since the Reagan presentation in 1964. Connally's
performance was first rate and that it should be shown in the California area

at least twice again before November 7. The Nielson rating was plus 20, which is
much higher than anything that the McGovern programs have received. Prior to the
next showing, newspaper ads should be placed to promote the program.

Michigan - Jack Gibbs, Chairman

bl

Connally's presentation was the best thing that he has seen since the Reagan
presentation in 1964. It was the most powerful thing that has been done during
this campaign. The program should be run again on network TV. (Telegram attached.)

New York - Burdell Bixby, Campaign Director

The broadcast was very well received. Headquarters switchboard 1lit up with
favorable calls immediately. Audience seemed to be very impressed.

Maryland - Ed Themas, Chairman

Fantastic. Many, many calls commenting favorably came (& immediately afrtor

the relecast.



New Jeréez

The Connally broadcast received mixed reaction here. Some thought it was too
hard line, too anti. Could have hurt in constituencies where we have made good

gains, particularly the young. But seemed strong with the ethnics. Probably
helped overall.

Ohio

Best thing we have done - really impressive. Local papers commented favorably
in today's edition. : :

Washington -~ Gwenn Anderson, Executive Director »

Connally was fantastic, right words, right setting. Hope it will be replayed.
It helped in Washington. Not widely enough publicized.

Colorado -~ Jane Harper, Press Director

She attended cocktail party hosted by Johnny Dee, former Democrat, running for
District Attorney in Denver as an Independent, to watch the Connally broadcast

with a lot of influential Democrats. They thought it was tremendous; thought he

was great and all said that becausa Connally felt this way (supporting the Pregident’

that they would too. They were also glad that Connally was the man selected to
make the broadcast.

West Virginia - Bill Wagner, Director of Volunteers

Coﬁnaily - well done.

Pennsylvania - Mike Wilman, Press Director

Connally broadcast blitzed 3 major stations with a good viewing time. Effective
speech. Would like to see something like this done again. No negative reaction

to what Connally said. Would have preferred to hear Humphrey or Jackson rather

than voice over by Connally. Defense quotes good. Rusk quote "insane'" very effect-

ive. Humphrey quotes effective with blue collar worker. Will help in Philadelphis,
Scranton and Wilkes Barre.

Nebraska - Dick Day, Executive Director

Connally - positive, positive. Could be compared to Reagan speech in 1964
Goldwater campaign. He hopes it is re-sghown at least once.

Ceorgia - Jerry Busbee, Executive Director
Connally turned many off because he compared Nixon too much to Johnson and Kennedy.

Some had no reaction - some thought it was pretty good. Overall effect not much
one way or the other.

O e

R et



Kansas — Doug Lewis, Executive Director
Connally was just great.

South Dakota - Dorene Allison

Connally was extremely good. Mentioned points on McGovern stands that had not
been brought out before.

Wisconsin
A valuable aid to the Nixon campaign. Show is again on network TV.

F
Indiana )

Connally was very effective with the Indiana electorate. It should be shown
again prior to the election.

Arkansas - Doug Wood, Executive Director
Effective. However, we sent a news release to papers and most did not use it.
Little Rock Gazette did not mention Connally. So although it was well received,

many people missed it. More such broadcasts would be effective.

Alabama - Boone Comer, Chairman

Connally - Don't see how it could be better. Audience very receptive at
headquarters.
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Committee for the Re-election of the President 'fb' 1(4
MEMORANDUM
October 23, 1972
MEMORANDUM FOR: H.R. HALD
FROM: JEB S. MAGRUD
SUBJECT: Field Reactionjto the Connally 30~Minute

Defense Commercial (Friday, October 20)

Several different sources were contacted in determining reaction to the
Connally half-hour broadcast Friday, October 20. The overwhelming
response was that the commercial was outstanding and has gone a long
way in ensuring a substantial victory for the President -~ especially
among normally Democrat voters. Simllarly, Democrats for Nixon

reports an "overwhelmingly favorable response' based on 100 plus

phone calls and telegrams received, chiefly from Democrats.

In conducting this sampling, we interviewed our local State press
personnel as well as outside press sources, telephone center personnel,
polling experts known to Bob Teeter, surrogates, and members of the
Advertising Advisory Council.

The remainder of this memorandum summarizes the comments of each of
these sources.

EDITORS/PUBLISHERS

A dozen newspaper editors or publishers were telephoned
for theilr views of the commercial. Those who saw it

liked it.
¢ Ashton Phelps, President of the Times-Picayune
in New Orleans, -~ a paper which has endorsed the
President's re-election -- said he felt "Connally

made a good case for the President and against
McGovern...a quite convincing argument."

® Reg Murphy, Editor of the Atlanta Constitution, --
which broke a 100 year-old tradition and endorsed
the President last week —— called the commercial
"superb, very effective" although he added that
he felt it should have 'gentled up in the last
five minutes."
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¢ Don Goodenow, Managing Editor of the Los Angeles
Herald-Examiner, happened to be sitting at an
editorial board meeting when we spoke with him.
He said the consensus of his editorial board was
that it was an excellent presentation and would
be quite effective, particularly in the defense
conscious areas of Southern California.

Surprisingly, despite its excellent advance promotion, the
show was not viewed by such opinion leaders as Floyd Barger
of the New York Daily News, Creed Black, Editor of the
Philadelphia Inquirer, Clayton Kirkpatrick, Editor of

the Chicago Tribune, Murray Moler, Editor of the Ogden
Standard Examiner.

However, we belleve the consensus that we got from those who
did see the show indicates that it was very effective and
certainly worth a repeat showing.

STATE PRESS DIRECTORS

CRP State press directors in California, Oregon, Michigan,
Ohio, Illinois, New Jersey, and Maryland were interviewed.
All of them offered favorable comments about the Connally
half-hour pointing out that they thought that the program
had "particularly strong appeal among Democratic voters"

in their States. Press coverage of the program was limited
to wire service stories with Washington datelines that were
played on the inside, our press directors reported.

Michigan was the only State reporting calls to the headquarters
after the program. They receilved four calls: three of them
were favorable.

TELEPHONE CENTER VOLUNTEERS

New York City: '"Mr. John Connally's comments were excellent.
It was a patriotic warning to the Nation with all facts
provided. Tt was a patriotic call for the benefit of all the
country despite party lines., Mr, Connally showed to the Nation
that he was a genius, a great leader for the future."

"Mr. John Connally was great. President Nixon is fortunate
to have such a great American Democrat on his side. The
quality of the man that came through is indicative of the
type of person who understands and supports what Nixon is
so dedicated to and is accomplishing for our country."

"The broadcast Friday night was really wonderful; real
honest-to-goodness information and instructive."
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"John Connally's speech Friday night was wonderful!"

New Jersey: Barbara Clayman thought it '"was one of
the best PR jobs (she'd) ever seen...many favorable
comments..."

Connecticut: "Excellent...well worth watching...best
speech of the campaign...wonderful...saw both Connally
and McGovern...thought McGovern couldn't compare to
Connally...like Connally anyway...thought it was
terrific!"

Pennsylvania: "Terrific, wonderful, fabulous, very
pleased...especially good with McGovern following...
made Connally look even better...nothing negative."

Illinois: "Sincere effort...hit the gut issues...left
no doubt in anyone's mind about who we should vote
for...received only favorable remarks from people

I've talked to..."

Texas: "Everyone is falling all over themselves with
enthusiasm...thrilled...but maybe it came on a little
strong."

SURROGATES
Only one surrogate, Secretary Petersen, saw the show.
He felt "the speech was 'definitely positive' making
clear who can negotiate best a fair and constructive
deal." Moreover, the Secretary felt that several
important points were driven home:
President: '"Bargains from strength"

"Bargains in a real world in which adversaries
are tough, hard and agressive"

McGovern: ‘lives in a dream world"
"is trusting and assuming"

"does not understand bargaining is quid
pro quo"




POLLING EXPERTS

This morning Bob Teeter contacted nine polling professionals
to get thelr response to the Connally 30-minute program
Friday.

Tom Benham, President, Opinion Research

Harry O'Neill, Vice President, Opinion Research,
CRP Account Executive

Vince Barabba, Decision Making Infowmation

Richard Wirthlin, President, Decision Making
Information, CRP Account Executive

Fred Currier, President, Market Opinion Research
Hale Greenleaf, Central Surveys

John Becker, Becker Research

Tully Plesser, Cambridge Opinion Studies

Bob Colonna, Politicon

0'Neill was the only one to have seen the program. His
comments were all favorable. Specifically, he thought
Connally "came on well...was dynamic...made several
telling points..." He thought the contrast to McGovern
was good and that we should rerun the program on the same
evenings as McGovern's thirty minute programs; back to
back if possible.

Teeter also talked with several other political types

he deals with regularly and only two of them saw it.
However, most of them had talked to people in their organi-
zations who saw it ~- most thought it was effective.

In summary, Teeter could not find enough people who saw
it to get much of a reading. Therefore, he asked them all
to watch tonight, if possible, and call us tomorrow.

ADVERTISING ADVISORY COUNCIL

No one on the Council saw the ad. We asked that they watch
tonight, 1f possible, and call tomorrow.




Gordon Strachan/

Committee for the Re-election of the President

MEMORANDUM

TO:
FROM:

SUBJECT:

October 23, 1972

JEB MAGRUDER
PHIL JOANOU

Thursday Connally Half-Hour

This is to recommend against the purchase of an
additional Connally half hour for the following

reasons:

1. It received wide viewing Friday, Oct. 20,
because of forced exposure.

2. It will be replayed a§ain on Monday.

3. By Thursday, many of those who want to
see the tape will have done so, and it
most likely will garner a lower rating
on Thursday.

If the objective is to gain additional exposure for

the Connally message, some or all of the five minute

spots should be employed.

The Connally half hour will do, at best,
and most likely much less.

programmed for next week are as follows:

Tues. 10/24

Wed. 10/25

Thurs. 10/26

Fri. 10/27

Sat. 10/28

NBC 11:55-12:00 Noon 7.1
ABC 11:55-12:00 Noon 4.6
NBC 2:25~2:30 9.4
CBS 9:55-10:00 21.2
NBC 3:55-4:00 6.7
ABC 4:25-4:30 .- 6.6
ABC 10:55-11:00 17.0
- CBS 1:55-2:00 11.7
ABC 10:55-11:00 17.2
ABC 10:55-11:00 14.90
cBSs 10:55-11:00 18.3
NBC 10:55-11:00 17.3

11.7

30.6

30.3

28.9

a 10-12 rating,
On the other hand, the fives



On any given day,- the fives will reach significantly
more people than an additional half-hour, for less
money., :

A cost comparison is as iollowsi
Half~-hour $50 - 75,000

Day Five ' $3 - 4,000
Night Five . $10 - 13,000

s —



TO: H. R. HALDEMAN
FROM: L. HIGBY

Mdéa«,e/ﬁu
el
< .

g5




Committee for the Re-election of the President

MEMORANDUM CONELDENTTAT

October 18, 1972
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MEMORANDUM FOR:

FROM:

SUBJECT: Connally 30-Mifute Commercial on Defernse
and Inteérnational Affairs

The John Connally 30-minute commercial will be telecast Friday at
7:30 p.m. EDT (6:30 CDT). Our objective is to saturate all major
markets in key States. Thus, we have purchased both ABC and NBC
and are planning to purchase local time on CBS affiliates as well
ag selected independents in approximately 35 markets.

A follow-up telecast is planned for Monday, October 23, At the
moment we are negotiating to buy CBS and another network at the
best time available.

Based on our meeting yesterday afternoon, and on further discussion
since that time, we are planning to promote this commercial heartily
throughout the country in a number of different ways:

1. (Clark MacGregor has already sent all surrogates as well
as State chairmen and Publicity chairmen a letter urging
them to build local interest in the show. Included in
Clark's mailing is a suggested press release and two
speech inserts (Tab A). The sense of urgency surrounding
this telecast will be further reinforced by a telegram
from Clark MacGregor to the State and Publicity chairmen
to be sent today.

2. Television 10-second spot tune-~in ads are planned for

Thursday night and Friday, and print ads are planned
for Friday. Because George Christian objects to the

word "IMPORTANT" in the ad, four alternatives have been
prepared and appear for your review as Tab B. These
television and print ads will run in approximately 35
major markets under the sponsorship of the DFN and will
cost about $60,000.
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3. A press advance showing sponsored by the DFN
is planned for Friday at 3:00 p.m. It is our ;9
strong feeling that we show the complete Connally Y
tape at this time. We plan to give each network ézt/ "

two tqﬂ;hreeMégggggQg@mcuts of the commercial as
well“as a full 30-minute)copy. The writing press

@11l be given a script of the show.

4. Thirty-second radio actualities will be distributed
for broadcast Friday and through the weekend.

5. A telephone tag line will be added to our telephone
operations in 10 States (Tab C). This has been
wired to the telephone chairmen in the250 centers
and will be used begimming this morning.

In addition, we would make known to the press the fact that the <ff><£
President has seen the Connally message, and that he was so impressed
with it that he personally called Connally to congratulate him on

one of the finest and most eloquent presentations he has ever

seen. This information will be released Thursday afternoon.

Finally, we are planning to have Clark MacGregor address all State
campaign workers over national network television.between the hours
of 6 and 7 a.m. Friday. During this one-hour presentation, Clark
would discuss the work that needs to be done between now and the
Election and also show some of our advertising, such as the 5-minute
youth commercial, turn—-around, and the 5-minute China or Russia
spot. He would also show the Connally 30-minute presentation.
During this telecast, Clark would issue an official challenge to
George McGovern to answer the Connally presentation during his own
Friday night address which is planned for 10:30.

Although we have considered several other ways of creating controversy
around this commercial -~ such as allowing Hubert Humphrey or

George McGovern see an advance showing of the commercial -~

John Connally is opposed to any such promotional activity. However,

in effect, we will be able to assure that the McGovern camp is aware

of the commercial through the proposed Clark MacGregor network telecast
to our State people.



Commiiiee
for the Re-election
Of fhe Pl‘eSidenf 1701 PENNSYLVANIA AVENUE, N.W., WASHINGTON, D.C. 20006 (202) 333.0920

Cctober 17, 1972

Pear Fellow Nixon Supporter:

This Friday evening, October 20, Jobn Connally, Chairman of Democrats
for Nixen. will appear on nationwide television (ABC and ¥BC) with

oune of the wost effective prerentations in the history of American
policics. Ti.e prosram is schaduled foi 7:30 p.m.—6:30 p.m. in the
Central Time Zone. .

I do wnot feel that my description of this half-hour program is cx:g—
gerated, Mr. Conn?lly figuratively tears apart Senator lcGovern's
defense proposals and shews that this progrsw for wealiness would have
a devosteting effeci on the ability of the United ftates to dsfend
treld, Buat it goes beyend the critical issuc of national security
and defense. It cpells cut, in hard-hitting detail, how Senator

HeGuvern proposes to sbandon foreipn policy coacepts developed Ly
the pust aiv Ameriean Pregidante, drnolulins four Piumscrats, and lead

----- 3 e e ok Sk EN ¥ T R S ™ ou..\u L O A
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Y

this Nation inte a new periocd of dangerous isolation, Yr. Connally

cites the glL“* tradition of bi-partisan support ia U.5, fore¢bn af-
fairs over the past quarter of & century, and esphasizes to the :
lience tbat country must come before party if America is to retain

its heritege.

)
“
&

P

Flease encourage cther Republiceas, Democrats and Ince?endentq in al
parts of your state to watch this p*eanqta ion and to encourage others
to watch it., In addition to Mr. Cornally's cotstanding narvvation, it
features filn segments, still photographs zund graphics which illustrate
and wnderline his poliuts. It ds an extrenaly lueid and forceful pro-
gram.and hopofelly will he viswed Lo the fullest if vou use the speech
inserts ond press rﬂiease encloted to encevrage all the people of your
area to join dn wac this exciting political presentation.

With Best wishes for a successful campaign wind-vp, I am

Sincerely,

Pd
£ b .
Vot
¥
larlk Macﬁxugor
Carpaign Dirccter
Enclosures:

Speech Inserts
Prees Release

FpeT . %

L ]
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SPEECH INSERT ~ CONNALLY TV PRESENTATION {
Before I conclude my remarks, I want to urge you to spénd a Walf- -
hour.of your time Friday night watching a very special television
progran. The time is 7:30 (6:30 Central Time Zone). The place is

2T -

either the NBC or ABC network. The sho& i§ gimply a short talk by
- former Secretary of the Treasury John Connally. The message is this:
"We cannot afford to put political party above country."

And I can tell you this -~ very.few people who watch this program
éiil come away sup?ofting George McGovern's national séc&rity policies
on their merits.

The reason is that John Connally spells out -- from the point
of view of a man wﬁo.servea John F. Kennedy as Secretary of the Navy,
who serve& Richard Nixon as Secretary of the Treasury, who served the.
peop;e of Texas as Governor ~- John Connally spells out just exactly
what the stakes are in‘this election. '

The stakes are the survival of a respﬁnsible bi-partisan foreign
policy in the tradition of the last six Presidenté of the'United States:
~Franklin_D. Roosevelt, Harry S. Truman, Dwight David Eisenhower,

John F. Kennedy, Lyndon B. Johnson ... aﬂd Richard Nixon.
'The stakes dre the chances for peaée through negotiation ... the

chances for the generation of peace which has been the goal of all

of these Presidents and which we are tantalizingly clese to reaching.

#

" (More)
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The stakes are the co.nt'inued stability of the Middle East,
Europe and Asia. The stakes are«strenggh and péace or weakgess and
war. | ‘

John Connally brings é unique perspective to the analysis of
these stakes. As a life—loné Democrat whoAgérved gis country in
vital positions in both Democratic and Republican adm:inistrations,~
he is conyinced that the path of blind party loyalty this &ear for
members of his party is the path to disaster. : —

‘5ohn Connally doesn't question Senator McGovern's sincerity
or his intentions ... and neither do I -- but he has concluded, as'I
have, that the poiicies George McGovern offers would undo all of the

work of 4 Democratic and 2 Republican Presidents.

1 urge all Asericans -- Democrats, Repubiicans.and Independents -~

to watch hin eﬁplain why on Friday night.:
I will repeat again ... very few who watch this prog}am will
come away supporting George McGovern's policieé for the defeﬁse of

America and the attainment of peace.:

&kk



SPEECH INSERT - CONNALLY TV PRESENTATION

Friday at 7:30 (6:30 Cen£ra1 Daylight Time), the ABC and NBC
television networks will broa@cast what must be regaided'as.oue of
the most import;nt programs of this or any other season. I'm épeaking‘
qf‘a half-hour broadcast by former Secretary of the Treasury John
Connally. Using film, still shots and cﬁaxggg along with his excellent
_narrative presentation, Mr. Connally discusses the history and the
present realities of America's defense and foreign policy‘positions,
and he examines George McGovern's préposals to alter those positions.
His conclusion -- and the conclusion of ‘anyone who watckes this
prégram -~ is that McGovern's policies would undermine a bi-partizan
foreign policy constructed over the last generation by six Am ican
presidents; that tﬁe& would impose on America a new period ¢f irres-

ponsible and dangerous isolationism; and that they would Feduce us to

a second-rate power incapable of defending our interestf ‘abroad, or,

for £hat matter, our safety and lives at home. )

I urge every American to watch this prégram, bgt I especially
urge Democrats to see it. Mr. Comnally is a Democrat. Hé served
'three terns as the Democratic governor of Texas. He served as
Secretary of the Navy in the administration of President John F.
Kennedy. And yet this ycar he is serving as National Chairman
of the Democrats'for Nixon organization. In this program he ;ells
» why.

(More).
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Mr. Connally goes back into American historf to examine the develop-
ment of our fofeign policy, to show how our last six Presidents, be-
ginning with Franklin D. Roosevelt, have fcrmulated-géalistib, responsible
goals for this. Nation to pursue in world affairs.. And he goes back
into history to trace the development — the _consistent, continuing

5~
development -— of those dangerous policies ;ﬁ}ch McGovern has advocated
"in the past and still advocates today.

Mr. Connally lucidly and with devastating effect lays bare the
incredible naivete, and the shocking other-worldliness, of McGovern's
policies. And he demonstrates what graéé consequences wguid result if
thosc policies were to be implemented by a President MeGovern.

_ He contrasts ﬂcGovern proposals with the positive accomplishments
of President Nixon -~ with the brillian Nixon record of global athieve-
ment “in foreign affairs, with the historié‘diploﬁatic initiatives of‘
the Peking and Moscow trips. And he concludes -— in the great tradition
of bi~partisan foreign policy ~- éhat the sound, fesponsible positions
of an Admiﬁistration cannot be subjygated to the partisan 1oyalﬁies of
.the political party which is not i& powe?. He concludes, in short, that

bﬁuntry imust come before party. |
It is said that this election gives the American people more of

a choice than any clection in recent memory. That is true. .And for

that reason, it is all the more important that the voters understand

(More)
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what the candidates stand for. All Americans -- Democrats and
Independez}ts, as well as Republicans -~ should.watch this program and
they should think about what M(:‘Govern stands for.. If they do, very
few will find it possible, on the merits, to support the national

>

security policies advocated by George MdGoversd.

E 3 3
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DATT PIESS LELEASE - COWNALLY TV PRESENTATION

(YOUR CITY -~ DATE) ~- (Your name and campaign position) urged
Democrats and independents to watch a2 speeial thirty-ninute telecast
tonight by forzsr Treasvry Secretary John Connally end predicted that

“"wery few peoplc who witness Mr. Connally's indictment of George

McGovern's policies will find it posciblc to support Senstor icCovern's

national securify policies."

The paid political broadcast is being carried nationwide on the
ABC and NBC television networks and is sponsnred by Democrats for
Nixon, which Connally heads. Locally, if will be carried at (time of
broadcést) on {czall letters an@ channel nusbers of stations ca%rying
broadecast).

"Secretary Connally exposes in detail the incredible fallacies
on which McGovern has fachioncd his defense and foreign policy
positions," (youf name) stated, "and he assesses tle devastating
effects which McGovern's policies would hg*g not'only on Ameri§a
but also on the entire world.

"This is the cutting edge of the rationale which places the
rejection of McGovern's policies at the very highest level of
priority," he continued. 'Mr. éonnally analyzes —- in a documented
and fagcinating study ~- the McGovern doctrines which would destroy
the bi-partisan foreign policy achievements of the last six American
Presidents and reduce America to a second-rate power unable to .

defend itself.

(More)




"Mr. Conpzlly is a Demeccral, but he is a Democrat who sees the

o

nose for this Nztion.

Any Derwerat who szes this preogren will receopudze that country tws

o LRI -z o Sy . *
reid. Arnd ceny voter who witnesses

"Ihis is the most critic:) election of this century -- perhaps

"and it is

the mest criticel i cur history," (your rome) stated,
especially dwportant for Anevicuans to recoguize that George MeGovern
is not representative’cf his party or of America —— that he ig, in
fact, an aberration in ouy political history and a threat to the
security of this Nation and the peace of the world.

"1 urge Democrats and indepzndents, as well as Republicans ——
all Americans -— to watch this program and to think about the future
of their country," he said. .

The video-taned presentation features film clips, still shots

w

i

and charts, along with Connallvy's narration. Connally is a former
three-tern Democratic Governor of Texas, Secretary of the Navy in
the administration of President John F. Kennedy and Treasury Secretary

in the Nixon Administration. He is Chairman of the nationwide

Democrats for Nixon organization.
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Alternative Tune-in Print Ads

1. See "The Clearest Choice" Tonight. The most significant 1/2 hour of the
1972 campaign.. .

AN

2. Ténightl "The Clearest Choice". The most meaning%u1 1/2 Hour of the campaign.
3. Tonight -- A show that must be seen by every intelligent voter.

4. A "Must" show for all Democrats and Independents!

’

DECISION:




TAG-LINE ADDED TO ALL TELEPHONE CONVERSATIONS

"For the most important telecast of the 1972.
ca;xapaign, piease tz;ne in on either ABC or .NBC
.at 7:30 EDT (6:30 CDT, 6:30 MDT, or 7:30 PDT
as applicable) on Ffiday night, and let your friends

know too.

e




THE WHITE HOUSE

WASHINGTON

Cctober 5, 1972

MEMORANDUM FOR: H. R. HALDEMAN

FROM: L. HIGBY {

SUBJECT: Democrats for Nixon
T.V., Ads

Jeb Magruder called me from his office to report that he
is meeting with L.eonard Marks right now and that Connally
talked to Marks last night with explicit instructions that
Marks is to cancel any advertising for Democrats for Nixon
that makes their budget go over $1,000,000. By the end of
next week we will have spent $1, 444, 000 which means that
if we are to follow Connally's instructions, we will have to
cancel all of the Democrats for Nixon advertising for the
next week., Connally also told Marks that he really didn't
like the idea of doing 1/2 hours, but would if the President
really wanted him to. He thought five minutes might be
better.

Magruder feels strongly that you should call Connally and
discuss this. He indicates the problem centers around the

fact that the Democrats for Nixon aren't raising money like

they thought they would and C onnally is a little worried about
his credibility if he can't deliver the money. He also believes --
but has no proof -- that Connally's people are lobbying against
stepping up the Democrats for Nixon ads and C onnally is
concerned about this, He believes that Connally is being told
that he is being used as the Agnew of '72,

Magruder reports that there would be no problem, of course,

for us to fund or supplement funds for the Democrats for

Nixon, but to use existing funds would mean showing a transfer

or us subsidising that group, something he doesn't believe
Connally or we want to do. Also, if we were to take future
incoming monies pledged to us and transfer them to the Demo-
crats for Nixon directly, we would have to get Stans' concurrence,
something Magruder feels would be a problem right now.



Commitiee for the Re-election of the President

MEMORANDUM - October 2, 1972

. . §
MEMORANDUM TO: CLARK MacGREGOR

THROUGH: JEB S. MAGRUDER . !
FROM: ~ PHIL JOANOU

{
SUBJECT: Advertising Decisions for the :

Week of 10/9

Attached is the schedule for network and local

advertising for the week of 10/9. 440_“0;”

The followirig decisions are required:

1. ©Network commercial schedule of "Welfare" :60,;
"Older Anericans'" and 'Environment" 5's. This

decision, is reguired by 10/4.
Approve Disapprove Comment |
] ~15&{:; - !

2. Purchase of $220,886 in localAadvertising in fifteen §
states, extending last week's plan. Decision is

needed today (10/2). - .
oy / ?’2542/4¢>C—-

Approve Disapprove Comment ‘

- e ———————— 1 W BobiLe, W

3. Local spot schedule of the "Welfare" :60. This
decision is needed by 10/4. .
» ~ ) -
Approve <7 Disapprove Comment '
+ / R :

cc: Pete Dailey




LOCAL ADVERTISING

10/9/72

State/Market Media Subject " Cost/Wk.
Spot TV/Raaio. Welfare (TV)

Youth (radio)

California
Los sngeles

$71,361

San Francisco
Fresno

San Diego
Sacrerento
Bakersfield

New York
New York City
Buffalo
Syracuse
Rochester

Michigan
Detroit
FPlint

Missouri
.S8t. Louis

Wiscensin
Milwaukee

Illirnois
Chicago

Ohio
Cleveland
Toledo

Texas
Houston

Pernsvlvania
Philacelphia
Pittsburgh

Marvlaq@ ‘
Baltimore

Minnesota

Minneapolis/St. Paul

Massachusetts
Losten

Vashindton
fartrle

- AR
+ B 1

Spot

Spot

Spot

Spot

Spot

Spot

Spot

. Spot

Spot

Spot

Spot

Spot

TV/radio

vV

TV
TV

TV

TV

v
TV
TV

v

Welfare (TV)
Youth(radio)

Welfare

VWelfare
Welfare

Welfare

Welfare

Welfarg

Welfare

Welfare
Weliare
Welfa;c

Welfarc

$51,366

$8,633

$6,150
$3,450
$16,200

$7,939

$4,800

$17,475

$5,250
$5,700
$10,800

$5,670



Page 2

State/Market

Oregon
Portland

West Viraginia

Charleston

Media

Spot TV

Spot TV

Subject
Welfare

Welfare

Cost/Wk

$3,414

$2,678



L4

CHELRLY NETWORE PV Sciibuneg
FLUIsION @)
: Estimited Cont (Met) - Cormarcial Schiul.
. hpprox. Annét. Comnmit. Time Int'g Built’ fize Potal Dot .
Nate Dav et Program Time (RET) Length Date - Cost  Chyte Chas. Chum. Coub Pl nome Cormte.
' ' () {3) %) ) ($) (%
10/9  Mon. ABC Bowiteched - 11:55-12:00N 5 Min. 9/25 2,458 213  £,000 - 7,671 4.6 Older Americans
NBC Laugh In . §:00-9:00P4 60" 9/29 25,500 298, - - 25,798 16.9 Welfare
CDS Bill Cosby 10;00~11:00rM GO 10/2 34,600 250" - - 34,850 8.1 Welfare:
. : ’ , .
10/10 Tue. NBC Today Show 8:55-9:00AM S5 Min. 9/26 3,974 149 1,500 - 5,623 4.2 Older American
NBC 'The Bold Ones 9:00-10:00PM 60", 10/3 21,250 298 - - = 21,548 19,1 +Welfare
10/11 Wed. CBS As The World. Turn&- 1:55-2:00PM S Min. 8/25 5,124 470+ - - 5,684 11.7 Older Americans --
ABEC Love American Style 4:25-4:30p4 5 Min, 9/27 2,458 . 213 5,000 - 7,671 6.6 Older aAmericans
NBC  Scarch - 10:00-~11:00PM GO 10/4 22,1007, 298" - - . - 22,398 1.2 Welfare
10/12 Thur XBC The Men ~ 9:00-10:00PM 60" 10/3 30,300 300, . - -~ 30,600 16.4 Welfare
CBS Thursday Movie 10:55-11:00PM S Min. 108/5, 11,297 235 2,000 - 13,532 19.1 -
NBC Dcan Martin 10:00-11:00PM 60" .10/2- 22,950 298 - = . 23,243 17.5 Welfare
10/13 Fri. €3S Friday Movie . °10:55-11:00PM § Min. 10/6 11,233 235 2,006 - 13,570 13.3  Zcoviroament
ARC Love Amer. Style 10:55-11:00PM 5§ Min, 9/22 5,766 213 5,000 - 10,979 17.2 Environment
MBC Banyon ©10:00-11PM 60" 10/6 ,20,400 298 . - - 20,698 'l4.6 Welfare
10/14 Sat. NBC Emergency 8:00-9:00PM 60" 10/6 19,550 298 .= - 19,848 13.2 Welfare
ABC Strcets of San Fran 9:00-10:00PM 60" 10/5 30,300 300 - = 30,600 15.5 Welfaze
- ABC The Sixth Sense 106:55-11:00PM 5 Min. 9/22 5,766 213" 5,000 - 10,975 14.0 Environment
10/15 Sun. NBC Sun.. Mystery 8:30-10:00PM 60" . 10/6. 28,050 _ 293 - - 29,3i8 20.4  Welfare
' ' OTAL DAY 4 Ann. - 14,024 1,045 11,500 - 26,569 27.1
TOTAL NIGHT 14 Ann. » 280,164 3,832 14,000 - 306,996 230.6
GRAND TOTAL 18 Ann. ’ . 303,188 4,877 _ 25,500 - 333,585 265.7
]
v
* - ~
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TALKING PAPER FOR 2:15 p.m. MEETING -- October 17, 1972

In attendance: Malek, Magruder, Colson, Chapin, Dailey, an
possibly MacGregor.

Objective: To get this group to promote to the maximum extent
possible the Connally tape on McGovern.

1. The Buy -- We're to buy two networks both Friday and Monday and
as many Independents as possible in key opinion markets i.e.,
New York, Los Angeles, San Francisco, Chicago.

-- Need a complete plan for daytime run«®? next week.
2. Promotion:

Print -- We need a tune-in ad with guts that builds response and
concern'that gets people to watch, not go to the movies. We need
a different ad and rational for the Monday broadcast,

Radio and TV -- We need tune-ins using excerpts of the speech for
both broadcasts. These need to build the same interest as the print
ads.

The Campaign Organization -- We need to get the word to the Campaign
rganization to watch and make sure they are getting the word to their
Mﬂ—r”focal areas to Independents and Democrats,
Opinion Makers ~- As with any Presidential broadcast, we should

encourage tune-in by all our contact groups, i.e., Unions, Service
Clubs, Key Leaders, Opinion Makers, and Editors, etc.

Build up at the White House -- Our people on a controlled basis need
to get the word out that we have a block-buster coming, that they've
seen it and know its dynamite -~ Get a column or two before Friday.
Have Ziegler talk to the wires.

These are just a few ideas but we need to make this a major event -- not
just another commercial -- by going all out to use every resource at our
disposal.

LH

10/17/72



THE WHITE HOUSE

WASHINGTON

October 17, 1972

MEMORANDUM FOR: H. R, HALDEMAN

FROM: L. HIGBY / __

SUBJECT: Connally Thirty-Minute Program
powmotion

Attached is the basicpplan on the Connally thirty -minute program.
Magruder has forwarded this to John Connally and George Christian.
Both have reacted favorably but will be getting back to Jeb a little
later on today with specific comments.

You should note item 4 on page 2 suggesting that the thirty minutes
be shown at a private reception to major bureaus or wire services
on Thursday. As I understand it you do not favor this idea and we
should get back to Jeb quickly to let him know that it is going to be
revised.

Please note your comments on this and then let's get this material
back to Magruder via Strachan.

We've got a few too many people in the act on this with Chapin and

Colson both hitting you with their ideas and it would probably be
better if we kept one channel to keep the signals straight.

Attachment
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Committee for the Re-election of the Presidant

-MEMORANDUM ... __October 17, 1972

*

- CONFIDENTHAL—

MEMORANDUM FOR THE HONORABLE JOHN CONNALLY

SUBJECT: 30-Minute Defense Commercial

As you know, we are currently planning to show your 30-minute defense
commercial on Friday, October 20, at 7:30 p.m. (EDT). To date, we have
¢leared ABC and are 95% certain We also plan to purchase local
time in approximately 35 major markets,

In addition to the Friday showing, we plan to run the commercial again
on Monday, October 23, on one network at the best time we can acqulre.lﬁéﬂgégi;efﬂ

Friday's showing should keep us clear of the World Series which is not ;7 <A,
scheduled then. However, if any one game is rained out on Tuesday,

Wednesday, or Thursday, it will then be played Friday night. Thus, we

run some risk of being preempted on NBC and would be left opposite the-

World Series on ABC.

A large home and press audience is of course essential to the success of
this commercial. In order to assure a large audlence, a seven-point
promotional program is planned:

. We understand you will hold a press conference on Tuesday, October 17, /)./4™
at which time you will focus on McGovern's failure to speak+to the issues
facing the American people. You will then indicate that you will personally
address the issues on Friday, October 20, at 7:30 p.m. (EDT) .

2. CRP and the DFN will distribute a press release on Tuesday, October 17,
to all State Nixon and DFN Chairmen and PR Chairmen encouraging them to
announce the show in their areas and involve local press.

3. Television l0-second spot tune-in ads are planned for Thursday night

and Friday, and print ads are planned for Friday. The copy of these ads
will not indicate what is to be said in the.commercial, but rather will
encourage all Americans planning to vote on Novewber 7 to tumne in omn the
television show. Both the television and print ads will run in approximately
35 major markets under the sponsorship of the DFN. (Attached is a sample

of the print ad.)




Page 2 f//'

4, Special showing is planned f wr ting press. Currently, there “&t-
are two schools of gught on thls/ howmn . The first is to show the kk
full 30-minute comflegcial at 2 OO,p m. }aﬂf/

or 40 of the majoy

rsday at a recgpfion for 30
alternative is

> riday at 2:00 p.m. at .
which time we will give each/netfrori’a tgpe gf the commercial. This showing

6. We plan to provide actualities of the commercial for radio proadca ,;ﬁz///f J

Friday. W —-——@ /

7. There is some thought at this time t h ve a special showing f¢f the
State and Defense Department pre : DFN. However, this may
build a negative press reaction rendency of these particular

press people to pick at the fagks|and fess/ e political implications
of the commercial. y /

COMMENT :

In summary, we plan to air the commercial Friday on both ABC and NBC and
recommend that we move ahead on the promotional plan as outlined in the
seven points above.

-

APPROVE: DISAPPROVE:

COMMENT :

Jeb §. Magruder
Deputy Campaign Director
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THE WHITE HOUSE

WASHINGTON

October 13, 1972

MEMORANDUM FOR: GORDON STRACHAN

FROM: DWIGHT L. CHAPI

Regarding the Connally show, I don't know who arranges to
have press previews but somebody should do that and it
should be done on Wednesday. They should have a press
preview and give out a script for the program. We should
also make arrangements to supply the networks with

clips of the show which will run that evening. We should
pull out those clips which are most dramatic and make the
toughest points.

I would imagine that this would all be handled through the
Democrats for Nixon with the primary contact being

George Christian but again I don't know how you want to
handle this.

One other thought, we can have some tapes made to use
on radio, which can be released. We may also want to
think in terms of having the stuff put on our spotmaster on
Wednesday afternoon so that it's usable and helps

build the audience for that night.

ccs Chuck Colson



THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

October 16, 1972

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN S
SUBJECT: TV Buys

Peter Dailey had the answers this afternoon to the
questions you asked on the attached memorandum. To
summarize:

Democrats:

Friday, October 20 - 10:30-11:00 p.m.- ABC
McGovern on Economics

Wednesday, October 25 - 7:30-8:00 p.m., - ABC
McGovern on Unknown Subject

Monday, November 6 - 8:30-9:00 p.m. - ABC
Subject Unknown

Connally's 1/2 hour:

Friday, October 20 - 7:30-8:00 p.m. = NBC, ABC, and 34 CBS
local TV markets

Monday, October 23 - Negotiating; no time or netwo set



THE WHITE HOUSE 2—‘"
WASHINGTON ﬂWM
ADMINISTRATIVELY CONFPIDENTIAIL &

October 16, 1972

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN s
SUBJECT : TV Buys

Joanou reports that the Democrats have cleared 10:30=-

11:00 p.m. on Friday, October 20 for McGovern's speech
on Economics,

The November Group is buying Friday, October 20 at 7:30 p.m.

for the Connally 1/2 hour, 2 % / 2 < % 6:
The Democrats have also cleared October 25, 7:30-8:00 p.m.,
for a McGovern speech. Subject and network are not

o S s 4&«.&, M
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October 17, 1972

MEMORANDUM FOR; H. R. HALDEMAN
FROM: L. RIGBY
SUBJECT:

Attached 19 the bgsic plan on the Conmally thirty -minute program.
Magruder has forwarded this to Joha Connally and George Christian.
Both have reacted favorably but will be geiting back to Jeb a little
lster en today with specific commaents.

You should acte item 4 ou page 2 suggestiag that the thirty minutes
be showa at a private reception to major buresus or wire services
en Thursday. As ! wnderstand it you do not faver this idea snd we
should get dack to Jeb quickly te let him know thet it ie geing to be
revised.

Pleass note your commants on this and then let's get this material
back to Magruder via Strachan.

We've got a fow too many people in the act on this with Chapin and

Ceolsen both hitting you with their ideas and 18 weuld probadly be
bettar if we kept one channel to keep the signale straight.

LH:kb




THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

October 13, 1972

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN S
SUBJECT: Leak of Information on

Connally Speech

Colson expressed reservations about leaking information
to the press about the dispute within the White House
Staff and the CRP regarding when to run the Connally
1/2 hour blockbuster. Colson thinks Connally might

get mad.

Magruder and Chapin moved the line to the press after
their meeting with you today at 1 p.m.

Also, Magruder and Dailey are making preliminary contacts
with the networks to buy Wednesday, October 18 at 7:30 p.m.
On Monday, they plan on contacting local stations to fill
in markets in key states.

You may want to advise Connally of this planned promotion
of his speech.



Committee for the Re-election of the Presidznt

-MEMORANDUM October 17, 1972

CONEIBENTTAT

MEMORANDUM FOR THE HONORABLE JOHN CONNALLY

SUBJECT: 30-Minute Defense Commercial

As you know, we are currently planning to show your 30-minute defense
commercial on Friday, October 20, at 7:30 p.m. (EDT). To date, we have
cleared ABC and are 95% certain of NBC. We also plan to purchase local
time in approximately 35 major markets.

In addition to the Friday showing, we plan to run the commercial again
on Monday, October 23, on one network at the best time we can acquire.

Friday's showing should keep us clear of the World Series which is not
scheduled then. However, if any one game is rained out on Tuesday,
Wednesday, or Thursday, it will then be played Friday night. Thus, we
run some risk of being preempted on NBC and would be left opposite the:
World Series on ABC.

A large home and press audience is of course essential to the success of
this commercial. 1In order to assure a large audlence, a seven-point
promotional program is planned:

o -

1. We understand you will hold a press conference on Tuesday, October 17, ‘
at which time you will focus on McGovern's failure to speak:to the issues i
facing the American people. You will then indicate that you will personally

address the issues on Friday, October 20, at 7:30 p.m. (EDT).

2. CRP and the DFN will distribute a press release on Tuesday, October 17,
to all State Nixon and DFN Chairmen and PR Chairmen encouraging them to
announce the show in their areas and involve local press.

3. Television 10-second spot tune-in ads are planned for Thursday night

and Friday, and print ads are planned for Friday. The copy of these ads

will not indicate what is to be said in the commercial, but rather will
encourage all Americans planning to vote on November 7 to tune in on the
television show. Both the television and print ads will run in approximately
35 major markets under the sponsorship of the DFN. (Attached is a sample

of the print ad.)
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Page 2

4. Special showing is planned for the writing press. Currently, there
are two schools of thought on this showing. The first is to show the
full 30-minute commercial at 2:00 p.m. Thursday at a reception for 30
or 40 of the major bureaus and wire services.  The other alternative is
to show it Friday at 6:00 p.m. Currently we favor the Thursday showing
because it will ensure the press sufficient time to develop stories for
the Friday papers. In addition, it gives McGovern an opportunity to
respond which should favor us in that it will create controversy around
the show. As above, the DFN will sponsor this reception.

~COMMENT :

5. A network advance shbwing is planned for Friday at 2:00 p.m. at

which time we will give each network a tape of the commercial. This showing

should be at your headquarters.

6. We plan to provide actualities of the commercial for radio broadcast
Friday.

7. There is some thought at this time to have a special showing for the
State and Defense Department press corps by the DFN. However, this may

build a negative press reaction because of the tendency of these particular

press people to pick at the facts and less at the political implications
of the commercial. .

COMMENT :

In summary, we plan to air the commercial Friday on both ABC and NBC and
recommend that we move ahead on the promotional plan as outlined in the
gseven points above.

APPROVE: DISAPPROVE:

COMMENT :

Jeb S. Magruder
Deputy Campaign Director

[—
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October 13, 1972

MEMORANDUM FOR: JEB MAGRUDER

FROM: DWIGHT L. CHAPIN

Per our telephone conversation, you should determins what
the best buy weuld be for Connally on Wednesday evening,
Octeber 18, We want to go for the biggest audience posaibls.

We would ke to follow up the Wednesday night broadeast with
one for Friday co we need to bave & recommendation on that
buy alse. Oace you get yeur recommendation, please send it
to Bob via Gordon.

ec: Cordon Strachan




Committee for the Re-election of the President

MEMORANDUM . ) October 13, 1972
. MEMOR2ZNDUM FOR: ’ CLARK MACGREGOR
THROUGH: ) ) '~ JEB MAGRUDER
FROM:. PHIL JOANOU
SUBJECT: : Connally Network

One~half hour.

It is our understanding that the following
plans are being considered for next week:
TUESDAY 10/17: Press conference by Ccnnally.

Selected press showing of
Connally tape. Network air-
ing of show on 2-3 networks, or
one network and local affiliates
in major markets (preliminary
cost estimate $200,000-3250,000).

FRIDAY: 10/20 Repeat on one network (Estimate
$65,000)

We need a decision immediately in order to begin
network negotiations to clear time if this plan is
approved.

./
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EYES ONLY - s

October 14, 1972

MEMORANDUM FOR: JEB MAGRUDER

FROM: DWIGHT L. CHAPIN ///

Bob said that he had talked with Clark MacGregor and that it is
Clark's theory that the dollars used to buy the Connally time
will have to be raised by the Democrats for Nixon. He feels the
way to do that is to assemble the money types in New York and
in Chicago, show them the film and then get a million dollars
from the group in New York and a million dollars from the group
in Chicago in order to run the time.

I explained to Bob the problem with the World Series and he feels
that we should go with a Friday buy which would be Friday,
October 20, and then buy again on Monday, October 23,

Let's move on the Friday buy and come in with a recominendation

120
N ot
[ riority

on the Monday buy as to which may be the best half hour. We may

not want to go with the full-fledged all market buy on Monday as
we're going to do on Friday, ‘

[
/5 Gordon Strachan



THE WHITE HOUSE

WASHINGTON L////

ADMINISTRATIVELY CONFIDENTIAL

October 13, 1972

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN S
SUBJECT: Connally Speech TV Buy

Magruder and Joanou have learned that the World Series

#3 and #4 games will be on Tuesday and Wednesday at 8 p.m.
EDT. This means 7:30 p.m. buy on Wednesday would probably
have excellent Eastern coverage but very poor Western
coverage. Magruder and Joanou are suggesting Friday,
which will probably be a "rest day" for the Series.

Magruder is preparing a detailed memorandum outlining
the options by market, audience reach, etc,



THE WHITE HOUSE

WASHINGTON

October 13, 1972

HIGH PRIORITY

MEMORANDUM FOR: H. R. HALDEMAN

FROM: DWIGHT L. CHAP

Jeb wanted me to relay the fact that Clark MacGregor will be
calling you. He viewed the Connally tape and feels it is

tough and hard~hitting. He feels that the dollars are going to

have to be raised by the Democrats for Nixon since Stans evidently
has a money problem. He also feels that it should wait ten days
before airing.



St e i alRE .

Octeber 13, 1972

MEMORANDUM FOR: JEB MAGRUDER

FROM: DWIOHT L. CHAPIN

Wik you pleass sead in 3 recommendation on newspaper
tane-in advertising for the Connally show., Wa should redly
build that program up.

¢ect Gordon Strachan.




Committee for the Re-election of the President

MEMORANDUM i . ‘ October A4, 1972
MEMORANDUM FOR: - CLARK MacGREGOR
THROUGH : ‘ - JEB MAGRUDER
FROM: ‘ PHIL JOANOU
SUBJECT: Connally Network One-Half Hour

Revised plans for the telecast of Connally's half hour tape are
as follows:

1.. We will begin negotiations for simultaneous half hour network
showings on Friday October 20 at 7:30 - 8:00 p.m. In addition, we
will clear local stations in major markets for this same period

in order to gain as large an audience as possible. The preliminary
cost estimate for this show is $200,000 - $250,000.

2. The same half hour will be scheduled again on one network on Monday
October 23. The estimated expenditure for this telecast is $50,000 -
$85,000,

3. During the week of October 16, a Connally press conference will
be scheduled and a separate conference with selected members of the
press would be scheduled to show the film and provide excerpts. The
purpose of these conferences is to build gudiences for the telecast,

4, TFriday has been selected as the first telecast date to avoid
competing with the World Series which is scheduled for evening
television on Tuesday, Wednesday, and Thursday..

Your decision to proceed with this plan is required by Monday
October 16, 10:00 a.m. Lead time is required to clear networks and
local affiliates for a paid broadcast of this magnitude.




Octaber 13, 1972

MEMORANDUM FOR: MR. JEB MAGRUDER
FROM: DWIGHT L. CHAPIN

When the President met with Jim Copley today in his office, be indicated two things:

(1) He wanted Copley to look at the Connally tape. Wo have shown him the S-esinute
versioa. (2) He told Coploy that we woald be buying some funedn sdvertising in the

Copley papers for the Counally sprech. Wil you ploase sce that this is executed?

cs: m.stml//
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THE WHITE HOUSE

WASHINGTON

October 11, 1972

MEMORANDUM FOR: DWIGHT CHAPIN
FROM: CHARLES COLSONW

We want to really put a lot of advance publicity around the
Connally speech, Clawson and Abrahams will, of course,
handle that, but I also think we need a major advertising
promo effort. Let's not miss the weekly TV books and
let's get ads on the TV pages of the newspapers on the day
that the program is to run. I really feel that it's important
that we get the kind of advance build-up that McGovern
demonstrated that he was so successful at with his speech
yesterday. ”



MEMORANDUM
THE WIHTE HOUSE

WASHINGTON

October 10, 1972

MEMORANDUM FOR: MR. H. R. HALDEMA
FROM: DWIGHT L. CHAPIN
SUBJECT: Connally Television Speech

It is recommended that the Connally speech - in five minute and/or thirty minute form -
run the week of October 15.

SCHEDULE FOR WEEK OF OCTOBER 15

ASunday, October 15 Rogers - Issues and Answers == A }Qﬁ'i&ﬁb

’Ménday, October 16 SALTII

Tuesday; October 17 Vice President's Speech - Taxes and SpcndmgW 7
Wednesday, October 18 Presxdent Radio - Camp David

Thursday, October 19 President - Press Conference?

F:ridayyt, Cctober 20 Rogers' Speech

Saturgiz{y, October 21 Trip?/Radio C.D.?

McGovern on Issues and Answers Sunday, October 22

‘ Moﬁday, October 23 President - New York

On Tuesday, October 17, and Thursday, October 19, the November Group is recommending
five minute buys. One of these buys could be used for the five minute version of the speech.
Since the speech should help to hold votes, and should run soon, and since it is on foreign
affairs and a good follow up to SALT I1, I.recommend using the Tuesday 5 minute spot

for Connally. :

g At T
tha &7



2.

With McGovern going on Issues Sunday, October 22, playing for the Sunday and Monday
news, it would seem logical to bring Connally down on top of him Sunday night. I agree
with you or Larry that we should go for audience and it might be our best buy would be on
Sunday night - at least that is what we should have the November Group look at. Obviously,
we would run the 30 minute version.

Besides the Sunday audience - if release of the speech is made early - I guarantee it will
make news and pull strong against McGovern in Monday morning's press.

Colson feels we should buy a half-hour next Tuesday,as well as on Sunday, October 22.

e He would then follow up with the five minute versions. Chuck's second choice would be
the thirty minute version on Tuesday and the five minute version on Sunday, October 22.

Last choice, he would opt for the plan I recommend of five minutes Tuesday and the

J thirty minutes on Sunday.

TUESDAY, OCTOBER 17 - CONNALLY 5 MINUTES/OR 30 MINUTE?

S 30 OTHER

SUNDAY, OCTOBER 22 - 5§ MINUTES/OR 30 MINUTES?

5 30 OTHER

. oy 2 LS i
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ADMINISTRATIVELY CONPIDENTIAL

tGctobex 13, 1972

HEMORANDUM FORs H, R, HALDEMAR
PROMS GORDON STRACHANH
SUBJECT s Connally Speach TV Buy

Magruder and Joanou have learned that the Werld Series

§3 and 44 ganes will be on Tuesday and Wednesday at & p.m,
orr, This means 7130 p.m, buy on Wednesday would probably
have excellent Eastern coverage but very poor Western
coverage, HMagruder and Joanou are suggesting Priday,
which will probably be a “rest day" for the Saries,

Hagruder is preparing a detailed memorandum outlining
the options by market, audience reach, stc,

GS/jb




ADHINISTRATIVEEY CONFIDENTIAL

October 13, 1372

HMEMORANDUM FOR: H., P. BALDEMAH
PROM: CORDON STRACHAN
SUBJECYT: ieak of Information on

Connally Speech

Celson expresased reservations about leaking information
to the press about the dispute within the White House
S5taff and the CRP regarding when to run the Connally
1/2 hour bhlockbuster. Colson thinks Connally might
get mad.

Magruder and Chapin moved the line to the press after
their meeting with you today at 1 p.m,

Also, Magruder and Dailey are making preliminary contacts
with the networks to buy Wednesday, October 18 at 7130 p.m.
On Monday, they plan on contacting local stations to f£ill
in markets in key states,

You may want to advise Connally of this planned promotion
of his speech,

¢s/4b
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October 10, 1972

MEMORANDUM FOR: MR. H. R. HALDEMAN
FROM: DWIGHT L. CHAPIN
SUBJECT: Counnally Television Speech

It is recommended thst the Connally speech - in five minute and/or thirty minute form -
run the week of October 15.

SCHEDULE FOR WEEK OF OCTOBER 1§

Sunday, October 15 Rogers - Issues and Answers

Monday, October 16 SALT I

Tuesday, October 17 Vice President's Speech - Taxes and Spending
Wednesday, October 18  President - Radio - Camp David

Thursday, October 19 President - Press Conference?

Priday, October 20 Rogers' Speech

Saturday, October 21 Trip?/Radio C.D.?

McGovern on Issues and Answers ——Sunday, October 22

Monday, October 23 Pregident - New York

On Tuesday, October 17, and Thursday, October 19, the November Group is recommending
five minute buys. One of these buys could be used for the five minute version of the speech.
Since the speech should help to hold votes, and should run soon, and since it is on foreign
affairs and a good follow up to SALT I, I recommend using the Tuesday 5 minute spot

for Connally.




2.

With McGovers going on Issues Sundsy, October 22, playing for the Sunday and Monday
rews, it would seem logicsl to bring Connally down on top of him Sunday night. | agree
with you or Larry that we should go for audience and it might be our best buy would be on
Sundsy night - at least that is what we should have the November Group look at. Obvicusly,
we would run the 30 minute version,

Besides the Sunday audience - if release of the speech is made early - I guarantse it will
make news and pull strong against McGovers in Mondsy moming's press.

Colson feels we should buy 3 hsif-hour next Tuesday’ss well as on Sunday, October 22,
He would then follow up with the five minute versions. Chuck's second choice would be
the thirty minute version on Tuesday and the five minote version on Sunday, Getober 22.
Last cholce, he would opt for the plan 1 recommend of five minutes Tuesday and the
-thirty minutes on Sunday.

TUESDAY, OCTOBER 17 - CONNALLY § MINUTES/OR 30 MINUTE!
5 30 OTHER

SUNDAY, OCTOBER 22 - 5§ MINUTES/OR 30 MINUTES?

3 30 OTHER

cc: Mr. Strachan




October 5, 1972

MEMORANDUM FORy H., R, HALDEMAN

FROM: L. HIGBY

SUBRJECT: Demweerats for Nixon
T, V, Ads

Jeb Mageuder called me from his office to report that he
i» meeting with Lecnard Marks right now and that Cennally
talkked to Marks last night with explicit instructions that
Marks is to cancel any advertising for Demoerats for Nixen
that makes their budget go over $1,000,000, By the end of
next week we will have spent $1, 444, 000 which meana that
U we are to follow Connally's lnstructions, we will have te
cancel all of the Democrats for Nixon sdvertising for the
next waek, Connally alse told Marks that he really dtda't
like the ides of doing 1/2 bours, but would if the President
really wanted him to. He thought five minutes might be
better.

Magruder {eels strongly that you should call Connally and
discuss this, He indicates the problem centers around the

fact that the Denwocrats for Kixon aren't ralsing monay like

they thought they would and C onnally is a little worried sbout
his credibliity if he can't deliver the money. He also believes --
bt has 0o proof -~ that Conmally's people are lobbying agsinast
stepping up the Democrats for Nixon ads and C ennally is
concerned about this. He belleves that Connally is being told
that he is being used as the Agnew of '72,

Magruder reports that thers would be no preblem, of course,

for us to fund or supplemant funds for the Damacrats for

Nixon, but to use existing fundes would mean showing a transfer

or us subsidieing that group, something he doemn't belleve
Connally or we want to 4o, Alse, I we were to take future
Incoming monies pledged to uz and tranafer them to the Demo-
crats for Nixon directly, we would have to get Stans' concurrence,

something Magruder {eels would be a problem right now,

LH:kb
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MEMORANDUNM
THE WIHTLE HHOUSE

WASHINGTON

October 2, 1972

MEMORANDUM FOR: MR. . R. HALDEM

FROM: DWIGHT L. CHAPIN,

Larry called and asked me to check out what Christian thought Connally would
think of a Democrats for Nixon Rally in California.

Christian said that he felt that Connally would do it if we could make sure it was
"really good". He stated that they already had advance people out in California
and they are working on next week's schedule. Presently, they plan on doing news
shows and have some joint appearances with prominent Democrats for Nixon.

He said in regard to a rally that they would be open to suggestions but we would
have to make sure that it was going to be a good cvent and not just Republicans
coming in and posing as Democrats.

He said that they get a very good fallout with their present modus operandi which
is to do news conferences and news shows, Connally is very eager to do these kinds
of events and he gets mass exposure without the ordeal of putting on a rally. If

we do schedule the event in California, it should be in Southern California.

What should be our next step on this?

cc: Mr. Higby
Mr. Strachan

\/(v)‘;rf: /Q**s‘an’f it



THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

September 25, 1972

MEMORANDUM FOR: LARRY HIGRBY
FROM: GORDON STRACHAN :E;
SUBJECT " Democrats for Nixon

I mentioned in my most recent Political Matters memo to
Bob that he should talk to Magruder regarding staff work
done for Connally and the Democrats for Nixon., Obviously
that was not the correct approach to solving what I
consider a developing problem. Not only did we have
troubles with the original Connally 5-minute spot, but
now there is a plan regarding a Connally half-hour
during the week of October 4 for a television address

on national defense with visuals. Yesterday, Chapin
called Joanou to direct the November Group to buy the
time. Dailey is uneasy about the competence of the

Jeno Paulucci advertising agency. Colson still works
with Mickey Gardner and gives the impression that he
regularly talks with Connally.

The basic point is that there is no central focus for
Connally and the Democrats for Nixon. No staff man who
can report directly and exactly to Bob is in charge.

I am not seeking the assignment. What I am suggesting

is that you become primarily responsible for the Connally-
DFN activities. You can control Colson, keep up to date
on Bob's conversations with Connally, and work with Dailey
on the placement of regular DFN ads as well as the attack
ads.

What do you think?

No — uae TN ey



THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

September 20, 1972

MEMORANDUM FQOR: H. R. HALDEMAN
FROM: GORDON STRACHAN S
SUBJECT: DFN = Jeno Paulucci and

Leonard Marx

Jeb Magruder reviewed the problems 1701 is having with
Jeno Paulucci. Magruder's basic criticism is that
Paulucci will net a $25,000 profit from the operation.
This conclusion is based on Paulucci raising only $8,500
for DFN, having contributed $75,000 for the August DFN
ads, but due to the DFN advertisement placement procedure
through Paulucci's ad agency, he will receive $95-100,000.
Magruder is prepared to accept this as an erroneous decision
in August, but now he is encountering difficulties placing
next week's DFN newspaper ads. You may want to cover this
point with Magruder if you decide to talk to him about DFN
and Connally.

During Magruder's lunch with Leonard Marx on September 18,
Marx mentioned in a serious tone that "although Governor
Connally was contemplating going back to Texas to practice
law after the election, changes within the State Department
could make it an interesting assignment". Magruder received
the distinct impression that Marx wanted this information
passed.



ADMINISTRATIVELY COHNPIDEWTIAL

September 15, 1972

HMEMORAIDUM PORe o Re BALDEMAN
PROMS GORDON STRACHAN
SUBJLCT: Connally 5=*inute Spot

Yeter Dailey called to say the Mutual Breadcasting tape
was prepared "several days ago" zo0 there is no opportunity
to film it and then cut it to a S~minute spot. George
Christian iz on his way to Texas and Dajilaey will trvy to
check whether he had a film made of the radioc taping,

vailey is working on the “atraight on set™ wversion but
does not think it can be changed, le recommends against
using an announcer before the Connally statement, "I am
a Democrat”, because he does not have an appropriate
backdrop. e is considering using a videotape freeze
picture of Connally with a voiceover by an announcer,
Dailey believes he will probably recommend leaving the
spot exactly as it ia,

GS/ib




ADMINISTRATIVELY CONPIDENTIAL

September 15, 1972

MIHMCRANIDUM PORs He Re HALDIMAN
PROM g GORDON STRACHMY
SUBJECT: Connally S-Minute Spot -

Buchanan's Views

Pat Buchanan favors the preas conference 5-minute gpot

to the "straight on" address, The press conference is

morae powerful and specifiec, It uses concrete terms and
is memorable, The “set™ spot is too much like LBJ, and
the "he would® and "he would not" series is not strong

enough.,

GS/4b




ADMINISTRATIVELY COHFIDERTIAL

September 15, 1972

MEMORANDUY POR: 1, R, HBRLDEMMN
FPROMy GORDOY STRRCHAN
SUBJECT: Connally 5=-Minute Spot

Moore, Carruthers, Goode, Scali, and Chapin reviewed
the two S5-minute Connally spots, Their comments on
the first, S5-minute address from a set, are:

Chapin = excellent; a plus; the 5 President's theme
iz very powerful; it does what it was de~
signed for - to hold the Democrats currently
supporting us; it is "Connally™, though
not the usual press conference Connallyy
the setting is terribley Connally should be
Btanding in an offlice not sitting in
*feminine®, women's bedroom set,

dHoore = don't like it at ally ad agency words)
there is nothing personal and earthy;
should be extemporanacous not reading.

Carrxuthers = too studiedy he's squintingy ldoking
sbove the lensj text is good but
Connally is better in off~the-cuff,
more spontaneous posture; use a press
conferencey he should be introduced,

Gooda = not "John Connally®; a waste of timep forced
inflactiony terrible "feminine" set.

Scall - it is a powerful, persuasive statement) should
be done in. another setting; the formal address
mode adds impacty he is presenting formally the
case for Democrats to support the Presidanty the
sober, formal, serious sum-up speech is gqoodp
it should begin with the “I am a Democrat”,




.

All thought the press conference S-minute spot was
out of date and so poorly cut as to be unusable,

Buchanan will review the apot in the next 1/2 hour,

Recommendation:

That you call Connally and suggest that the spot be
adited to begin with "I am a Damocrat” which would
follow an anncuncer's introduction and eliminate much
of the feminine sat,

GS/3b
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September 15, 1972

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN
SUBJECT: Connally 5 Minute Spot

The November Group produced the Connally 5 Minute
Spot. Finlay Hunt, the Associate Creative Director
of the November Group, supervised the film crew.
Heither Dailey noxr Joanou were present at the
taping.

The script for Connally was written by George
Christian. Connally did not accept the November
Group recosmmendation that he tape 30 minutes to
be edited by the Hovember Group.

Connally will review for final approval the tape
at 11:00 a.m. at 1701.

The money for the two five mimute spots next
week has been committed.

Carruthers, Coode, Scall, Moore and Chapin are
reviewing the spot at 9:15 a.m. Buchanan will
sea it after the %:13 attack meeting.

Their views will be submitted to you.

GS:car
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night, right
afier Mar arded 25-
year-nid donating
bone merro: is b & ‘ransplant,
John Conna 21 help the American voter
face the responsivility of pickiny 2 President.

T am a Demorcrat,” Mr. Connally will say
in a five-munne paid commercinl over the
ABC television network, “But . . . this vear, I
am sheglnre’y eareinead that it 90 in the hest
im‘:rres: )4 countey o reclect President
Richard Winen aver Senztor George
MeGovern.”

Then, a3 the camera zooms 1a on his rugged,
wall- tmmcd I former governur of Texas
anud former : of the Treasury will con-
tinua: “Mill ther Damocerats nil over
America are also  supporting  President
Nixen. . .7

For Mr,
for Nixon, th
the start of & oeK:

- On Werd) '\ will ptab.ehiy fet to
New York to oo hefie me TV ciuneyas and an-
nounce who's heading Democrats for Nixon in
that key state,

chairman of Democrats
iy m: the President will mark

v, el go to Pittiburgh for a
wech to the local World Af-
e there, he may also doa TV

SROW

-0 Fii AU hls ranch i Flovesville,
Texagz, hie'l - oodinner (ot & bharbecue)
for 2y, Nixey oo vassel of proanent Demo-
crats from ali the rouniry who have
thrown in their ! athe President,

e
Rud W!}'Li‘ﬁ the vnrposey

-

beat George . 5\2-,\'::‘. soundiv roamnmi to oty ]
on and 'm e’ the Demowralic Party

from the Mchﬁ-omities.

THE WALL STREET JOURNAL

Friday, September 15,

illy-watchers belicve his
favor with 2ir. Nixon in
i anoint h.m as the Re«
1974, To these sknpiics, the
1 ammittee 18 iniply the
EERSTE o orzanizational paite rfly
o ated CConne ~“\,' for President.” And they note
ol oasl the TV sure is helpmg Leep the
juzhl on Mr. ily, who resigned from
Mo Nixon's Cab 2arly this year.

Democrats for “sn' the first group of
ii< hl'-*d, Citizofu Cisenhower movided a
cerats turned off about
co Adlal Steven: The
tont Comnmittee for Johnson!
wnie away from home in
cared at ihe noidon of
B ey Goldwater iobbing H-bombs into the
miin men's roon.

2§ iTare Nol Leit”

But Demoeratz for Nivon is g franker label
than usual. The commitice for the Recieciion
of the President, Mr. Nwxon's chiel campaign
sroup, s gunning § independent voter. So
Mr, Connaliy and s zilies have decided to go
directly afier the Democratls.

“So many card-carrving Democrafs wanted
to o this,” explains George Christian, who's
heining M. 5y run the committee and
who was White [fouse Press Secretary under
Liyndon Johnson. “And the name demonstrates
that MeGovern doocen't represent all the Demo-

‘Tt many Corn
real aim s te win
hopes the Presidend

fran nomn‘w

T‘m Connally eperution has scored some
coups. In Maryland, for example, the pro-Nixon
eifort grabbed off Harry Rodgers 111, one of
Demaeraric (Gov.  Marvin Muandel’'s  ciosest
{riendz and a top Democratic fund.raiser. But
p:‘r}*ninenr Democrals are resisting Mr.
iaily’s blxn istinuents. Former President
ndorsed Sen. McGovern, "despite
¢ opinizns on many matters.”
ving to depict Sen. McGovern as a rene-
ic from his party i3 a favorite Connally pasd
“The Democpatic Party that I grew up
wilil-whose principles to which 1 adhere—is
not the Democratic Farty George MeGovern
zubseribes to or Leileves in,” says My, Con-
nilly, 1 have not left the Democratic party;
he has”

(But not all Connalivs feel that way about
Sen. McGovern. Golfrey Co.nally, a d3-vear-old
ar and hrother of the former

. i85 a mem’ﬁer 5f Texas

£

A P menhes an J cxm*;xzm*
Me(iovern workeis.)

The advent of Democrats for Nixon also
marks the first iinie that mugwunips have

wend TV g0 extensively, (Mugwump, from an
x:;l}mmm word mieaning ‘‘great »an,” was
t ued in 188¢ 1y describe Republicans who
B the party’s nonuines, James
"vn{- It has ai»n comie to mean a fence-strad-
dler who has his muuz on one side of the fence
and his “wump’’ oi lhe viler)) Dewmocrats for
Nixon will run g-vecond “spots” on delunse,
welfare, “confidenece” and other jssues. AMr.
Christian makes sure there are plonty of TV!
cameras on hani wiherever Mr. Coans
tn announce a state [Democrats for Nixon. Mr.
Connally niay zo stumping for JMr. Nivon in
October, and haus Legun to schedule a num-
ter of TV intervisw shows.

i

1972



A Medin Figure”

John Connally looks very good on the tube,
even beiter than Mr. Nixon, same of the Presi-
dent's aides concede. And widie a munmnber of
fumous Democrats have signed up-—incinding
Charlizn Heston., P‘:u sk Sinatra, Mickey Man-

ie, Sam Huff and J SL Doosevelt plus John-
son Cabinet members C. R. 8 1it}1 1 John
Connor—1t's really 3z, Connally’s show.

“Cunnally will be
White House strateg
he wvory visible trov
Z2ep him out It
ctive campn
4 3r. Conn

a niedia figure,” savs one
“He'll be on TV, he'll
» sroupd the country.
He's a vaery articu-
2r."” The Wiite House
to use radio tims of-
¢ the Muwal Droadeasting System for
night to an an. MeGovern's an-
saient of Sargeat Shriver as his rurning-
mate, ;
But TV fsn't all. Democrats for Nixon haw
taken fullpage ads In newspapers In 18 blntes.
© ads will run lster in at least a dezen
=17 states: Calilornia, New York, Pcnn-
. Illinois, Texaz, Ohlo, Michizan, Flor-
achusetis, Marylend, Washington and’
Minnessia,

Later this month, the committee will mail”
letters to as many as five million registered]
Demnerats in clozely contosted election (ha‘l
tricts. 1t’s considering running radio spots in |
Ca nia during commuting hours, Storefront]|
offivcs are open in Now York, Los Angeles and|
on. The Marviznd and Florida com-;
w3 will put up billooards, if tirere’s enoughg
ney. And the state committces are geiling

3 time a prominent:
away irumn George

ol

0
i1

1 edia may be inany, bul the nieszage
“nry friends, it's froquently tough to be
number one. But for a dsmocracy, 105 frights
ening and dangernus to be number iwo,”” Mr.
Conn/liy will tell postweiby viewers next
Tuesuyal. )
“xanqior McGovern proposes that our de.
v 2 pillion, He wants te
cut cur Air Force by ene-third, our Navy py
one-cuarter, our Marinss by a third, our care,
ricrs from 16 to six. Tiow is not trimming the
cutting out the muscle.
ident N‘nm }‘-':s done more to Improve
ry’s fore! “(-}' than any Presi-
sdern lmu 3. 1§ openad up lines
unication wii ifza. and lussia. He

1
k4

et 3 d "m” a:f"‘f*"wnt with
R ,L;u.bjh(i*
jas « an the Presiv ateat coun-

in the world.”

Phy a Conuuniftee?

foarmation of Democrals

i suncing b=
for MNion Jast nio ar. Connally also

charred that Son. ern weuld “put 97
miLon Americans on v lfare,”” hand out 3,000
to everoona “withowr rozard to noed or cost”
and T >a taxes on p il do-income wate aarn-
ers., Ciing & recent Gnthup Poil. Mr. Connaily
said that o7 mullion Democrats “have already.
P Gecided” tu vole for Dicoident Nixon this year.)

But why a committee to persuade Demo-
crats to do what they've “already decided” to
do?

Mr. Connally gave part of the answer last
week in Tallahassee. la. He warned azainst
overcontidence, adding that while President
Nixon's affairs “appcur to be in excecllent
shape in Florida, we will be sure that they
are.”” Many Democrats now plan to vole for
Mr. Nixon, adds Mr, Christiun, but without
continucd prompting, “a let of them are going
to drift back to McGovern.”

The publicily campalgn Involves “‘showing
the exodus ¢f Democrats from George Mec-

'Roosevelt says ‘I'm for McGovern,” other
,Democrats are Impressed.”

Govern,” he continues., “Every time an Elliott

Democrata are more likely to vote for Mr,
Nixon “iI they feel they're not alone—a com-
mzttee ﬁims it accepiable,” he adds. Then, “a
dob of folks” who wouldi't be caoghl gead glv-
ing money to the Republican Party are willing
to contribute to Democrats for Nixon,

But mioney isn’t the committee’s chlef con-
cern. “We're not a fund-raising organization,
we're not a block-by-block organization,” de-
clares Mr. Christian. “"\Ve're public-relations
and medig oriented, and that’s all we are.”

Despite a Wall Street fond-raising luncheon !
for Mr. Connally arranged by John Loeb, sen-!
for pariner of Leeb, Ruocades & Co,, the com-
mittee has raised only a bit more than §109,000.
It had to borrow $180.000 from the reelection
committee to pay for its newspaper ads. Under |
its “most liberal’” projection, Democrats for§
Nixon may spend $1.1 miilion on TV and news- |
paper ads, and Mr. Christian says the commit-’
tee may nct be able fo raise all that itself. But
he isn't worried at the prospect that Demo-
crats for Nixon may end the campaign a cou-
ple of hundred thousand dollars in debt to Re-
publicans for Nixon.

“No Aspirations”

Meanwhile, many politiclans and pundits
can’t resist the thought that in his heart of
hearts, Jchn Connally conceives of Democrats
for Nixon in 72 as Connally for President in
78, “Thosc who have that suspicion have a
very suspicious mind and are unwilling to con-
cede that any man does anyming for any rea-
son other than a selfish one,”” repiles Mr. Con-
nally. “I have no aspirations or ambitions to be
fulfilled, none at all. I do have o concern about
this country and where it’s going.” '

According to Mr., Christian, Mr. Connally.
never mentions the presidency. “If he had |
wanted it in 10768, e would bave asked (o be on
the ticke! in 1972, adds 2ir. Chrislan. “As it
wazg, he to.d 2Alr. Nixon he didn't want to De
Vice Fresident, and he recommended Agnew.” !

Aud-if Mr. Connally had wanted to remam]
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Lo }al Opposfclon Connallv Plugs
F or Nmon Is He Loolung to 19162

in the Iimelight, “he’d have slayed in the Cahl.
net, whers he was getting s0 much publicily
you could siir It with a stick,”” adds Mr. Chris-
tian. .

Nevertheless, Mr. Connally concedes it's
“entirely nozzible” he might chanze his regis.
tration to Rapuhblican, if the Democratic Party
can’t be ‘‘rescued” from Sen.
MceGovern,

(Most politicianz doubt that Mr. Connally
could ever gel tie DPemccratic  prasi
dential nomination, given his recent closeness
to Mr. Nixon. On Wednesday,. Mr. Connally
was one of four persons whom the President
had up to his retreat at Camp David for din-
ner and a campaign strategy talk.)

{ The Wallace Strategy

Also eager to “rescus’ the party are sup-

porters of Alabama Gov. George Wallace, who
hope to make him the Demeocratic nomines In
11976. William France ran the Wallace primary
i campaign in Florida this spring, and now
: he’s one of more than 40 co-vice-chairmen of
 Democrats for Nixon., Mr, France says Rich-
ard Nixon haa a better position on school
busing than George McGovern has, but
then he gets down to cases: “Ths only way
Waliace has a chance to get in, four years from
now, is to have the party rules changed. The
only way to change the party rules i3 to defeat
MeceGovern.” He wants to undo the changes that
helped JMcGovern supporters to dominate the
1972 convention.

Mr. France, who's president of Interna-
tional Speedway Corp. In Daytona Beach, says
he asked Gov. Wallace’s permission to join
Denocrats for Nixon and got ihie governor's
“blessing.”

Me"r* while, lncal Republicans, Dardcu‘arly,
in the South, arc worried about Mr. Connally's
suggestion that Democrata vole for Mr. Nixon
but support Democratic candldates for state
and local cffice, Repubiicans want tradltional
Democrats cad to convert to the GOP and
help elect a fuil Republican slate.

Mr, Christian seknowledges there’s ‘soma
unhappiness” in the GOP, parileularly In
Texas, where Connally Democrits are backing
former LIBJ aide Barefoot Sanders in his racs
| to unseat Republican Sen. John Tower,

But Messrs. . Connally and Chrislian say
there's no truth to rumors they've been or-
dered to stay out of Virginia, Tennesses and
Mississippi and other Southern states. “Thezae
are not target states,”” says Mr. Christian, ‘“We

targeting only states where a Democratic
switch-vote can make the difference.”

A3z for Sen. McGovern, ha dismisses iir.
| Connall vy as a man who we ir3 '$200 suits” and
Demeocrats for Nixon as “Johin Connally and
nis buiionarrag friends.” The Senator toid a Dal-
fas rally: "I don't mind being valled a radic
by that c¢rowd.”

D ————

never had anyv intentlon of going there., We'ra -



THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

September 14, 1972

MEMORANDUM FOR: H. R. HALDE
FROM: GORDON STRACHAN S
SUBJECT : Connall# - DFN 5~Minute Spot

a S-minute spot yesterday. The
egy memo indicates the spot will

John Connally tape
attached DFN str

be run on Septemper 19 (Marcus Welby) d on Septembgr 21 .
(Owen Marghall) ./ Rorusretrea w&m
7 T A

—

You can view the Connally 5-minute tape today on the mcﬁw
WHCA system because the tape was done on 2" which is

compatible with the Signal system, mt

I recommend you do not have the 2" tape run as many on
the White House Staff will see it and possibly comment. 2 ﬁ art

A 1" cassette for private viewing in your office is W!C
being prepared in New York today and will be available
o e T Y

Ol - m%ﬂq/ZT&%

~ 50,000 - [y et [
- % T e M'p,’*—‘—/m? MQ&M
- Rt o b
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DEMOCRATS FOR NIXON

ADVERTISING PROPOSAL

Advertising Objectives

The advertising objective is to persuade traditional
Democrats to vote for Richard NWixon in Novenmber.

Care should be taken that this objective is not
diluted by other, less vital, goals, specifically:

* No attempt will be made to gain converts
to the Republican Party -- this is too
big a jump to ask most people to take
and it would take years to accomplish.

s

No attempt will be made to persuade
Democrats to vote the Republican line.
It's too tough a sale.

No attempt will be made to broaden the

- appeal of Democrats for MNixon to include
traditional ticket splitters and/or
independents. The Committee to Re~elect
will be concentrating most of its energies
on this group. The Democrats for Nixon
should concentrate on Democrats.

Creative Strategy

The basic thrust of the advertising message should
be: A

Senator McGovern does not reflect the philosophy
of most Democrats, and surely not of most Ameri-
cans. He is leading the party in the wrong
direction and would the country as well.

. This year, it is necessary that YOU (the Demo-
crat) put country ahead of party.

Richard Nixon more adequately represents the
philosophy of the ZAmerican people. He has
been a ¢good President and deserves support.

Advertising copy must be restrained both in
condernnation of McGovern and praise of the
President. There is no neced to resort to
excess emotionalism, distortion, or innuendo



IIT.

to 901nt out the dangers of a McGovern
administration. -

His positions on defense, welfare, taxes,
isolation, and peace terms are in conflict
with the thinking of most Democrats and
should be the major issues.

Media Strategy !

At this point in the campaign, advertising should be
concentrated in those states where current polling
data shows the President either close to or behind
McGovern. As we get further into the campaign,
consideration will be given to scheduling some
commercials nationally if we find the margin of

difference eroding in more states.

Initially, though, it is proposed that local tele-
vision (prime and fringe evening time) and full page
newspaper ads can be scheduled in states as summarized
in Section IV. o

Prime & Fringe Evening Local Time

Use of television will enable us to guickly
generate awareness to the broadest crossecticn
of the population with the greatest possible
impact in order to expose the weakness of
McGovern's policies.

Full Page B/W Newspaper Ads

The addition of newspapers will extend the reach
and frequency of the televisicon effort through
the use of a seccndary supplemental medium and
will provide us with the opportunity...

* To more fully develop distinctions between
McGovern and the President.

To feature names of prominent (local if
possible) Democrats for Nixon to help
generate bandwagon support.

* To providc response coupons to help generate
voluntecers and contributions.


http:ero<;li.ng
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Media Plan

It is recommended that local spot television start Sebt. 18
in the following states and markets, at 12 to 15 spots per

weck (150 GRP's), plus a full page B&W newspaper ad.

State Market -gg TV Cost Newspapers Newspaper cost

Calif.  San Francisco lwk. $16.7 full page 10.5
N.Y. N.Y.C. " 32.8 " " 29.3
N.J. 211 " _* wo 12.0
Pa. Philadelphia " 12.6 ! " 13.9
Chio Cleveland " 6.6 " " 10.0
I11. Chicago " 16.2 " " 9,7
Mich. Detroit oo 7.5 " " 9.9
Wisc. Milwaukee " 3.5 " " 4.4
Madison " .9 " " 1.0
Mé. all " 10.6 " " 12.5
Texas Houston " 4.8 " " 5.0
Corpus Cristi .6 " " 1.0
sub total: 112.8 119.2

Oregon Portland v 3.4 " " 3.8 -
Eugene " 1.2 " " 1.1
Wash. all " 8.0 " " 10.4
W.Va. all ; " 3.9 " " 5.8
Minn:  Minneapolis " 5.7 " " 6.9
sub total: 22.2 28.0
Grand total: 135.0 147.2

* Covered by New York City and Philadelphia

Extending this plan on an alternate week basis would result in

"the following budget:

TV N.P. Total

Week of Sept 18 $135.0 $147.2 $282.2
oo Oct 2 135.0 147.2 282.2
o Oct 16 135.0 147.2 v 282.2
o Cct 30 135.0 147.2 282,2

$540.0 $588.8 $1128.8




VI.

VII.

Scheduling

It is recommended that the following ads and commer-
cials ke scheduled:

TV N.P.

Week of Sept. 18 Credibility Credibility
" " Qct. 2 Welfare Welfare
" " Oct. 16 -Defense. . Defense

¥ " Oct. 30 To come . To come

FPuture Plans

This is to be considered an "initial" schedule, to be
reviewed on a weekly basis., Additional states and
markets can be added as funds permit, and polling
indicates the need.

Network Opportunity’

Two five minute telecasts are available on 9/19

(Marcus Welby) and 9/21 (Owen Marchall) at $10,000
each. It is recommended that these be used to initiate
a prime-time national appeal by John Connally to esta-
blish 1) why Democrats for Nixon;2) why Mr. Connally is
opposed to McGovern; 3) why he is for the President.
The telecast would close with an appecal for contribu-
tions and volunteers, (While this is not the major
purpose of the telecast, it will help broaden partici-
paticn in Democrats for Nixon). :



ot

NEWSPAPER LIST

CALIFORNIA

San Francisco Chronicle/Examiner
Oakland Tribune

Napa Register

Ssanta Rosa Press Democrat

San Josec Mercury News

NEW YORK

New YOrk Times |

New York Post

New York News

Long Island Press

Long Island Newsday
Westchester Rockland Group
Poughkeepsie Journal
Middletown Tribune~Herald
Kingston Freeman

NEW JERSEY"

Atlantic City Press
Camden Courier - Post .
Trenton Times/Times Advertiser
Woodbury Times
Trenton Trentonian
Vineland Times - Journal
Huckensack Record :
Jersey City Jersey Journal
Newvark Star Ledger
Morristown/Parrippany Record
Asbhbury Park Press
New Brunswick Home News
Paterson Clifton Passailc Group
bover Advance
Passaic Clifton Herald News

PENNSYLVANTA

Philadelphia Bulletin
Philadelphia Enquirer
Boston~Wilson Express

Reading Eagle-Times
Levittown-Briston Couricr Times
West Chester Local Nows

Strouds Egst Pocono Rccord
Hazlcton Standard-—-Speaker
Allcentown Call-Crhonicle

R

$10,500

$29,300

$12,000

$13,900



OHIO T S .

‘Cleveland Press

Cleveland Plain Dealerx

Ashtabula Star-Beacon

Lorain-Journal
" Akron Bracon-Journal. .
Dover-New Philadelphia Times-Reporter
Wooster Record

Canton Deposit '

Mansfield News Journal

ILLINOIS

B Rt

Chicago Tribune
Chicago Sun-Times
Chicago Today
Chicago News

MICHIGAN

Detroit News

Detroit Free Press
Pontiac Oakland Press
Royal Oak Tribune

WISCONGIN

Milwaukee Journal Sentinel

Racine .Journal-Times Bulleitn
Sheboygan Press ’

Madison Capital Times Wisconsin State

MISSOURI:

St. Louis Post Dispatch

St. Louls Globe Democrat

Kansas City Star Times

Columbia Tribune

Jeff. City Capital News/Post Tribune
Sedalia Capital Democrat '

Joplin Globe :

Kirksville Express and News

St. Joseph News - Press Gazette
Springficld News Leader and Press

TEXMS

Houston Chronicle
Houston Post

Galveston News -
Ccorp.s Christi Times Callerx

Journal

$10,000

$9,700

$9,900

$5,400

$12,500

$6,000



OREGON

Portland Journal of Commerce
Salem Oregon Statesman/Cap. Journal

Albany Democrat Herald
Eugene Register-Guard
Rosenburg News Raview

WASHINGTON

WEST

Seattle Times

Seattle Post-Intelligencer
TAcoma News Tribune
Everett Herald

Okympia Olympian

Bremer*ton Sun

Spokane Chronicle/Review
Wenatchee World

Bellingham Herald

Yakima Herald-REpublic
Walla Walla Union—Bulletin

VIRGINIA

Charleston Gazette Mail
Huntington Herald Dispatch
Parkersburg News Sentinel
Logan Banner

Beckley Post Herald RAleigh Reg.
Bluefield Telegraph Sunset News—Obscrver
Clarksburg Exponent Telegram

Elkins Inter-Mountain
Grafton Sentinel

Wheeling Intelligencer News-Register

MINNESOTA

Minneapolis Star Times
St. Paul Dispatch

St. Cloud Newspaper
Redwing Eagle
Fairbault News

New Alma Journal
Willmay Tribune

Waseca Journal

$4,900

$10,400

$5,800

$6,900

Ve e e .



THE WHITE HOUSE

WASHINGTON vff

ADMINISTRATIVELY CONFIDENTIAL

September 7, 1972

MEMORANDUM FOR: H. R. HALDEMAN
FROM: GORDON STRACHAN S
SUBJECT : DFN -~ Dailey Meeting

with Connally

Peter Dailey and Jeb Magruder met with John Connally,
George Christian, Leonard Marks, Jeno Paulucci, and
Lee Vann to review the DFN advertisements that you
reviewed on September 6.

Connally read the DFN Strategy Memorandum and agreed
generally with all the recommendations, including:

1) Tentatively holding off on the positive v///
President Nixon ads until October 2;

2} Beginning the DFN attack ads probably on ;///
September 18 in the selected anti-RN media markets
(i.e. San Francisco and Cleveland);

3) Doing two network 5 minute spots with Connallykf//
explaining DFN on September 19 and 21; and

4) Using the McGovern "Turnaround" and welfare *////
advertisements, but revising slightly the defense ad.

In a subjective evaluation of Connally and the meeting,
Dailey said he "had the feeling that Connally was pissed
off at some of the chicken shit stuff around the edges".
Asked for specifics, Dailey mentioned a plane bill of
Connally's that hadn't been paid.



Basically, Dailey believes Connally has confidence in

the media people, including the Direct Mail effort.

Connally did read and approve with some changes the
brochures you reviewed yesterday. Connally had personally
revised the cover "attack" letters before you reviewed them.

Dailey will include the comments on all the advertisements
from his Advertising Advisory Group (Bart Cummings -
Compton; Dick O'Reilly - Wells, Rich; Chet Posey -
DeGarmo; Jock Elliott - Ogilvie; and Tom Adams - Campbell)
in his description of the revised strategy and McGovern
strategy memoranda which are due tomorrow.



THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

September 6, 1972

MEMORANDUM FOR: H. R. HALDEMAN

FROM: GORDON STRACHAN s

SUBJECT: Democrats for Nixon
Advertisements

Peter Dailey and Phil Joanou are available to show you
the final DFN advertisements before they meet with
Connally at 3 p.m. All the materials (TV spots,
newspaper boards, etc.) are in my office. You have
seen most of the materials in “rough", non-DFN attri-
buted form.

The DFN strategy memorandum prepared by Dailey and
delivered to me this morning is attached.

Also available in my office are the re-done DFN
mailings and brochures that Peter Dailey and Bob
Marik prepared for Connally.
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DEMOCRATS FOR NIXON

ADVERTISING PROPOSAL

I. Advertising Objectives

The advertising objective is to persuade traditional
Democrats to vote for Richard Nixon in November.

Care should be taken that this objective is not
diluted by other, less vital, goals, specifically:

* No attempt will be made to gain converts
to the Revublican Party =-- this is too
big a jump to ask most people to take
and it would take years to accomplish.

’»

No attemnt will be made to persuade
Democrats to vote the Revnublican line.
It's too tough a sale.

No attempt will be made to broaden the
appeal of Democrats for Nixon to include
traditional ticket splitters and/or
independents. The Committee to Re-elect
will be concentrating most of its energies
on this group. The Democrats for Nixon
should concentrate on Democrats.

II. Creative Strategy

The basic thrust of the advertising message should
be:

Senator McGovern does not reflect the philosophy
of most Democrats, and surely not of most Ameri-
cans. He is leading the party in the wrong
direction and would the country as well.

This year, it is necessary that you (the Demo-
crat) put country ahead of party.

Richard Nixon more adeqguately represents the
philosophy of the American people. He has
been a good President and deserves support.

Advertising copy must be restrained both in
condemnation of McGovern and praicse of the
President. There is no need to resort to
ercess emotionalisn, distortion, or innuendo


http:o~1:--oei:;lOcr~'l.ts
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III.

to point out the dangers of a McGovern
administration. .

His positions on defense, welfare, taxes,
isolation, and peace terms are in conflict
with the thinking of most Democrats and
should be the major issues.

Media Strategv

At this point in the campaign, advertising should be
concentrated in those states where current polling
data shows the President either cleose to or behind
McGovern. As we get further into the campaicgn,
consideration will be given to scheduling some
commercials nationally if we find the margin of

difference eroding in more states.

Initially, though, it is proposed that local tele-
vision (prime and fringe evening time) and full page
newspaper ads can be scheduled in states as summarized
in Section IV.

Prime & Fringe Evening Local Time

Use of television will enable us to guickly
generate awareness to the broadest crossection
of the population with the greatest possible
impact in order to expose the weakness of
McGovern's policies.

Full Page B/W Newspaper Ads

The addition of newspapers will extend the reach
and frequency of the television effort through
the use of a secondary supplemental medium and
will provide us with the opportunity...

* To more fully develop distinctions between
McGovern and the President.

To feature names of preminent (local if
possible) Demccrats for Nixon to help
generate bandwagon support.

To provide response coupons to help generate
volunteers and contributions.



Media Plan

It is recommended that local spot television start Sept. 18
in the following states and markets, at 12 to 15 spots per
week (150 GRP's), plus a full page B&W newspaper ad.

State Market v TV Cost Newspapers Newspaper cost
Calif. S8an Francisco 1lwk. $16.7 full page 10.5
N.Y. N.Y.C. " 32.8 " " 29.3
N.J. all v _* “ M 12.0
Pa. Philadelphia " 12.6 " " 13.9
Chio Cleveland " 6.6 " " 10.0
I11. Chicago " 16.2 " " 9.7
Mich. Detroit " 7.5 " " 9.9
Wisc. Milwaukee " 3.5 " " 4.4
Madison " .9 weooow 1.0
Mo, all " 10.6 " " 12.5
Texas Houston " 4.8 " " 5.0
Corpus Cristi .6 " " 1.0

sub total: 112.8 119.2

Oregon Portland " 3.4 " " 3.8
Eugene u 1.2 " n 1.1

Wash. all " 8.0 " " 10.4
W.Va. all b 3.9 " " 5.8
Minn.  Minneapolis " 5.7 " " 6.9
sub total: - 22,2 28,0

Grand total: 135.0 147.2

¥ Covered by New York City and Philadelphia

‘Extending this plan on an alternate week basis would result in
‘the following budget: '

TV NP Total
Week of Sept 18 $§135.0 $147.2 $282.2
v Oct 2 135.0 147.2 2382.2
woon Oct 16 135.90 147.2 - 282.2
v Qct 30 135.0 147.2 282.2

$540.0  $588.8 $1128.8



VI.

VII.

Scheduling

It is recommended that the following ads and commer=—
cials ke scheduled:

TV N.P.

Week of Sept. 18 Credibility Credibility
" " Qct. 2 Welfare Welfare
" " Oct. 16 -Defense Defense

" " Qct. 30 To come . To coma

Future Plans

This is to be considered an "initial" schedule, to be
reviewed on a weekly basis. Additional states and
markets can be added as funds permit, and polling
indicates the need.

Network Opportunity

Two five minute telecasts are available on 9/19

(Marcus Welby) and 9/21 (Owen Marshall) at $10,000
each. It is recommended that these be used to initiate
a prime-time national appeal by John Connally to esta-
blish 1) why Democrats for Nixon;2) why Mr. Connally is
opposed to McGovern; 3) why he is for the President.
The telecast would close with an appeal for contribu-
tions and volunteers. (Wnile this is not the major
purpose of the telecast, it will help broaden partici-
paticn in Democrats for Nixon).



NEWSPAPER LIST

CALIFORNIA

San Francisco Chronicle/Examiner
Oakland Tribune

Napa Register

Santa Rosa Press Democrat

San Jose Mercury News

NEW YORK

New ¥YQork Times

New York Post

New York News

Long Island Press

Long Island Newsday
Westchester Rockland Group

Poughkeepsie Journal
Middletown Tribune-Herald

Kingston Freeman

NEW JERSEY"

Atlantic City Press
Camden Courier - Post .
Trenton Times/Times Advertiser
Woodbury Times
Trenton Trentonian
Vineland Times - Journal
Huckensack Recorxd
Jersey City Jersey Journal
Newark Star Ledger
Morristown/Parrippany Record
Asbury FPark Press
New Brunswick Home News
Paterson Clifton Passaic Group
Dover Advance
Passaic Clifton Hexrald News

PENNSYLVANTIA

Philadelphia Bulletin
Philadelphia Enguirerx
Boston~Wilson Express

Reading Eagle~Times
Levittown~Briston Courier Times
West Chester Local News

Strouds Iz st Pocono Record
Hazleton Standard-Speakeor
Allentown Call~Crhonicle

$10,500

$29,300

$12,000

$13,900



OHIO ’ .

‘Cleveland Press

Cleveland Plain Dealer

Ashtabula Star-Beacon

Lorain~Journal

Akron Beacon-Jcournal- :
Dover-New Philadelphia Times-Reporter
Wooster Record

Canton Deposit’

Mansfield News Jcournal

ILLINOIS

Chicago Tribune
Chicago Sun-Times
Chicago Today
Chicago News

MICHIGAN

Detroit News

Detroit Free Press
Pontiac Oakland Press
Royal Oak Tribune

WISCONSIN

Milwaukee Journal Sentinel

Racine .Journal~Times Bulleitn
Sheboygan Press

Madison Capital Times Wisconsin State

MISSOURI-
St. Louis Post Dispatch
St. Louis Globe Democrat
Kansas City Star Times
Columbia Tribune
Jeff. City Capital WNews/Post Tribune
Sedalia Capital Democrat i
Joplin Globe :
Kirksville Express and News
Sst. Joseph News - Press Gazette
Springfield News Leader and Press

TEXAS

Houston Chronicle
Houston rost

Galveston News "
Corp.s Christi Times Callerx

$10,000

$9,700 .

$9,900

$§5,400

Journal

$12,500

$6,000



OREGON
Portland Journal of Commerce :
.Salem Oregon Statesman/Cap. Journal
Albany Democrat Herald
Eugene Register-—-Guard
Rosenburg News Raview

WASHINGTON

Seattle Times

Seattle Post~Intelligencerxr
TAcoma News Tribune
Everett Herald

Olympia Olympian

Bremer*ton Sun

Spokane Chxonicle/Review
Wenatchee World

Bellingham Herald

Yakima Herald-REpublic
Walla Walla Union-Bulletin

WEST VIRGINIA

Charleston Gazette Mail

Huntington Herald Dispatch

Parkersburg News Sentinel

Logan Banner

Beckley Post Herald RAleigh Reg.
Bluefield Telegraph Sunset News-Observer
Clarksburg Exponent Telegram

Elkins Inter-Mountain

Grafton Sentinel

Wheeling Intelligencer Newg=Registerx

MINNESOTA

Minneapolis Star Times
St. Paul Dispatch

St. Cloud Newspaper
Redwing Eagle
Fairbault News

New Alma Journal
Willmaxr Tribune

Waseca Journal

$4,900

510,400

$5,800

$6,900



THE WHITE HOUSE

WASHINGTON

l
Date; 9/1L/72

TO: LARRY HIGBY

FROM: GORDON STRACHAN

These DFN complaints of which
there are many go on Connally's
call list. According to Howard,
Connally has been very good in
getting to these people by phone.
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PMS PRESIDENT RICHARD NIXON

WHITE HMOUSE SAN CLEMENTE RTES WUX WASHDC

MR PRESIDENT, AT YOUR RECEPTION ON THURSDAY AMGUST 24, YOQUR
SPEAKER TREATED MY COMMITTEE OF DEMOCRATS FAR NIXON AS THOUGH

WE WERE LITTLE LESS THAN NOTHING. | HAVE ARIED IN EVERY WAY

TO0 CONTACT YOU. UP TO THIS POINT, | HAYEN®T BEEN ABLE TO GET
THROUGH. | DO NOT BELIEVE THAT YOU WQULD HAVE THE DEMOCRATIC
PARTY TREATED IN THIS MANNER. MY PZOPLE WiLL NOT STAY WITH

ME UNLESS WE ARE ASSURED YOU RESFECT OUR SUPPORT. PLEASE CONTACT
ME IMMEDIATELY REPEAT IMMEDIAJELY. | CANNOT STRESS HOW

IMPORTANT IT }S.

JOSEPHINE E CROUCH CHALRWOWMAN DEMOCRATS FOR NIXON

P

T14-525-3388
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THE WHITE HOUSE q

WASHIMNGTON

&}ub

Date: 8/30

TO: DICK HOWARD

FROM: GORDON STRACHAN

Something for your Dems
for Nixon?

cc: JEB MAGRUDER

What happened? Who's the
Bryn Mawr lady?



1143 Arrott St.
Phila., Pa. 19124
25 August 1972

Pregidential Asst. H. Ro Hsldeman
White House
Wzghington, D. C,

Dear Mr., Haldeman:

I'm a Democrat for Nixon, Like you, I think it would be s
disaster if McGovern were to be President of this country.

Consequently, I'd like to be instrumental in defeating MecGovern.
I am a professional stand-up comic and writer (all unions) and I've
come up with a terrific McGovern imitation, complete with appearance,
voice, and stupid remarks about all the issues. This routine is
mighty funny and kcGovern comes off looking like the uninformed
solution~-finding radical that he is{

Thig routine would hit your funny bone and anyone else who
heard it. I'd like to spread this message across the 50 states,
do rallies, fund-raising, television, anything!

Carn I help you lir. Haldeman —-—- but please, don't send me to
the Pennsylvaniz Commibtes to Re-Elect the President —— all I got
there was the run-around, and a meeting with a Bryn Mawr lady if
you know what I mean., I can't afford to waste my time here ——

I love Philadelphia, but it's not noted for its imagination.
cess You people in Tashington are the ones —— you'd love this —-
and you need this — you're the ones who could use me to advantage.

I can ridicule with comedy .... I can perform a hatchet job
without znyone even knowing thst's what's happening. Put me out in
front and McGovern will look like the jackass he is, Don't miss
out on & good bet — people get tired of speeches but they never
get tired of entertainment! Let's make MNcGovern a housshold joke —
when they start laughing at a pelitician he's finished.

Sincgrely yours,

s Y )
f/;Z§L;€;%g£%EEZZEwzéafﬂﬁkﬁ_wﬂw

Patzy

P.S. The President can do it with dignity — let me do it with buffoonery!l

Lrea code 215 PI 3-2823



COMMITTEY FORTTHE ROCELECTION OF THE PRESIDENT

MERNMGRANDUY August 31, 1972

CONEIPENTEAL—

MEMORANDUM FOR:  eiiepeoohbeimpineie (.
N
FROM: BOB MORGAN Wy

SUBJECT: "Democrats for Nixon" Mailing Ensembles

You probably have not had the benefit of reviewing the entire
"Democrats for Nixon' ensemble, which should be ready for
inspection on Tuesday, September 5, at one time and consequently,
may have a different impression when you see the total package.
As a review, the total ensemble consists of:

-— a window envelope
-- a reply envelope

-- a non-personalired letter by voter
segment

~— three (3) separate brochures based
on the voter segment

-- a separate personalized Volunteer/
Contributor Card

The Honorable John Connally wanted the ensemble as it is, based
on the following reasons:

1. The letter would be used as the attrck vehicle
showing comparisons between the President and Senator McGovern,

using Senator McGovern's quotes.

2. Mr. Connally did not: want to personally attack George
McGovern, but wanted the quotes to expose his position.

CONFIDENTTAL




CORFIDENTIAL

3. Mr. Connally is under the impression that the President
does not want to overtly attack Senator McGovern as a man, but
be more subtle.

4, The brochure is designed to show that it was from
"Democrats for Nixon" and show the positive aspects of President
Vixon's strong leadership.

5. The quotes on the back of the brochure from various
well-known Democrats attacking Senntor McCovern gives the brochure
the proper emphasis.

Mr. Connally is currently in Jamaica and should return on Wednesday,

Septewbar 6. Mr. George Christian is in Austin, Texas, and will
return during the morning of Tuesdsv, September 5.

cc: Mr. Jeb 5, Magruder
Dr. Robert H. Marik

CONFIDENTIAL-
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Ur‘:}:ﬁfrﬂ Ethnic letter or sitrcight O0ldoey Acerican letier. TE8 F
i & werox copy of the sitat for this wrochure.

o
ey -

— [ 4
OGS 3006 maal

i

N
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i

hose naildngs sre schetuled to go %o veachable Deonocrats m\;
i

aiifornia, Cool County, Illizois, Low Jersay and Pennsylvaniz.,
% : : fe . - v
The motsl ensowble is & letter geared to the voter segment, &
v Ivauteer/Contributor Cand, a return envelope ¢

ey sonalized Voluaty
and & maillng cavel

tha MDemecrats For Wizon' letters thot will accoupany these / w4
brochuras will be Lte L o thiery are v
indovecd by the abls are reguesting o
approval fox the brochures :j«;*.:drataiy o that we can sLart L
rrinidng in onder o Lkave ciock and neet aur platned date

#
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RECOMIENDATION:

That you approve copy acd tne rough stat for the three (3)
brochures.

APPROVE DISAPPROVE COMMENTS

ces PDr. Robert H. Marik



F {NAL DRICCRATS FOR KIXON CApproved By
tonerable Jotm Connally
Graehal, RROCGURE Mogust 17, 1972 :

{FROWNT PAYEL) WY WE DIMIOCHAYS ARE SUFPORTING PRESIDENT KLROT

{QUOTE On CEHTER  "Let uvs reject the narrow visions of those who

PAREL) would tell us that we sre evil Decause wa arve not
yet perfect, thakb we are corrupi becavse we are
not yet pure, thar all che swest and Loill and )
sacrifice that kave gone into the building of :
dmerica were for maught because that fuilding is .
not yet done.™ :

Richard Nixoa
DEFENEE
Presldent Fixoen belicves dn s stroog laerica. Be
believes Lhe bost way to decrease the defense budget
is thorongh mulnal disarsawcnt. e has proved hisg
point with the Russian SALY ngre S
MeCovern favors the deep curs th
ophoses, dosplite waraings from o
- the U.5. would tég??ﬁ?”?é”ﬁ?%ﬁﬁﬁ%w

T ratd Al

President Mixon has been both tough and {
won the agrecment of Turkey to place a Loial ban on
the growing of opium poppy....sade auw agre
Frence to assist in halrting the traific of
e

ATCES. » savrd 3
stegped up arrests of mshors.  lle is spending 6004 .

"

-

more for drug educarion than ever beforea. o
these actions are &Anally tvening the tide sgainst the
drug BLOUTEE.

BIETiS

Ay

Tie President has done evoryibhing in his power to bring

5
peace o Victnon withoui sserificdap the Soutn Vietrnanese

i
00, 80 wen. . wonded
i cut spending by

Py

3
in the process. He has broupght home
ground combat for Amesican iorc
two~thirds. Stromg siaps 818 Qo sally being taken «
to get the enewy LO ceasd its v
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DIMOCRATS FOR

T AN
LRINGE

GENGRAL Bi
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STARILITY

In 1968, rhere was nwass riofing in cltles and on
Camiusoa across Axovica. Under Presidont Hwon f?”f
riots hove b9$6me~€”tfatfi&%mﬁBwWP&%‘“WE?—Wﬁéeubﬁh&uaiT
The President has strongly for D oped
fo vespect the ia I effectively woried to
solve many of tha probless disturbing Awerics.

KELGR POLICY

4

Pregident Wixon, Iin the nase of peage, went to Hoscow
T e

3
L the Sovi

where e nE{VgLGt?d a;re“mvwﬁn with ti i Unlon

to limit developmeatr of wiasiles. Te visited Pexing

Lo vegin jmpreving U.5,/Ching relations. ¥We called

a halt to crisis diplosecy, seeding o reducl tensiom
in such troubled sreas as the Middie Tasg,

‘ .Q.\_\,‘ v

Eg {{('r»‘ ,\-\r;‘-‘—t 1
-~—-————-

*

Presideant dixon astablished the Fowiroomental Protection

Agoocy, the first Federal unit evor sef wp to proiéct
our gualicy e~ Be has increased funding fox
eovirenmental im rovenent by over 5042, and dnitisted

a Lepacy of Farks Frogram ta boing iacreﬂ“ed
recreational ooportenitics to cities. X¥o less than

25 separate crsirenient bills have beea progased by hiam.

L)
rh
el g

*J [

}‘ EHJA Hy5 T.f'ﬁ'.?‘

wed passive onounis of money

ident Wixon has oocmar
7 siciie cell anemia.

i
to find a2 cure foz Cal G

574l research in 1953
will r;ach L. hkil”un, anc ihe President k propg ad
a Rationsd Peoaith frsuevas inyds 2

-
u

we Siavdards Act, n Fauily Realth
weatd
F g
A

G CVEI YOS,
Postuiitaot Sadtiel Head

-
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GENERAL BROCHURE

{10 EE UNDESLIYED
1M BED)

TAYES .

Inder Presi
less in

individuals arve paving 327 biilion

Wi corpovations are paviog 518

hill;gg HOre . Tn zddition, the President's proposea .
reveoue shariag plan wosld relurn wore money to the stares,
enabiing thom to lessen state tazes =-- especially the

xT

property tax. This tax afifcots nol only jusseownocs but,
eventually, many tenants foo, through iocrcased rents,

PP

THE f EAESY

President Wixon hes teken strong action to halt inflation
and increase emplownent. He initiated a 90-day wage-price
frocze, followed hy more flexible controls, and introduced
a pachkzage of fax cuis (o stiualate Lhe coconomy, The
inflation rate has beza cut in haif, and the Gross Netional
Product has expanded ar a vearly yate Qi over 17X, Yousing
siarts, a prime economic indicator, are up 427 over last
year.

CRIME

The President’s wizorovs law~enforcement policlies hiave cut
the jﬁﬂfﬁah& in the nation’s serious crime rate frzom 103
two years azo to 1% in the first gquarter of this vedac.
Eighty (over half) of our wajor cities have

decreases in crime, and Washington, V.C. has achieved a
30% decroase ovay 1last yoar. 3t
been Yresidenr fixon's pregram of docressed al
angd localitles.



(TUCRED PANEL) TENERAL ERCCLURE QUOTIS

“"Preryore who earns betwooa 8,00
proverdial jaw with the tax 1

‘:
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Senator Bubert I, udui,_;}:?t_‘)

YT am g llttle sneprised that Scoator Hellovern has annownced this

{welfare and tax reform) as his prograw. I Qind wyself with a greot
many guoestlons abong It. I don't koow vhore we gm that money that

we would have to wale up I¥ i ds to we a balaouced progyvam. Bven if
HeGovern added $43 billion to his raversuvax ih*:m‘g,n elisinetcion of the

Social Securdiy payueais, there still wouid be o ‘wvery sizable deficig'.”

Representative Wilber Wille

YSepator leGovern is proposing a 40 percent cot in our defense forces ——
cutting the Bavy In half, and the Alr Force by more tirsa hali -~-
without any similar disacmement pprecment froa the Kussians. It shocks
me. HNo responsible Treai ’cn woutd think of cuiting ocur defenses back
to the level of o socood elass gower In the Face of ¢

Russian lovy and &ix Forca...”

:1
r g

o pessmnan T
e EATFGYA RN

Senator Nubert H. Tumphrey

‘“YeCovern has become the spokeswan of some of the most dsnperous and

destructive corrents in Asmericow pelitics. Some call the MeCovera
Boctring The new populisu. I call i the new exirooisd.”

Senator 5’"“"‘; Jackson
icGovern's positions on wany of the lssues are unzeeepnt table to a

lurge portion of our people.”

. Senatvor Edmund Naskie
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PERIPIERAL DRTAN ETRVIC 7

Eonorable John Connally
Avguast 17, 1972

{FRONT PAXEL

(QUOTE OF CEuTER

PAREL)

Ve

WY Wi DEMDCEAYS ARE BUZPCEYIRS PRESJIDERT WIZON

3 * SR ~ RO [ g
Mascive bu iny produces inferior educarion and
o "

. ot

education's the nawe of the gomes When yoo take
kinderparten kids and pnug hew on a bus for an hour
arnd a half, when they've got a school the id
4
Q

5 i
walk to five micutes awsy, now that's wr

Richisrd Hixon

BUSTC

The President Tas consistently talken a strong stand

against the busing of school chiildeen for the purpose of
achieving dnregratloa., A champion of meigkboriwed schools,
the Presildent baiiewcs that the real task is to give the
Yocal sclivols the necessary aid to provide the best possible
education for all children.

DUOFLRGT

President Nixon belleves in a stromng America. Ve believes
the bezt way to deoresse the deiense budpel s through
mutual dissrmawenc. Le bas proved bls point with the
Russian SALT spreenents. Senstor HeGovern Ifavors the deep
cuis that the Vregident opposes, despire warnings {rom
wilitary experts that the U.S. would thereby be weakened
around the world,

DRUGS -

President Wixon has been both tough and flexible. Fe won
the agreemont of Tourkey to piucu a total ban on the growing
of opium pogpy...wode an agresmenl wiLik Frafce Lo assist

in halting the traific of drugs...and stepped wp arrests of
pushers, Do is spending 60UL more [or education against

drug uze,  Tojether,-these actions are fimally turoing the
tide apsinst Urk
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PERIPEERAL URBAN. EYIWIC RECCHURE
WELTART )
5 In the concept of "workfare"
: .t will not deny tha touly
needy of bhensfits, bui ir wiii mandate Chat tha abla-
bod g S i casaeity. The Presblent's

(rQ BE
IW RED)

y‘(f‘) F%T r..a\)

volle ard reverse tho rread
t rhose who are flany hoave .

ard-working tanpavers,

ARG

PO ——

ader G“ﬂ“43‘ﬂt Yigon, Smardcans are paving 522 billion

iltion

R vt Ao e

p
dians v Camas and CoroeT
e

.
irng oen T er Lﬁrli)
"

vfup sed cevenue sbharlog
olioz thewm to

{
Mlaoy Tipe B -
T"J} 2. e Trealdent's

r)?;sn wort il vebtaen money oo

lossen srane DaMes -~ Q‘ﬂ“h~u71Y Qe propacty tnn,  Thils
tax abfecis non gniv 11y, many
enanis oo, throngh

}ﬂé"‘L{)*“\&'?t\:t‘ .

The numbar o m 2 ans reachad a record hight of
U1.2 wmilld iy 1 k im voay Prealdent Mixon wen
an i e thofia,

HR 3 .
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FuE pLoncLy

President Nixon has talon
arid inereasc esnloyment.
freeze, folilowed by more f cxible controls, aad dIntreducod

a packags of tax cvis Lo shlsualabe the econcamy. The

a3

rong aciion to halt Inflation

med TGS

inflation rata ‘.,as en cul in hali, and the Gross Wationsl

:f 80 a yearly rabe of over 74, Housing
starls, a prime indicetor, are wp 42% over last year.

VTET;\:X} ¥y

The BPresident has done ever oz in his power to bring
peace fo Vietnam without sa 'C_i;‘qf, the South Vietnamese
in the pYoeRss, Ve Iw% seauzhic hiome 500,000 men. o the

geound war 15 over forces. . Land cutk spending
o
-

EL
by two~indrds. Strong steps are continually belng telen
o get the eneny Lo ceasce its aggression swml wale peace.

[f.‘, \|F\(\li‘l’Y ) .

»

The President refuses to even consider omuesty for draft—
doipgers until 3Etcr the war in Viebnan 1s overc itd ihe
Cowatnisis have returnaed all our prisencys of war. Ue
would thea be selective by soparating those who have
dadged (he dvalt and stayed in fonarica and those who
actually deserted fmeriea by welocaiing to a forciga

country.

st

@ initlated a 90~aay' Vapesprice -
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(LUCKED PANEL) PULE. RROCHURE QU

IR
QTG

Yiveryone Wi earns batween 98,060 and 320,000 would be seeked in
the proverbial jaw with the tax load :Ct:u.u LeCovern's ambivions
programs .’ :

Senator Lubert H. Humplicey

YT am s Little surprised that Scnator MeGovorn has annowneed this

(welfure and tas relorm) as hlu peogcesm, L Dind wyseld wiith g geeatd
many questions ahowi it. T doa't hwow whoere we goet that aoney that
we would bave (o malie uwp AL 4k Ju to be a balsnced pragean,  Fyen i¥
MeGovern added $43 blllion to hig revenues '*h'cou;;h elimination of ‘i:}’
Social Security puyments, there still would be a ‘very sizable defic .

&
LY e

Repreaentative Wilbue Mills

YSenator MceGovern 15 proposing a 40 pereont cut in our defense forceg —--

. cutting the Bavy iIn half, and the Ady Force Dy more toon half -
- wilthont any similar disarmanent agreement {rom the Russtans. I shocks
¥

me, N presponsible Prosident: would thinio of cuttimg ony (m;:armeﬁ tack
to the level of 4 swcond class power in tho face of i :
Havy and Air Force...”
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Senator Habert H, Tuaphrey

"MeGuvern has haccme the spok & T the aoest dasgerous aond
destraeiive currenis in Awerican policics. Sowe call the MeGovern
Doetrine the new pepulism. 1 call ¢ the now c&:t""emiscm."

Scnator Henry Jacikson

e
iny -

MoGovern's posiclons on many of the issnes are wnacceptable to a large
portion of our people."

Senatoy Mdaond Mos
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AMERLCAR BROCUGRE hupusi L7, 1972

(FROWE PAWEL)

(QUOTE O CERTER
lﬁf‘}ilL)

PHEY Wi DEMODRATS ART SURPORTING PRESTIDENT SIMow

"lhe tiue has comae for a naw o z:itmle toward old age

in Awevica...to stop cepdardl
a burden and stari rvegavding them 85 & TRBOUICR...

- | AP 4 P
PPEy clderc Aaecicaas ag

114

: Richard Wixon

- BOCTAL GECURTITY

During Presideni: Wixoa's tamm, seclal securiny benefilis
have increased by 504, The President's srogrum also has
an Inllation~prool fzature that allows bene i’.'t:: ta go up
whenever the cost of Livisg goes up. Re thf» Ao
slivation for older baericans, the Presideat has a

Congreas for sn axpavsion m_ the re c..lx‘(.‘.f&uni. e x:ni'.wgs' tast,
and an Inerease in widows' buneliua. . '

WA (‘/lm.

Wisamo

esidont ¥ixon has eurmariad

Pre ok aronats of woney to Liad
a cure for conced, ‘ﬁ:dera}_ cutlays for health care and
ceseavei in 1973 willl ceach $25.5 Billion, and the Prasident
h;m proposed a atlonol i‘iealth Tosuraace Stoandasds e, a

Fomily Healih nsureance Plan, and the Maclonal Health
Lducation Fouadiation, all aiming at beter health corse foz
CUBLYOT je has also requested the elimination of 55.0
munmiy premivia under Port  of dMedicare

4"5'
_,.

[

STADTIIIY

Fytvaiandinti

fn LY63, there wan mass clotivg in cliies and on cappuses
sident Wixon, riots have becoise

across feerica,.  Under W
a fractivn of what they weve.  The President has spolen

out strongly for the aeed © "s“‘&i’z‘a‘gect tioe law, has effectively
wackad o sofve WA oi the problens d.u*“urb.u’z dnericans.

-
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President Wigon pelieves in a sironyg samecica. He believes
that the beﬁt'z 1wy o deorease the defense budger ias

througn oubual dissomoment,. Jis cccont SALT agreem=nca
G o=ty T wt g oG m e [N Loy cn S gy ; o=
wlin Rugsia prove Dhat poini.  Senacoy

.

v
tinr Praesident opposes,
3

l;ca sxperks that the U.S. would

31
‘deep cuts that
'(

ffem il

PR O TR
RUHENT RESPOE \'n FRUA LRI A

Wizon has embacked on 2 eompfohens ve pronram

government o lnanre ceovdioation between all
d state azeoccles inveolved in the ficld of aging.
poluded the Toemation of a fully staffed Cabinet

Cammiatew ont Aging and fhe appoeinfument of Avthur Flemiog
as a nll-ime consultani.

he Prosident s
the Locraase
Yyears aza to ol
{over half) of
decreases in eclne, and Washington, D.C
duertease over Last yeav.  dalddog o1l L
Himoun's program of dnereased abd To states and

P PP

(AN RIS 203
v abioaly

actilon to h

alt indiacion
Tlated g S0-day wage-price

(
blae confrols, .’i‘;.!i zm‘rnmu:&‘d

Presivenn Wixon s, Laio

‘.if'.CC(—':Z{:, Followend by wmorae Tlox

a paciaaie 0l Cad cmls Dp o slolabe Lhe economy.

and ncreaue g}*\“f!»" ol . Her iy
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Fa POLIOT

Prosident Wixon, L Che aaie of peace, wend o Moscow

whese hea newatiu?wd agreewents witi the Soviet Union

o Lim i dewalogmon: Gf wissiles.  He visited Paking

to he LI.L uf PLGY i f!CnclEd. 1'?}2 Tiong. ile C-'illi—_“d da

)

Tale to cuisis u;ﬁinmuLﬁ sackiﬂi o reques tensions in

such trounled aress ag the Hiddle Zast.

TARIS
(0 BE DWOTRLINGD  Under TPresldenn Amecicans are paying $22 biilloa
AN XED) Llesy in Fedoral sandd covporiiions a‘u payring Bid

biiLimﬁ moca,  in auﬂxtinn, thu Presiucnt’s proposed

revenue sharing plan wondd weborn more mogey Lo Ehe states,

enanlin i3 TINEm

Lo lessen state

properiy tax. This affecis »
ceveninally, moyy Denaats oo,

The Pres.

Lboak has done everythiag in his power &
peaes fo Viemnoa without sacciyleing the Sough V.
in ©he process.  Hle bas oruu'ut haome 500, 000 men
ground combat of ﬂmericuy foreeys and éua 5

[

wo=iiirds. Sivong s
get thwe cacwy o cease 1ty aig

faxes ~- eopecially the
ow only :omguw&e15 bk,
throwgzh increased vents,

£a

o briung
LetnamEse
“we ondad
2 oy
takon to
peace.
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YEvervone who earos beoween 56,000 and Sca,GFu winzld e socked
'3 X

in the Qfﬂ?bex?g Jaw wilih oha tax load from MoGovern's
ambitions prograsug,

e «

Genaior fubern H. Humpnoey

YEam s Lletle swepriscd tha
{welfnce and tox refocm) as
great wany gnastions abouit io. Lo oo ST AR e mat monaey
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THE WHITE HOUSE

WASHINGTON

ADMINISTRATIVELY CONFIDENTIAL

September 5, 1972

MEMORANDUM FOR: H., R. HALDEMAN
FROM: GORDON STRACHAN S
SUBJECT: Peter Dailey Meeting

re Democrats for Nixon

Peter Dailey has the newspaper ads, TV spots, and
general campaign advertising materials for the
Democrats for Nixon. John Connally called and asked
Dailey to present these materials to him tomorrow,
September 6 at 3 p.m.

You mentioned after the first DFN newspaper ad in
August that you wanted to see the DFN materials
before Connally saw them,

Dailey could review the materials with you any time
tomorrow. The review would take 45 minutes according

to Dailey. The President has nothing scheduled tomorrow
beside Dr. Riland at 6 p.m.

Recommendgtion

Haldeman to see Dailey

11 a.m. %M@V\/

12 noon

——————

Sm———————

1l p.m.

No need for Haldeman to see Dailey

Other




e

ADMINISTRATIVELY CONFIDGHTIAL

September 6, 1372

ARMORAWHDUM FOR: ile R, HALDEMAH

PO GORDOL STRACHAN

BUBJECT s Demnocrats for Hizon
Advertisemants

Peter Dailey and Phil Joanou are avallable to show you
the final DFH advertisements before they meet with
Connally at 3 p,m. All the materials (TV spots,
newspaper boards, etc.,} are in my office., You have
seen most of the materials in “"rough®, non=-DPE attri-
buted form,

The DPH strategy memorandum prepared by Dalley and
delivered to me this morning is attached,

Also available in my office are the re-done DFH

mailings and brochures that Peter Dalley and Bob
Harik prepared for Connally.

GS/ib
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DEMOCRATS FOR NIXON

ADVERTISING PROPOSAL

I. Advertising Objectives

The advertising objective is to persuade traditional
Democrats to vote for Richard Nixon in November.

Care should be taken that this objective is not
diluted by other, less vital, goals, specifically:

* No attempt will be made to gain converts
to the Republican Party -- this is too
big a jump to ask most people to take
and it would take years to accomplish.

’

No attemnt will be made to persuade
Democrats to vote the Republican line.
It's too tough a sale.

No attempt will be made to broaden the
appeal of Democrats for Mixon to include
traditional ticket splitters and/or
independents. The Committee to Re-elect
will be concentrating most of its enecrgies
on this group. The Democrats for Nixon
should concentrate on Democrats.

II. Creative Strategy

The basic thrust of the advertising message should
be:

Senator McGovern does not reflect the philosophy
of most Democrats, and surely not of most Ameri-
cans. He is leading the party in the wrong
direction and would the country as well.

This year, it is necessary that you (the Demo-
crat) put country ahcad of party.

Richard Nixon more adequately represents the
philosophy of the American people. He has
been a good President and deserves support.

Advertising copy nust be restrained both in
condernnation of McGovern and praice of the
President. There is no necd to resort to
excess emotionalism, distortion, or innuendo



to point out the dangers of a McGovern
administration. .

His positions on defense, welfare, taxes,
isolation, and peace terms are in conflict
with the thinking of most Democrats and
. should be the major issues.

I1II. Media Strateqgy

At this point in the campaign, advertising should be
concentrated in those states where current polling
data shows the President either cleose to or behind
McGovern. As we get further into the campaign,
consideration will be given to scheduling some
commercials nationally if we find the margin of
difference eroding in more states.

Initially, though, it is proposed that local tele-
vision (prime and fringe evening time) and full page
newspaper ads can be scheduled in states as summarized
in Section 1IV. i

Prime & Fringe Evening Local Time

Use of television will enable us to guickly
generate awareness to the broadest crossection
of the population with the greatest possible
impact in order to expose the weakness of
McGovern's policies.

Full Page B/W Newspaper Ads

The addition of newspapers will extend the reach
and frequency of the television effort through
the use of a secondary supplemental medium and
will provide us with the opportunity...

* To more fully develop distinctions between
McGovern and the President.

To feature names of proninent (local if
possible) Democrats for Nixon to help
generate pbandwagon support.

To provide response coupons to help generate
volunteers and contributions.



Media Plan

It is recommended that local spot television start Sept. 18
in the following states and markets, at 12 to 15 spots per
week (150 GRP's), plus a full page B&W newspaper ad.

State Market v TV Cost Newspapers Newspaper cost
Calif. San Francisco lwk. $16.7 full page 10.5
N.Y. N.Y.C. " 32.8 oo 29.3
N.J. all " _x " M 12.0
Pa. Philadelphia " 12.6 " " 13.9
Ohio Cleveland " 6.6 roooon 10.0
I11. Chicago " 16.2 " " 9.7
Mich. Detroit " 7.5 " " 9.9
Wisc. Milwaukee " 3.5 " " . 4.4
Madison " .9 " " 1.0
Mob. all " 10.6 " " 12.5
Texas Houston ! 4.8 " " 5.0
Corpus Cristi .6 " " 1.0

sub total: 112.8 . 119.2

Oregon Portland " 3.4 " " 3.8
Eugene " 1.2 " " 1.1

Wash. all " 8.0 " " 10.4
B}.‘Ja. all " 309 " " 5:8
Minn. I.’iinneap@lis " 5.7 " " 6.9
sub total: - 22.2 : 28,0

Grand total: 135.0 147.2

* Covered by New York City and Philadelphia

/Extending this plan on an alternate week basis would result in
‘the following budget: ‘

™ N.P. Total

Week of Sept 18 $135.0 $147.° $282.2
" " Oct 2 135.0 147.2 282.2
woon Oct 16 135.0 147.2 - 282.2

" " Cct 30 135.0 147.2 282.2

$540.0  $588.8 $1128.8



VI.

VII.

Scheduling

It is recommended that the following ads and commer=-
cials be scheduled:

TV N.P.

Week of Sept. 18 Credibility | Credibility
" “ QOct. 2 Welfare Welfare
" " Oct. 16 -Defense. Defense

" " Oct. 30 To come . To come

Future Plans

This is to be considered an "initial" schedule, to be
reviewed on a weekly basis. Additional states and
markets can be added as funds permit, and polling
indicates the need.

Network Opportunity

Two five minute telecasts are available on 9/19

(Marcus Welby) and 9/21 (Owen Marcshall) at $10,000
each. It is recommended that these be used to initiate
a prime-time national appeal by John Connally to esta-
blish 1) why Democrats for Nixon;2) why Mr. Connally is
opposed to McGovern; 3) why he is for the President.
The telecast would close with an appeal for contribu-
tions and volunteers. (Wnile this is not the major
purpose of the telecast, it will help broaden partici-
paticon in Democrats for Nixon).



e

NEWSPAPER LIST

CALIFORNIA

San Francisco Chronicle/Examiner
Oakland Tribune

Napa Register

Santa Rosa Press Democrat

San Josce Mercury News

NEW YORK

New Y®rk Times

New York Post

New York News

Long Island Press

Long Island Newsday
Westchester Rockland Group
Poughkeepsie Journal
Middletown Tribunc-Herald
Kingston Freeman

NEW JERSEY"

Atlantic City Press
Camden Courier - Post .
Trenton Times/Times Advertiser
Woodbury Times
Trenton Trentonian
Vineland Times - Journal
Huckensack Record :
Jersey City Jersey Journal
Newark Star Ledger
Morristown/Parrippany Record
Asbury Park Press
New Brunswick Home News
Paterson Clifton Passaic Group
Dover Advance
Passaic Clifton Herald Hews

PENNSYLVANIA

Philadelphia Bulletin
Philade¢lphia Encquirer
Boston-Wilson Express

Reading Pagle-Times
Levittown~-Briston Couricr Times
West Chester Local Neoews

Strouds FEazpst Pocono Record
Hazleton EStandard-—~Spcaker
Allentown Call-Crhonicle

$10,500

$29,300

$12,000

$13,900



OHIO ' .

‘Cleveland Press

Cleveland Plain Dealer

Ashtabula Star—-Beacon

Lorain-Journal

Akron Bracon-Journal. .
Dover-New Philadelphia Times-Reporter
Wooster Record

Canton Deposit’

Mansfield News Journal

ILLINGIS

e g

Chicago Tribune
Chicago Sun-Times
Chicago Today
Chicago News

MICHIGAN

Detroit News

Detroit Free Press
Pontiac Oakland Press
Royal Oak Tribune

WISCONSIN

Milwaukee Journal Sentinel

Racine .Journal-7Times Bulleitn
Sheboygan Press

Madison Capital Times Wisconsin State

MISSOURI:

St. Louis Post Dispatch

St. Louis Globe Democrat

Kansas City Star Times

Columbia Tribune

Jeff. City Capital News/Post Tribune
Sedalia Capital Denoccrat )

Joplin Globe .

Kirksville Lxpress and News

St. Joscph News - Press Gazette
Springfield News Leader and Press

TEXMNS

Houston Chronicle
Houston Post

Galveston News -7
Corp.s Christi Times Caller

Journal

$10,000

$9,700

$9,900

$5,400

$12,500

56,000



OREGON : ) $4,900

-

Portland Journal of Commerce

.Salem Oregon Statesman/Cap. Journal

Albany Denmocrat Herald
Eugene Register-Guard
Rosenburg News Raview

WASHINGTON { ' $10,400

WEST

Seattle Times

Seattle Post~Intelligencer
TAcoma News Tribune
Everett Herald

Okympia Olympian

Bremerton Sun

Spokane Chronicle/Review
Wenatchee World

Bellingham Herald

Yakima Herald-REpublic
Walla Walla Union-Bulletin

VIRGINIA $5,800

Charleston Gazette Mail

Huntington Herald Dispatch

Parkershurg News Sentinel

Logan Banner

Beckley Post Herald RAleigh Reg.
Bluefield Telegraph Sunset News-Obsexrver
Clarksburg Exponent Telegram

Elkins Inter-Mountain

Grafton Sentinel

Wheeling Intelligencer News-Register

MINNESOTA ” $6,900

Minneapolis Star Times
St. Paul Dispatch

St. Cloud Newspaper
Redwing Eagle
Fairbault News

New Alma Journal
Willmar Tribune

Waseca Journal
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AMNESTY

The President refuses to even consider amnesty for draft-dodgers

until the war in Vietnam is over, our prisoners are returned and .

our missing-in-action are accounted for, At that point he would M
gesewal amnesty, only on the condition that those Americans who

dodged the draft or ran away to Canada or Sweden be required to

pay a suitable penalty for having deserted the United States in a

time of need.



THE WHITE HOUSE

WASHINGTON

HIGH PRIORITY

September 1, 1972

MEMORANDUM FOR: PATRICK BUCHANAN
FROM: GORDON STRACHAN 5
SUBJECT : Amnesty Paragraph of

DFN Brochure

Bob asked that you review and redraft the paragraph on
amnesty that is marked. The revised texts of other
parts of the brochure will be sent out to California

on the courier tonight so if you could let us have your
draft this afternoon it would be appreciated.

Thank you.



JCRATS FOR NIXON

_ERIPHERAL URBAN ETHNIC BROCHURE

THE ECONOMY

President Nixon has taken strong action to halt inflation
and increase employment, He initiated a 90-day wage-price
freeze, followed by more flexible controls, and introduced
a package of tax cuts to stimulate the economy. The
inflation rate has been cut in half, and the Gross National
Product has expanded at a yearly rate of over 7%. Housing
starts, a prime indicator, are up 427 over last year.

VIETNAM

The President has done everything in his power to bring
peace to Vietnam without sacrificing the Scuth Vietnamese
in the process. He has brought home 500,000 men...the
ground war is over for American forces...and cut spending
by two-thirds. Strong steps are continually being taken

to get the enemy to cease its aggression and make peace.

AMNESTY

The President refuses to even consider amnesty for draft-\\\
dodgers until after the war in Vietnam is over and the

Communists have retulned all our prlsoners of war. He
would the 4 i ; those who have

dodged the raft aaﬂ emideminembmesdase 211d those who
actually degerted America by relocating to a foreign ,//P
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THE WiNITE HoUusE

WASHINGTOHN

Date: August 29, 1972

TO: H.R. HALDEMAN
FROM: GORDON STRACHAN éHﬁ&4

You have the brochures that the
Democrats for Nixon will send with
these letters in September.
MacGregor specifically asked that
you check the amnesty language.

The addressees of the various
letters are indicated in the upper
left hand corner.

Most letters will be signed by John
Connally, but he has not made a
final decision of which yet.

The mailings are scheduled for mid-
September but the substantial lead
time requires your comments at
your earliest convenience,

[,



Committee for the Re-election of the President

EMORANDUM August 23, 1972
CONFIDENTFAT
MEMORANDUM FOR: MR. CLARK MAC GKEGOR
THROUGH ¢ MR. JEB S. MAGRUDER
FROM: L. ROBERT MORGAN
SUBJECT: "Democrats For Nixon' Letters

The attached six (6) "Democrats For Nixon" letters have been
approved by the Honorable John B. Connally. TABS A and B

are the High Income and Middle Income letters, respectively,
which will accompany the General Democrat brochure. TABS C,

D and E are the Peripheral Urban Ethnic, Irish/Italian/Polish
Ethnic, and Veterans letters, respectively, which will accompany
the Peripheral Urban Ethnic brochure. TAB F is the Older
Americans letter which will accompany the Older Americans
brechure.

All of the attached are copy for the September Mailing for
Cook County, Illinois, California, Pennsylvania and New Jersey.
The full Senator McGovern quotes are also attached so you can
see they are not taken out of context.

RECCMMENDATION:

That you approve the attached 'Democrats For Nixon' letters.

APPROVE DISAPPROVE COMMENTS

Also attached are xerox copies of the art work for the '"Democrats
For Nixon" letterhead (TAB G); return envelope (TAB H); mailing
envelope (TAB I); and the personallzed Volunteer/Contributor

Card (TAB J).


http:b:::-cch:J.r2

RECOMMENDATION:

That you approve the xerox copies of the "Democrats For Nixon"
art work,

APPROVE DISAPPROVE COMMENTS

Attachments:
TAB
TAB
TAB
TAB
TAB
TAB
TAB
TAB
TAB
TAB

O OW

cc: Dr. Robert H. Marik



DFMOCRATS FOR NTXON Approve

HIGH INCOME LFTTER Approve Vith
Changes

Dear Fellow Democrat:

Senator McGovern's extreme views have forced us to make a Lo
choice. We, and millions like us, have decided to vote for

President Nixon. We'd like you to know why. %

il

The President ants welfare structurg T gcentivz to
work. Senator McGovern wants whether or
not he works, whether or not he , and whether or not the ﬁ3

rest of us can afford it.

The President wants to trim only the fat from our military t=dzet.
Senator McGovern would slash our defense to ribbons., The President
says our priscners of war must be fread before we leave Vietiam.
Senator McGovern weculd risk abandoning them.

N *

Berause of Precident Nimon's strong actiow and decisive leadership

i
we urge you to he

(D
e

We need vour vote. We need you as a volunteer. We need your
contribution,

A further reason why we support President Nixon:

According to July 22nd's New York Times, the second quarter of 1972
showed the fastest gain in the economy since 1965.

He has‘decreastd—personal income taxes. And proposed Federal

revenue sharing that would ease the pressure of your property tax.

The President's leadership has been effective in the field of law
enforcement. He has taken a hard line against criminals. Under
the President, the increase in the crime rate has been cut by 507Z.
Our streets are safer. And our campuses quieter.

His great goal is a generation of peace. He has gone to China and
Russia and eased tensions in the Middle East.



DEMOCRATS FOR NIXON

HIGH L.CCILE LETTER

-2 -

We nead Prezident ¥Nixon now more than ever. Vote for him on
November 7th. And use the card enclosed for contributions of
time and money.

Sincerely,

P.S. Democrats for Nixon in (name of state) have just begun raising
money. Give generously. And please do it now; it's needed
now.

PRINTED ON 1007 RECYCLED PAPER

[P



DLOOCEATS FOR LIRON Approve

PODDLY T AT (REVISED) Approve With
Changes

SIGNATURE

Dear Fellow Democrat:

crotor

Y iy
A

tremo views have foveed us to make a hard
ions like us, have decided to vote for
d like you to know why.

L PR
Hoelovers

choice. We, and 1]
President Nixon. We

[£53]

he President wvants vork incentives fops
McGovern just wants to give everyone
needs it and regardless of what it cqsts.

valfare. Senator
ether or not he

The President is against busing. Senator McGovern has stated,
"1 think it (busing for integration) is essential."

The President wants to trim only the fat from our military
budget. Senator McGovern's proposed $30 billion slash would,
according to his felleow Demccrat, Scnator Humphrey, "cut into the

very security of this country®,

The President has azgreements with 20 countries to help stop drug
traffic and has cracked down on pushers.

Because of his strong action and decisive leadership we urge you
to join us in helping re-elect President Nixon. We need your vote,
Ve need vou as a voluntesr. We need monev,

A few more reasons we strongly support President Nixon:

Presgident Nixon says our prisoners of war must be released before

we leave Vietnam. Senator McGovern, when asked, "(Do} You want us
to do all they demand and then beg them to give back our boys?" said,
"Bepging is better than bombing."

The President's leadership has been effective in the field of law
enforcement. He has taken a hard line against criminals. Under
the President, the increase in the crime rate has been cut by 50%.
Qur streets are safer. And our campuses quieter.

He has decreased personal income taxes and has proposed Federal
revenue sharing to ease the burden of your property tax.
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DIINCRATS e TUAT

HIDELE IvCCHE LITTIR

President Nixon. We need him now more than ever. Vote for him
on November 7th. And use the card enclosed for contributions of
time and money. It could prove as important as your ballot.

Sincerely,

P.S. Democ