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15 3 10/3/1972 ] Campaign Letter From C. Langhorne Washburn to Strachan
RE: grading the various state chairmen of
1972 Victory Dinners. Handwritten notes
added by unknown. List of graded chairmen
attached. 5 pgs.
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ADMINISTRATIVELY CONFIDENTIAL

October 2, 1972

MEMORANDUM FORs STAN ANDERSON
PROM1: GORDON STRACHARN
SUBJECT House and Senate Candldates

It has been suggested that one of the ways to meet the
criticism emerging in columns such as Evans & Novak is

to have briefings by Teatar, MacGregor and others within
the campaign organization, The purpose would be to give
Republican candidates the feeling of involvement and
awareness without directly involving the President, Since
Timmons and MacGregor are the final point for reviewing
and approving these decisions, would you check this with
tham and let me know?

ccs  Dwight Chapin

FU - 10/5



ADMINISTRATIVELY CONFIDENTIAL

October 23, 1972

MEMORANDUM PORj STEVE BULL
FROM: GORDON STRACHAN
SUBJECT Wednesday Radio Speech

The November Group has purchased 12:07 p.m, EDT on CBS,
NBC and Mutual networksstations for the President's 15~
minute radio address on Wednesday,

cer A, Butterfield
D. Chapin
“am
A, Redman
R, Ziegler

GS/3b



October 30, 1972

MEMORANDUM FOR: CHUCK COLSON
FROM: GORDON SBTRACHAN
SUBJECT: Publicity for the

President's SGoporters

Buchanan racently urged, and Bob accepted, the
idea of re-surfacing and re-publicizing the
northern, ethnic, Catholic, labor, blue~collar
types for Richard Nixon. The purpose would be
to convince these groups that voting for the
Prasident is not betraying their party and
their tradition, bacause their leaders are
doing it openly.

c
[OS

GS:car



ADMINISTRATIVELY CONFIDENTIAL

October 23, 1972

MEMORANDUM POR: CHARLES COLSON
FROM: GORDON STRACHAN
SUBJECT Union Leaders® Lines

Bob asked that you arrange for prominent Demoorats and
Union leaders to start talking publicly about a "repudiation
of the radical Laft that has seized the Democratic Party®,

Would you have Dick Howard advise me of the implementation
of this request?

Thank you,

GS/jb
FU - 10/27



ADMINISTRATIVELY COWFIDENTIAL

September 28, 1972

MEMORANDUM POR: DICK CAMPBELL
FROM: GORDON STRACHAN
BUBJECT s Jewisgh Advertisaements

Pursuant to our discussion yvesterday, would you have
Henry Kissinger look at the entire package of Jewish
materials at the same time he reviews the newspaper

ad entitled "Crisis in the Middle East", A copy of

my September 22 memorandum to Al Haig as well as copies
of the suggested leaflets directed to Jewish voters are
attached., The materildls have been prepared at 1701
under the direction of Larry Goldberg and cleared by

Max Pisher, Also, Len Garment has reviewed the materials
and given general approval, Garment's two areas of con-
cern are in leaflet #3, paragraph 3, discussing Boviet Jewry,

and paragraph #7, discuasing quotas, which deserve special
attention.

Would you advise me as soon as you have had a chance to
have these materials reviewed, as there is pressurs to
gat them produced as soon as possible.,

GS/3b
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o The choice, of course, is between Senator McGovern -
and President Nixon.

. Senator McGovernhassuggested that Israclreturnto -

- the inszcure boundaries extsting before the Six Day War

) P~ Hehassugessted that thecity of Jorusatem be
9 1 . internationalized. And b2 wants to 1educe the American
. i Sixth Fleet—aircrat 1C1rr5crs and all—whichisin the
- Mediterranean as pu to*’our\".ﬁ 7.0, commitment
and\michrsm‘au a totms._m..l\'(nt‘w"wli“f;i‘:: East.
Pres:dent,\xx\, vonthecother hund. hasp ;9\5 fed
Israel with more mtiitary and econc omic d.m;n al
previous adminisiroonscombined. 1z hnsm“'rm ned
: . America'sstrength i the M »am'm neen. Andhes
! . commitedtothe ides thatpeace will come anly when all
countries in the MidJle East “fec] socure frony the threat of
militarydomimnccmd recognize t [lx oniy
armanent way tu.u v mep' at=d difference isby
“ﬁotmhon and neser by war)
The Presidentivalevel-headed internationalist who
- belisvesinthe necd for astrong nation ul defee. Always
. R A rea f; wsupport Amcrica’sallies, he ds equally ready to
- i S2ek Qulb DUW AVENLL LI PSace, as his journeysto Moscow
4 { and Peking have demonstrated.
.y Nowonder, thon, that so many Amcrnicarns—

Democrats, Republicans and Independents—hove already
mode their Caice for President. The man they wouid want

sittingin the Winte Housc ina crisis is the man already there
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ADMINISTRATIVELY CONFIDENTIAL

October 2, 1972

MEMORANDUM FORa DWIGHT CHAPIN

FROM:s GORDOW STRACHAN

SUBJECT» Dailey's Election Eve
Hemorandum

You may not believe it but Petexr Dailev's elusive
September 30 memo on Election Eve arrxived today in
my office at 12:15, After you have had a chance to
review it, would you advise me of the next step in
terms of keeping Bob fully informed?

GS/ib
FU - 10/5



MEMORANDUM

Committee for the Re-election of the President

September 30, 1972

MEMORANDUM TO: CLARK MacGREGOR

THROUGH : JEB 8. MAGRUDER

FROM: . PETER H. DAILEY

SUBJECT: Election Eve

We recommend that the election eve appearance
of the President consist of a ten minute state-
ment on three networks. simultaneously. The
time period suggested is 8:30 PM, EST.

The speech should appeal to all who are eligible
to vote. It should state the importance of each
vote, and the need to support him in his efforts
to insure world peace and a better life at home.

A plan has been suggested to precede the Presi-
dent with a 20~-minute film segment. We believe
this would detract from the potential audience
for the President. It would also lessen the
prestige of the office and the drama of the
message. There is strong support from all guar-
ters, including the Advertising Advisory Group,
whose comments are attached.

If the decision is made to use.the film, it is
recommended that the 15-minute version of "Change
Without Chaos" be updated with five additional,
and more current, minutes.

If none of the foregoing is approved, a number
of other formats are suggested and are found
the attached memorandum from Bill Taylor.
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September 28, 1972

.

TO: PETE DAILEY ' . CC: Phil Joanou

. Mike Lesser
FROM: Bill Taylor

Attached are some possible formats for a half-hour election
eve show on behalf of the President. The only common bond
between them is that they all include a 5 or 10 minute talk
by the President urging people to vote on election day.

There are many other ideas that I haven't had time to think
about. 1I'd like to.

However, at this point, I feel that a straight l0-minute
address would be far more effective than any of the half-hour
ideas I've thought about. It would be straight, Presidential
and unencumbered with showmanship. .

In regard to the idea of taking pieces of many films and
putting them together for 20 minutes: I don't believe it

would be as good as running one of the l5-minute documentaries
we now have. We palid a good deal of money for them, and they've
tested well. Also, the other footage we might add is not that
impressive. The Mamie Eisenhower film is no good. The Youth
Rally film is good, but show-bizzy. '

Have we more time to think on this?

WET

909 TIIRD AVENUE
NEW YOREK, N. Y. 10022
(212) 7523500
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FORMAT # 1 . T

.

Chatlton Heston, in San Clemente, opens the show and
introduces President and Mrs. Nixon. They talk for a

few minutes about the President being back in California
to vote, ana how he has never missed retupnlng to his
home state to cast a ballot.

Mr. Heston then says; "Mr. President, there was an in-
teresting film prepared on your hehalf that was used at
the Convention. It proports to show you in your les
formal moments, and we'é like you to see it with,us."

(RUN 15! VERSION O¥ "NIXON THE MAK")

Mr. Heston asiks Mrs. Nixon if the film indeed reprecsents
her husband, and informal conversation continues for a
minute of so. )

Mr. Heston asks the President for a final election ever
statement, and the P-esident talks for 5' on the impsrtance
of voting, etc, ‘ .

Adventages: A way to start with the President (to get

viewer interest right asway) snd also end witn tne President's

Blea to get out ana vote, which is tne logiwal spdt for it.

DifAcdvantanes: Perhaps too informal. Also, the President
would pe cailed on to waten a film about himselfl,

[
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FORMAT # 2 o . S

+ . -

Charlton Heston is again the host. He mentions that all
the chief supovorters of President Nixon have returned to
their home states to vote on election day. o

Then, live, we gwitch to various surrogates in their own
homes as tney talk of the importance of voting for the
President, YWe would switch to Governor Connally at home
in Texas, Governor Rockefeller in New York, and perhaps
two others,

The last ten minutes of the show would be devoted to the
President talking from San Clemente.

" Advantages: Streong final statemerts from surrogastes, with
no involvewment of the President until the end,

Disadvantares: Tecnnleally difficult il we want live stat
from tne surrogates, plus tne half hour comes out as a st
. . L ;o L .
political piten, not simply #4 a get-out-and-vote pitch.
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.FORMAT # 3

A 10 or 15 minute talk by the President. No film, no host.

A\ .

. Advantages: Presidential, and simple.

Disadvantages: Strict time limitation.

7

4
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FORMAT #l

President telks for 10 minutes, followed by a 20 minute
. film (essentially "The Nixon Years", perhaps with modi-
fications.

Advantages: President speaxs first to hold audience.

Disadvantages: It seems gsligntly illogical to run a film
sbout tne rresident after ne hes spoken live for 10 minutes.
It might appear that we were "filling" time instead of
having the President speak the entire half hour,




FORMAT #5

A}

A 20-minute film (The Nixon Years with modifications)
folloved by a 1l0-minute talk by the President. -
Adventages: The Président‘s final address comes wgere
1t snoula, as the wrap up. ’

~

Difladvantages: Some loss of audience during the film,

»
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. FORMAT # 6

Charleton Eeston as host. Talks of the fact that
support from the President has come from all over.
Illustrates tnis witn film clips showing Gov. Cennally
announcing the formation of Democrats for Nixon,

Sammy Davis Jr. £#f¥/ endorsing the President at the
Youth Rally, excert from Gov. Rockefeller speech
supportings the President, etc.

With 10 minutesleft, iir. Hestion introduces the Pres
ident, who spesaks llve from San Clemente.

ADVANTAGES: Some strong and diversified suppert for
tne PPesxaent would be shown.(We would probaoly have
to film morec of these), Also, President is divorced
from the snow-biz aspects of the hall-hour,

hS: Possible loss of aadlence before tne
peaks. Also, somewhat of a show biz aspsct
lesdina ap to the Presidentts talk.,

DISADVANTAG

T)r-no'»(\ -
b

to the show




de Garmo Inc.

Chester L. Posey—President

September 27, 1972

Mr. Peter Dailey

Committee for the Reelection
of the President

1701 Pennsylvania Avenue

Washington, D. C. 20006

‘Dear Pete:

Yesterday our group discussed two subjects that are critically
important to the pursuit of the President's campaign and about
which you must make some decisions and take some action.

The first was very specific: what should the President do on
Television election eve?

The second was of a strategic, almost philosophical, nature:
to what degree. should the advertising campaign mount an attack
on Senator McGovern. Or, put in other words, should we get
more competitive and, if so, how?

It seems to me these two subjects are very closely related. As
you know, I believe that the President's appearance on Television
election eve should have one overriding purpose ~- to send people
to the polls in a spirit of anticipation that the next four years
will see unity and a progress unknown in our country for many
years.

I recognize how important it is that the President win big. He
seeks a mandate, and this will give it to him. I believe, however,
‘that the character of the campaign is as important as the size

of the win. 1If a landslide were to result from a merciless
professional beating of an inept opponent, then it will be
generally felt not that Nixon won magnificently but that McGovern
lost ignominiously.

To over-simplify it, I want everybody to feel that Nixon won, not
that McGovern lost.

MY S

A Tmpenn Ine adosctones FOR Third Avnie New York 10016, Tol 986-2122




Mr. Peter Dailey
Spetember 27, 1972
Page 2

Let me illustrate why I feel so strongly about this by disg-
cussing the youth vote. The wealth of research available to
us 1s confirmed by many of our own personal experiences, It
is very clear, at least at the moment, that the youth vote

is moving away from McGovern and towards Nixon. I suspect
that the move is really more away from McGovern than it is
towards the President. Young people really do not warm up to
President Nixon as a man, but they are developing a grudging
respect for him as a performer. And in the last analysis,
their intelligence may override their emotional biases,

However, I would suspect that the pollsters would agree that
this is a delicate and sensitive situation and that the trend
could be turned against the President almost over night if we
were to mishandle the campzign. We must remember that the
very young are not accustomed to the rough and tumble of
political campaigning. They are a curiously non-competitive
generation. They will react much more strongly, I suspect,
against political attacks than the older and more mature voter.

Therefore, I think the best way to keep the young vote coming

to Nixon is to keep him "as clean as a hound's tooth" throughout
the remainder of the campaign. Efforts that could be even
remotely interpreted as hitting below the belt at McGovern will,
I am convinced, lose more young votes and swing votes than they
will gain.

Consequently, I believe that the next five weeks of advertising
should feature the very fine commercials that you developed

on Nixon's performance and Nixon as the man. I believe that
you have three very good challenge type commercials created for
"Democrats for Nixzon'" and I would limit the attack phase of the
campaign to a discriminating use of these spots.

Now for a specific suggestion on the election eve spot. First,

I would urge that the President’'s live appearance be limited

to five minutes. I think he should urge voters to go to the
polls, and I think the theme should be statesmznsghip. While I

. don't think the President would want to put it in words I would
hope that people would conclude from his address that it was an
enlightened finish to a political campaign that set new standards
of statesmanship in an election year.

cendenn

i ik
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Mr. Peter Dailey
September 27, 1972
Page 3

*

I can think of nothing better than finding a way to buy five
minutes at 9:00 p.m. on all three networks.

. If you have to buy half an hour then I think the President's
message will be far less important -- you just won't get much
of an audience. As you know, Monday night is a highly
competitive time, particularly with NFL Monday Night Football.
While we are totally absorbed in the excitement of a political
campaign, the rest of the country is not. In fact, I suspect
this will go down in history as a rather dull election. Let's
not kid ourselves as to the tune~in possibilities of a half
hour political program produced by the Committee to Reelect
the President, even though the President himself may appear
live. :

But a five minute talk on the nation's prospects over the next
four years, appearing at 9 o'clock and, in one case, preceding
the football game, would draw an overwhelming-audience and

could set a very favorable climate for a Nixon vote the following

day.

In conclusion, let me restate how important I think it is that
we avoid the temptation to use our advertising to attack

McGovern's weaknesses. I spent nearly a year running Rockefeller's

advertising in his campaign against Goldberg. While no two

elections are analogous, there are some similarities. Rockefeller

was a strong incumbent, Goldberg a weak opponent. Goldberg's
campaign started going downhill almost from the day of his
nomination. He was his own worst enemy, his party was in
disarray, and he had trouble collecting enough money to mount
any kind of advertising at all. Regardless of this, some
members of Rockefeller's staff wanted to pummel Goldberg in all

his vulnerable spots. We developed quite a number of commercials

that did this and put them into test before any final decision
had to be made. The results of that resecarch told us that

we would have an almost overwhelming backlash if we were to run
such advertising near the end of the campaign. It was becoming
increasingly clear to people that Rockefeller was a winner

and that Goldberg was a loser; and they wanted the winner to
act like one.

oco/o.o
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Mr. Peter Dailey
September 27, 1972
Page 4

If unforeseen events cause a dramatic change in our
fortunes and those of McGovern, then you're on your
own! ’

Best regards.

Sincerely,

CLP:rp ’ .

TR e e M Wk YA Yl OO D190




OGILVY & MATHER INC.-

Advertising

~ ELLIOTT. JR. . 2 EAST 43 STREET, NEW YORK 10017
Chairmsn ' : (212) MURRAY HILL 5-6100

September 28, 1972

Dear Pete,

You asked for thoughts about the President's use of tele-

vision on Election Eve. .
Whatever he does should be consistent with his posture

throughout the campaign, consistent with the tone of the

campalign. BSo first let me comment briefly on this.

I think the President's non-combative, stick-to-his-knitiing
posture so far has been exactly right. I think the tone of
the advertising prepared so far is exactly right. Calm,
factual, informative, needling {(in the case of the Democrats
for Nixon advertising), but even in this latter case in

good taste and without rancor.

The President has a chance to make political history by
keeping his campalign on the highest plane, beyond any
criticism. I believe this will not only stand him in good
stead on Election Day but over the next four years, through-
out the world, -and in the history books. It will be a step
forward for the country. ) :

When the campaign hots up, the blows will get lower, as they
always do. I fervently hope that the President will not
retaliate in kind -- as so many of his over-enthusiastic
friends may want him to do, and as so many of his enemies
will expect him to do. And as he will be sorely tempted

to do. He will gain points and frustrate his opponent by
remaining above all that.

Coming now to Election Eve, here is what I see as the perfect
ending for a dignified, triumphant campaign.

No staging. I found the 1968 finale transparent and em-
barrassing.

No showmanship. Who gives a damn that a movie star is for
iixon? Insulting to the people.

PWYORK O JNOUSTON HOTLYWCOD TORONTO MONTREAL LONDON I‘i&.\NKF[’l‘\T PARILS MILAN VIFNNA AMSTFYRDAM BRUSSELS
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Page Two

No rehash of accomplishments via a documentary. By then
the viewers will have seen all that.

I suggest a simple five-minute statement to the people --
with a minimum of emoction -- of why everyone eligible
should vote and why he hopes for those votes for himself
and all Republican running mates.

It can be éxpected that the Democrats will go all out on
Election Eve in a last, desperate bid. The President's
approach will be in stark contrast, But it should be seen

by as many people as possible. I suggest buying a five-
minute simultaneous period on all networks.

I'11 be interested to see what actually happens. I know
the pressures of an election campaign and congratulate you
on steering the firm course you have so far.

Best regards,
Sincerely,

ok

¥

Mr. Peter H. Dailey

Committee for the Re-election
of the President

1701 Pennsylvenia Avenue N.W.

Washington, D. C. 20006

(with a copy to PHD in New York
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Foorr, CoNE & BELDING

200 PARKAVENUE NEW YORK.N.Y. 10017

*JOHN E.O'TOOLE
PRESIDENT

September 286, 1972

Dear Pete:

I'd like to re-emphasize some points that I, and I think some
other members of the group, made at today's meeting.

The first has to do with Election Eve. This is the ideal time
for the President to make a live appearance. Such an appear-
ance with such timing would be far more effective than any
film presentation we could put together -- particularly film
that has received a good deal of exposure throughout the cam-

paign.

It is essential, however, that the President's live message
should be in keeping with the basic thrust of the advertising
campaign as a whole. If he were to become a politician at
that point, he would, in my opinion, lose the most important
advantage he has over Senator McGovern. Besides which,
there will probably be very little new to say the night before
the clection that could truly influence the "swing' voter.

For these reasons, and because it would play from our great-
est strength, 1 feel the President should deliver a short, non-
partisan appcal to every American, no matter what his politi-
cal leaning, to get out and exercise his franchise on Election
Day. His presence in San Clemente, having made the trip
solely to cast his ballot, will then be an advantage and we will
not miss the prestigious setting of the Oval Room.

Any film material prior to this live message would be bad
staging and following the message would be anti-climactic.
Therefore I think our sole effort on Iilection Eve should be
the President's live appearance for no longer than ten minutes
on all three networks. 1 say no longer than ten minutes, be-
cause five would be even better. Particularly if we could get




L

the five minutes preceding the Monday night football game.

From a broader point of view I would also like to stress what
I believe to be a unique opportunity in this campaign. The
materials that you and your group have prepared are positive
in nature, issue oriented and above reproach. As you know,
I've made something of a study of political advertising and, if
we can continue in this direction, (which I happen to think is
the best possible strategy for victory) it will be the most con-
sistent trip down the high road in history.

Most of Mr. Nixon's previous campaigns have had some shad-
ows lurking about them that may have affected his credibility

in office. A totally positive communications program in his

bid for re-election, particularly if the vote is as overwhelming
as we hope it will be, could give him a new kind of platform from
which to speak to the American people in the next four years.

It could also put to rest forever the belief that seems to exist
in the minds of most campaigners that you have to be dirty or
at least negative in order to win. Liet's concentirate on the
kinds of material we saw today so that the effects of this cam-
paign can go far beyond November 7th.

"Keep up the good work.

Sincerely,

Mr. Pete Dailey

Committee for the Re-election of the President
1701 Pennsylvania Avenue, N, W,

Washington, D. C. 20006

o bt B AR a



ComMPTON ADVERTISING, INC.
625 Madison Avenue, New York, N.Y. 10022
TELEPHONE: (212) 754-1100

BARTON A.CUMMINGS ) September 26’ 1972
Chairman {Executive Committee . '

Mr. Peter Dailey
November Group Inc.

909 Third Avenue

New York, New York 10022

’

Dear Pete:

I have been giving some thought to the strategy for the campaign for the
re-election of the President since our meeting this morning, and I would
like to pass along my views to you.

(1) In my judgment, it would be a most serious mistake for us
to lower ourselves to the level of our opponent and start running adver-
tising that is typically political hack... '"He said..." "I said...." The
campaign for the President up to this point in time and with what we have
seen and understand to be approved for the immediate use in the future
is extremely positive, topflight and in keeping with the office of the presi-.
dency of this country. For God's sake, let's keep it that way. Let us
not fall into the trap of making the President a street fighter. We have
absolutely nothing to gain by this approach and, I believe, a great deal
to lose.

I have been in the advertising business all of'my life, and I want to
assure you that talking about the other guy's product in a negative way
never sells anything, However, talking in a positive way about the
accomplishments of the President will, in my judgment, keecp us well
ahead of Gorgeous George. I believe that's the name of the game.

(2) You asked for our opinion on what the President should be doing
live on TV on pre-election eve.... Ifeel very, very strongly that a
brief message, no more than 5 minutes, urging the peopl: to vote, regard-
less of choice, is it, The idea of putting on a documentary about the
President, with him to follow with a live message, is bad strategy. All
of this material will have been seen many times before.

FEv—
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Mr, Peter Dailey
September 26, 1972
Page two

I appreciate the fact that there are people honestly and sincerely advis-
ing the President who will not agree with these two recommendations.
However, because of their emotions and their great lo'yalty to President
Nixon, and because of the bitter and false statements coming from the
President's opponent, it is only natural for these advisors to lose their
cool and follow their emotions, instead of their good judgment. I hope
you can persuade them to a rational course.

If there is anything in the world that I can do to help you and the other
brilliant men in the November Group, please pick up the phone and tell
me what it is.
Kindest personal regards,

ry cordlally

MO/Z’/&@ 2 ww/l %\

Barton A, Cummings

o 4% M———
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ELECTION EVE FILM

K

It has been decided that a 20-minute film, followed by
a 1l0-minute live telecast will be employed on November 6.

This is to recommend that a new film be developed for
‘thlS purpose. .

The objective of this 20-minute film would he to convey
three central ideas:

1. Personal characteristics (courage, strength)

2. Accomplishments for peace...as exemplified
by the Russia and China trips, agreements,
troopwithdrawals.

3. Accomplishments for prosperitv...as exempllfled
by the record number of new jobs, the slack in
the rate of inflation, the growing economy.

Woven into these major achievements, the personal charac-
teristics of courage and strength needed to make tough
decisions (often the unpopular one) and stick by it.

Also, accomplishments in the areas of crime/drugs, environ-
ment, youth, older Americans, can be stated to round out
the record of achievement and positive progress.

The film will recoxd that much has been accomplished,
that the foundation for many new and effective programs
have becen laid...and that four more years are needed to
help finish the job.

Charlton Heston has been suggested as narrator. He would
lend distinction and drama to the f£ilm.

" This new £ilm can be made from existing footage pulled
together for use in making the documpntarles and the
conmercials.

The concept should be agrced upon immediately, so that a
working script can be prepared and approved, and preduction
can begin. A target date 4o review the final film should
be sct for two weeks prior to the election, or Oct ﬂ%r

This will provicde time for late changes, and for viewing

in centext with the speech.



ADMIRISTRATIVELY CONFIDENTIAL

Octobar 23, 1972

MEMORANDUM FOR: PETER DAILEY

FROM1 GORDON STRACHAN

Attached are comments from a White House Staff membey
on your different spots.~~ thought you might be interested,

GS/ib
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MEMORANDOM FOR\% CHARLES COLSON
FROM: JIM SCHURZ
SUBJECT: RN's Commercials

As I mentioned last night, I viewed several of RN TV spots
at 1701 Thursday afternoon. Generally, I think they are very good,
however, there are a few things that need to be improved, if this
is possible:

1. On the youth commercial, the narrator notes draft reform,
pledge of ending the draft and troop reduction in VN. He does not
mention that the President has ordered that no more draftees are
being assigned to VN. As I understand it, this is a very popular
move among youth and it should be mentioned.

2. The Revenue Sharing commercial has RN on film talking
to Erlichman in the Oval office about the Revenue Sharing Bill and
has RN insisting that the measure include property tax relief
and that without this provision, the bill is unacceptable to him. If
the bill that Congress will send to the President this week does
not include that provision, then this ad should be substantially
altered. If not, I can hear the Dems noting the commercial,
noting that the bill does not provide property tax relief and calling
RN a hypocrit -- at best.

3. In the spot aimed at senior citizens, there are 2 remarks
that may come back to haunt us: At one point it has RN on film
talking about his concern to improve nursing home standards. In
the carpet lobby story (page 1, W. Post, 10/7) dealing with flam-
mability for carpeting and the Administration postponement, it
was noted that 32 persons died in a nursing home fire in Marietta,
Ohio, on January 9, 1970, and that Sen. Magnuson blamed the fire
on the failure of the Department of Commerce to enforce flam-
mability regulations for carpeting. The 2nd point is that the spot




has RN linking property tax relief for the elderly to Revenue
Sharing. I think we are risking critical backlashing from the
Dems or our watchdog critics in the media if we do not change
these 2 points to reflect current events.

4. The 5 minute spot on the RN record, while the narrator
is emphasizing increased productivity, there is a brief film shot
of a combine harvesting wheat. In light of the publicity, mostly
adverse, given to the grain deal with the Russians, I think we
can come up with a better illustration of American productivity
than harvesting grain. Certainly that brief picture will draw
snickers from the Dems.

5. Several of the spots in discussing the wind down of
American involvement in VN note that American troop levels in
VN are now '"less than 40,000'". I think we should update this
figure. The October 10 News Summary, page 5, notes that US
troop strength in SVN dropped to 35, 200 after 700 were with-
drawn last week. If 201 were withdrawn this week, we should
say instead that the troop level is now under 35, 000 and this
illustrates my point I'm trying to make: Every American woman
is familiar with ads that note something is for sale "under $40.00"
and this in large headlines. The price in the text of the ad in
small type notes the price is $39.99. So, when as we are now saying
under 40, 000, women viewers consciously or unconsciously will
think the troop level is 39,999. My secretary disagrees, but in
any event, I think most people would expect us to ta lk about troop
levels within the nearest 1,000. RN has done a good job and the
lowest, true figure is the one we should publicize.



ADMINISTRATIVELY CONFIDENTIAL

October 4, 1972

MEMORANDUM FORj PETER DAILEY
FROM» GORDON STRACHAN
SUBJECT Defense Spot

Since we know that Senator McGovern will be addressing
the nation on Vietnam on October 9, it might be advisable
to try to place our Defense Spot on the same network or
in a similar time spot to his Vietnam Speech, Would you
discuss this with Magruder and MacGregor and let me know
of the decision by October 67

On another subject, it has been suggested that we purchase
local TV time in Maasachusetts on evsry station for the

RN documentary. These might be run if budget permits,
Another possibility would be to run it in the Washington,
D,C, area, The goal would be to convince people that
MeGovern has no safe area.

Finally, it has been suggested that we run the "Turnaround"
spot prior to the McGovern Vietnam speach either on a
network 60 or in selected local markets, Would you advise
me of your reaction by October 5?

Thank you,

cct Dwight Chapin
Jeb Magruder

GS/3b
FU - 10/5
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MEMORANDUM

THE WIHITE HOUSE

WASHINGTON

Septerbor 25, 1972

FEIORANDUD FOR H. R. HALDZIIIAN

FROI: DICK MOORE j"\

In deciding to produce the film documentaries, one of
the extra considerations was that they are flexible

and can be scheduled locally in any city or state which
we think needs special attention at any time.

Along that line, what do you think of announcing that
we are buying time to show one of the documentaries
next week on every station in Massachusetts. Quite
apart from the eifect on the Massachusetts voters,
this would be a dramatic way of telling the world
that we have now concluded that there is no state

we cannot win.

If we do this, of course, we might get complaints
from other state chairmen. Heowever, I think this
could be quietly explained to them on the basis that
this is a test of the films, and an effort to find
out what effect they can have in a state which is
considered the toughest win of all.

Incidentally, I think that this could well be a
valid test, and a surxvey after the films are shown
might give us some clues as to how effective these
films can be on a target basis as we get into the

last half of October.

ccC: Mr.
Mr



ADMINISTRATIVELY CONFIDEHRTIAL

October 5, 1972

MEMORANDUM FOR: TOM EVANS
FROM1 GORDON STRACHAN
SUBJECTs Joseph B, Danzansky

Pursuant to our conversation, attached is the letter
to the President from Jospph B, Danxzansky as waell as
his contribution. Would you see that the materials
are sent to the correct people? As X understand it,
Maury Stans will acknowledge the contribution, and
the letter will be forwarded to Leonard Marx of Demo-
crats for Nixon, In the note to Laonard Marx, it
should be noted that Mr, Danzansky iz willing to speak
on behalf of the President in local forums,

GS/jb
FU - 10/10
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GIANT FOOD INC. BOX I804 - WASHINGTON, D.C ZOOI13

JOSEPH B.DANZANSKY

PRESIDENT September 19, 1872

The President
The White House
Washington, D. C.

Dear Mr. President:

I am writing this letter to tell you that I intend to
work for your reelection to the Presidency.

This decision did not come easily. I have been a
practicing Democrat all my life.

This time, with your permission, I will support you,
for two reasons. First, I believe that my party is not
prepared to administer our government this year. Second,
during the past four years, I have had the privilege of work-
ing closely with your Administration in many matters affect-
ing the well-being of the people of the Washington Metropolitan
Area, and I have been enormously impressed by your sensitivity
and that of your Administration to the real needs of the
people of our community and nation.

I attended the Democratic National Convention as an
observer, and I was pleased and impressed by the new vitality
and idealism of my party this year. I was particularly glad
to see ample evidence that young people had not lost faith in
the system and that they had forsaken empty rhetoric for the
ballot box. This augurs well for the future of our nation.
However, we are faced with the task of electing a national
government this year, and I hesitate to trust the destinies of
our country to people who are entirely new to the administra-
tion of our national government, however idealistic and well
motivated they are. They need seasoning and training.

On the other hand, your Administration has been particu-
larly astute in determining the needs and the desires of
America and in developing practical, workable solutions to
the problems which lie in the path of their fulfillment. I
am not a theorist, but a practical man, and I can only discuss
those programs and situations with which I am personally fam-
iliar.



The President
September 19, 1972
Page 2.

In my work with the Mayor's Economic Development
Committee and, more recently, with the new Business Resource
Center, I have been struck by the tenacious commitment of
your Department of Commerce to the reality of minority entre-
preneurship. In an age where Federal agencies must spend
much of their time politely turning away the outstretched
palm, both MEDCO and the BRC were induced by the Department
of Commerce to accept proffered Federal funds to establish
meaningful minority entrepreneurship assistance efforts.
This was complemented with strong Administration support for
the proposed District of Columbia Development Bank, which is
now before Congress. This Bank would provide a desperately
needed '"shot in the arm'" for efforts to rebuild downtown and
the inner city of our Nation's Capital.

My work with the Metropolitan Washington Board of Trade
has been infinitely more productive because of your personal
intervention in support of the Eisenhower Convention Center
and the METRO, and your expressed desire that we get a base-
ball club in the Nation's Capital.

Perhaps the most admirable step you have taken, however,
was to establish what I consider to be the most ingenious
economic controls program possible. It is difficult for me
to praise this program, because my ceompany and my industry are
having a severe time making a fair profit. Nevertheless, I
have long felt that our economy has grown too complex for a
totally unfettered marketplace, and I know it took courage for
a Republican, who has always been philosophically opposed to
controls, to take this step. It is a mark of true statesman-
ship. I would liken it to your historic decision to seek a
rapprochement with the People's Republic of China. It is easy
to blindly continue along an ideological path, ignoring the
evolution of events and the deepening of insight. The road
you have taken, which although harder, will undoubtedly be
praised by later historians of our times.

In the consumer field, my company is very familiar with
the splendid efforts of Virginia Knauer and her able White
House staff. As a matter of fact, we have pioneered many
innovations in this area with her guidance and assistance.

Here, too, your Administration has taken what I call the ‘''we"
approach to the relationship of government, business, and the
consumer, instead of the historic "us'" and '"them" syndrone.



The President
September 19, 1972
Page 3.

So, it is with a great sense of pride and enthusiasm
that I enlist among the legions of Americans who will re-
turn Richard Nixon to the White House with the greatest
personal majority in modern history.

While I do not wish to become affiliated with any
established organization or group, I will be happy to be
associated with any drive for funds and votes among the
super market operators of the country (I serve as a member
of the Executive Committee of the National Association of
Food Chains), and/or among the business interests of Metro-
politan Washington (I am the immediate past President of
the Metropolitan Washington Board of Trade).

I am enclosing a check in the amount of $5,000 payable
to Committee to Reelect President Nixon. If more is needed
later, I will answer the call.

i

Respectfully yours,
1

/

|
N

\,\ : \\3 5{* ; i
ol (Uﬁ{,&wyuxwa”yY
Jéseph B. Danzansky

Y
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Enclosure
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ADMINISTRATIVELY CONFIDENTIAL

October 3, 1972

MEMORANDUM FORs TOM EVANS

FROM3 GORDON STRACHAN

The attached was obtained from a reliable mource,
are tha only person to receive a copy.

GS/3b
FU - 10/6
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Vieliors «- Poputnouse Swite In the Cuntury Plaza Hotel
Yr., Max Paloveky -= Sotween B:00 and 5:00 in Serator Me Govern's suite

[

Mr. Eugene Vijuan -« 3:30 - 4:00 in Senator Humphrey's Suite

Private méetinga - 3:k5.9:k5
Mr, and Mra. Hsreld Willens
Mr, ond Mrs., Staciey Sheintaun
Mrs. Josn Pelerwk:
Mr. Fred Heiwm

Mr, Jerry Goodell
¥r, Herbert Key

Ms. Joyce Rosenbarg

Mr, Noraen Corwin
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October 4, 1972

MEMORANDUM FOR: PHIL JOANOU

FROM: GORDON STRACHAN

You might be interested in the attached package
of material distributed by McGovern~-Shriver.
Some of it is obviously junk, but some of it

is pretty damn good. Would vou look

through the materials, determine whether there
is anything useful or daserving of emulation,
and advise me?

Thank you.

cc: Jeb Magruder

GS:car




THE WHITE HOUSE

WASHINGTON

October 3, 1972

MEMORANDUM FOR: GORDON STRACHAN

FROM: L. HIGBY [/

Some of the attached really aren'’t that bad and should go
to our people in the November Group for evaluation. The
top one, particularly, is probably better than anything
we're putting out at the current time on McGovern.

Attachments



THE WHITE HousE

WASHINGTON

Date: 10/2
TO: H.R. HALDEMAN
FROM: GORDON STRACHAN

Thesz be sent
to Calsdn for handling.



ADMINISTRATIVELY CONFIDENTIAL

October 30, 1972

MEMORANDUM FOR3 FOLLOW UP

FROM¢ GORDON STRACHAN

Check with Phil Joanou on Tuesday, October 31 regarding
the radio commercial on the will-=ofethe-wisp "We Need
McGovern® vs, the strong negotiator after the Vietnam
peace,

G8/7b



ADMINISTRATIVELY CONFIDENTIAL

Octcbar 23, 1972

MEMORANDUM POR1 FOLLOW UP
FROM: GORDON STRACHAN

Check with Phil Joanou regarding the status of the projected
McGovern echedule on Tuesday, November 24,

GS/jb
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ADMINISTRATIVELY CONFIDENTIAL

October 1%, 1972

MEMORANDUM FOR1: FOLLOW UP

FROM: GORDON STRACHAN

Check on Monday, October 23 regarding the status of the i
radio ads by Labor for Nixon on the defense bases that
will be closed. RKhachigian and Joanou are working on this,

GS/3b



October 14, 1972

MEMORANDUM FOR: FOLLOW-UP

FROM: GORDON STRACHAN

Check on Tuesday, Oct. 17, with Chapin and
Carruthers, the 2 to 3 5 minute specials

they were going to prepare from the 30 minute
Connally speech. The 3 suggested areas ware
the November 7th Adlai comment, the Amnesty
comments and the McGovern Defense plan.

60's were also suggested on these subijects.
Make sure this, as well as what Connally’'s
Press Conference will hit appears in Chapins
plana

GS:car



October AR, 1972

MEMORANDUM FOR: FOLLOW~UP

FROM: GORDON STRACHAN

Check with Larry on Monday, Oct., 16, regarding

the status of the Oct. 12 Teeter Polling memorandum
requesting decisions on Senate races, personal
interviewsPolling and the next series on the
Rolling wave, .. E

S,
R

GS:car




ADMINISTRATIVELY CONFIDENTIAL

October 11, 1972

MEMORANDUM FOR: FOLLOW UP

FROM: GORDON STRACHAN

On Thursday, October 12 check with Larxry re buying the
10¢30-11100 p.,m. time slot on Saturday, October 14
(after "Mission Impossible®) for the documentary.

GS/3ib




October 5, 1972

MEMORANDUM FOR: FOLLOW~UP

FROM: GORDON STRACHAN

Check the status of the provosal that McGovern be sand-~
wiched with the Craedibility Ad in all local media
markets, It is mentioned in the attached Talking Paper
for the Political Meeting.



October 21, 1972

MEMORANDUM FOR: DICK HOWARD
FROM: GORDOGN STRACHAN
SUBJECT: Vietnam Speesch

In addition to the distribution of the Vietnam Speech I sent you,
please have 1000 copies for Ken Riete to use for a Young Voters
for the President mailing, Please call me when you have heard
when these will be available for mailing.

Thank you.

GS:car




ADMINISTRATIVELY CONFPIDENTIAL

October 18, 1972

MEMORANDUM FOR3 DICK HOWARD
FROM GORDON STRACHAN
SUBJECT: Tom Carver Letter re

Albert Bernstein

Would you have Mickey Gardner or whomever get in contact
with Mr, Bernstein, the Democrat referred to in the Tom

Carver letter tc Bob, Also, would you have Mickey call

Tom Carver and indicate that's what had happened,

GS/jb



THOMAS H. CARVER . g0
LAWYER
IBO1 AVENUE OF THE STARS
LOS ANGELES, CALIFORNIA S0067
(213 879-8800

October 9, 1972

Mr. Robert Haldcman
The White Housse
Washington, D. C.

Dear Bob:

As the Campaign enters the closing we ,
that the President's staff is interested in obtaining the
maximum value, from the many volunteers and supr
the President, who are interested in his resiec

in California, an attorney named Albert Berr:tein, ha:

asked if I could arrange for his use as a specaker, in the
z ;

A

"Democrats for Nixon" Committee. I attach two of hi:
business cards, for your distribution to tho approuri

level at the above telephono number. I know from
- experience that Mr. Bernateln is a very effective

speaker. He is particularly interested in a debato
supporter of Senator McGovern, on the issues of tha Campaign.

I know that you are working hard, both for the
reelection, and for the best interests of ths Countrv, and
with all best wishes remain

Sincerely youx
et )

’_..-r-"“/";/ //;/ , —
/‘,{;‘ A . : ’

. ’ 5
s ™ RS S S
(24

Thomas H. Cavver

THC/ ik

A. MARTIN BERNSTEIN

ATTORNEY AT AW

SurTe 702

DICT7 WILSwIRE BOULCvAnD

278 =
T8-2RIO Baverly roius, CALIFONIA



ADMINISTRATIVELY CONFIDENTIAL

October 9, 1972

MEMORANDUM FOR: SANDY POX
FROM: GORDON ZTRACHAN
S8UBJECT s Certificates for September 26

PInner Chalrmen

Attached is a list of the Dinner Chairmen for the 1972
Victory Dinners, The addresses are included. All these
Dinner Chairmen, except Ed Carter in Los Angeles, should
geceive Presidential Certificates as soon as possible,
Disregard the grading,

Will vou call me with the exact dates these will be sent?

Thank you,

GS/3b
FU - 10/11
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THE WHITE HOUSE ,0/5

WASHINGTON

October 2, 1972

MEMORANDUM FOR: GORDON STRACHAN

FROM: L. HIGBY L

Be sure we send certificates to all the dinner chairmen that
the President didn't call. He called some of them -- the
dinners he went to, but he didn't call all twenty-seven and
certificates, of course, should be sent to each of them.

‘1{7/(0 (ermans _%Mﬂmdﬂw
V“"W‘m@“@_ﬁﬂ«
-ﬂ—'mou_'ﬁim 6 mﬁ?\—
- Chasrmron [ ok wag
O&:L\‘ZW



Honorary Chairman
Mrs. Dwight D, Eisenhower

Chairman
Gen. Lucius D. Clay

Deputy Chairman
C. Langhorne Washburn

Dinner Coordinator

Michael Miller
Treasurer
Julian O, Kay

VICTORY 72 DINNER COMMITTEE

1701 Pennsylvania Ave., NW. s Washington, D.C. 20006
{202) 333-8896

October 3, 1972

CONFIDENTIAL

Mr. Gordon Strachan
The White House
Washington, D. C. 20500

Dear Gordon:

Nothing could be more difficult than grading the fine

group of men who had been goaded into doing something

which none of them really wanted to do. I have given

a grade to each of them describing the overall perfor-
mance of each Chairman.

In some instances, I have given the Dinner Chairman a
B+ rather than an A simply because the dinner did not
reach my personal anticipated goals. 1In Chicago, as

an example, Arthur Wood couldn't have been a better
chairman, but we were confronted with a split with the
United Republican Fund of Illinois. In Cleveland and
Cincinnati, the dinners were two of our worst dollarwise,
and yet the two chairmen respectively couldn’t have been
finer or harder working. The troubles there can be at-
tributed to the opposition and near sabotage of their
efforts by the state organization.

Standouts, of course, in terms of personal dedication
and dinner results, have to be Dallas, Detroit, New York,
Los Angeles and San Francisco.

It merely comes back to my old formula that the secret
of successful fund raising is top people talking to top
people. The higher degree of leadership usually yields
the best results, except for unavoidable local conflict-
ing problems.

Summary: All chairmen were fine men and worked hard,
with one or two of the lower~graded exceptions. Each
certainly would be deserving of a letter of thanks, and



Mr. Gordon Strachan -2 Qctober 3, 1972

if this is to be limited by selection, then I suggest
you do this according to my grades.

I hope this has been helpful.

Cordially yours,

Enclosure
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